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 First-Class Mail 
 Single-Piece Letters/Postcards 

ATTACHMENT A, PART I 
 

CHANGES TO MAIL CLASSIFICATION SCHEDULE 
(CPI-PRICES) 

 
(Deletions are marked by strikethrough and additions are underlined.  Prices reflect 
Docket No. R2013-10, without the Docket No. R2013-11 Exigent surcharge.  Some 

unchanged language is included, but only to show the location of the changes.) 
 

PART A MARKET DOMINANT PRODUCTS 
 

* * * * * 
 
1100 First-Class Mail 
 
* * * * * 
 

1105  Single-Piece Letters/Postcards 
 
* * * * * 
 
1105.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Business Reply Mail (1505.3) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 
o Stamped Envelopes (1505.19) 
o Stamped Cards (1505.20) 
o Premium Stamped Stationery (1505.21) 
o Premium Stamped Cards (1505.22) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 

• Picture Permit Imprint Indicia (Alternate Postage Only) 
 
* * * * * 
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 First-Class Mail 
 Single-Piece Letters/Postcards 

 
1105.5 Prices 
 

Single-Piece Machinable Stamped Letters1, 2 
 

Maximum 
Weight 

(ounces) 

Machinable 
Letters 

($) 

   

1 0.47    

2 0.68    

3 0.89    

3.5 1.10    
 

Notes 
 

1. The price for single-piece, first ounce letters also applies to sales of 
Forever stamps and Forever Print-on-Demand indicia at the time of 
purchase. 

 
2. A handling charge of $0.01 per piece applies to foreign-origin, inbound 

direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement. 

 
 

Single-Piece Machinable Metered Letters 
 

Maximum 
Weight 

(ounces) 

Machinable 
Letters 

($) 

   

1 0.465    

2 0.675    

3 0.885    

3.5 1.095    
 
 
Single-Piece Nonmachinable Stamped Letters 

 
Maximum 

Weight 
(ounces) 

Nonmachinable 
Letters 

($) 

   

1 0.68    

2 0.89    

3 1.10    

3.5 1.31    
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 First-Class Mail 
 Single-Piece Letters/Postcards 

 
 
Single-Piece Nonmachinable Metered Letters 

 
Maximum 

Weight 
(ounces) 

Nonmachinable 
Letters 

($) 

   

1 0.675    

2 0.885    

3 1.095    

3.5 1.305    
 
 

Single-Piece QBRM Letters 
 

Maximum 
Weight 

(ounces) 

QBRM 
Letters 

($) 

   

1 0.456    

2 0.666    
 
 

Single-Piece Residual Machinable Letters 
 

Maximum 
Weight 

 
(ounces) 

Residual 
Machinable 

Letters 
($) 

   

1 0.481    

2 0.481    

3 0.885    

3.5 1.095    
 

Notes 
 

1. This price applies only to residual machinable letters derived from a 
mixed weight presort mailing.  Single-piece machinable metered letter 
rates apply to residual letters derived from uniform one-ounce and 
uniform two-ounce presort mailings. 
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 First-Class Mail 
 Single-Piece Letters/Postcards 

Single-Piece Postcards1, 2 
 

Maximum 
Weight 

(ounces) 

Postcards 
 

($) 

Single-Piece 
Double Card 

($) 

  

not applicable 0.34 0.68   
 

Notes 
 

1. The price for single-piece postcards also applies to sales of stamped 
cards marked with Forever postage, at the time the stamped cards are 
purchased. 

 
2. A handling charge of $0.01 per piece applies to foreign-origin, inbound 

direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement.  Such inbound direct entry mail 
cannot include Single-Piece Double Cards. 

 
 

Single-Piece QBRM Postcards 
 

Maximum 
Weight 

(ounces) 

QBRM 
Postcards 

($) 

   

not applicable 0.326    
 
 

Alternate Postage Letters and Postcards1 
 

Maximum 
Weight 

(ounces) 

Upfront Postage 
Payment2 

($) 

Alternate Postage 
Letters 

($) 

Alternate Postage 
Postcards 

($) 

1 

Below 21% $0.57 $0.42 

21 – 50% $0.55 $0.40 

Over 50% $0.54 $0.39 
 

Notes 
 

1. To qualify for Alternate Postage, customers must meet and comply with 
all eligibility requirements of the program. 

 
2. To qualify for Alternate Postage, companies pay an agreed upon portion 

of the required postage at the time they print or distribute pre-approved 
mailpieces containing an Intelligent Mail barcode (IMb).  The remainder 
of the postage is subsequently collected when a pre-approved mailpiece 
is placed in the mailstream and scanned during processing. 
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 First-Class Mail 
 Presorted Letters/Postcards 

1110  Presorted Letters/Postcards 
 
* * * * * 
 
1110.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
• Repositionable Notes:  Presorted Letters Only 
 
• Full-service Intelligent Mail Option:  Automation Letters and 

Automation Postcards Only 
 
• Picture Permit Imprint Indicia 

 
• Advanced and Emerging Technology Promotion (May 1, 2015 to 

October 31, 2015) 
 

• Branded Color Mobile Technology Promotion (February 1, 2014 
to March 31, 2014) 

 
• Earned Value Reply Mail Promotion (April May 1, 2014 2015 to June 

July 310, 2014 2015) 
 

• Color Transpromo Printing in First-Class Mail Transactions Promotion 
(April June 1,  2015 2014 to December November 301, 2015 2014) 

 
• Premium Advertising Promotion (April 1, 2014 to June 30, 2014) 

 
• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 

2014) 
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 First-Class Mail 
 Presorted Letters/Postcards 

1110.5 Prices 
 
* * * * * 
 

Automation Letters 
 

Maximum 
Weight 

(ounces) 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 

1 0.376 0.399 0.399 0.419 

2 0.376 0.399 0.399 0.419 

3 0.626 0.649 0.649 0.669 

3.5 0.751 0.774 0.774 0.794 
 
 

Nonautomation Presorted Machinable Letters 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

1 0.452    

2 0.452    

3 0.702    

3.3 0.827    
 
 

Nonmachinable Letters 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

1 0.662    

2 0.662    

3 0.912    

3.5 1.037    
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 First-Class Mail 
 Presorted Letters/Postcards 

Automation Postcards 
 

Maximum 
Weight 

(ounces) 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 
not applicable 0.250 0.263 0.263 0.272 

 
 

Nonautomation Presorted Machinable Postcards 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

not applicable 0.283    
 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Letter Round-Trip Mailer 
 

a. Letter Round-Trip Mailer service allows a mailer to send a letter-
shaped mailpiece to a subscriber at the applicable Presorted 
Letters/Postcards price and pay postage for the return of the contents 
of that mailpiece at the Single Piece Machinable Letters price. 

 
b. A mailer may either prepay postage for the return mailpiece by using 

Permit Reply Mail or only pay for mailpieces actually returned by 
using Business Reply Mail. 

 
c. Qualifying pieces must contain a standard 12 cm or smaller optical 

disc. 
 

d. Qualifying pieces must weigh no more than one (1) ounce. 
 

e. Returned pieces must be picked up by the mailer at designated Postal 
Service facilities. 

 
f. Letter Round-Trip Mailers are not subject to prices for: 

(i) the Nonmachinable Letters price category of Presorted 
Letters/Postcards, or 

(ii) the Single-Piece Nonmachinable Letters price category of Single-
Piece Letters/Postcards. 
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 First-Class Mail 
 Presorted Letters/Postcards 

Letters including a Repositionable Note 
 

Add $0.000 for each presorted letter bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option 
 

Subtract $0.003 for each automation letter or automation postcard that 
complies with the requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.01 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort or automation letters, postcards, and flats sent during the 
established program period, and which include print mobile technology 
(such as QR Code) with creative elements including color and graphics, 
inside or on the mailpiece.  To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
Advanced and Emerging Technology Promotion (May 1, 2015 to October 
31, 2015) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 
Earned Value Reply Mail Promotion (April May 1, 2014 2015 to June July 
310, 2014 2015) 

 
Provide a $0.02 or $0.03 per piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 

 Page 8 of 139 
 



 First-Class Mail 
 Presorted Letters/Postcards 

 
 
Color Transpromo Printing in First-Class Mail Transactions Promotion 
(April June 1,  2015 2014 to December November 301, 2015 2014) 
 
Provide a 2 percent discount on qualifying postage for First-Class Mail 
automation letters sent as part of a full-service IMb mailing during the 
established program period, which contain bills or statements with 
dynamic variable color (four-color-process) messaging.  The color 
messaging must on the bill or statement and be for marketing or 
consumer information purposes.  To receive the discount, mailers must 
comply with the eligibility requirements of the program. 

 
Premium Advertising Promotion (April 1, 2014 to June 30, 2014) 
 
Provide a 15 percent discount on qualifying postage for First-Class Mail 
automation letters and cards sent as part of a full-service IMb mailing 
during the established program period, which consist entirely of marketing 
or advertising content.  Mailings may not contain any material required to 
be mailed as First-Class Mail.  To receive the discount, mailers must 
meet all minimum volume requirements and eligibility requirements of the 
program. 
 
 
Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the receipient to a customized or 
personalized URL,and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program.  
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 First-Class Mail 
 Flats 

1115  Flats 
 
* * * * * 
 
1115.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Business Reply Mail (1505.3) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
• Repositionable Notes 
 
• Full-service Intelligent Mail option:  Automation Flats Only 
 
• Picture Permit Imprint Indicia 

 
• Advanced and Emerging Technology Promotion (May 1, 2015 to 

October 31, 2015) 
 

• Branded Color Mobile Technology Promotion (February 1, 2014 to 
March 31, 2014) 

 
• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 

2014) 
 
 
1115.5 Prices 
 

Automation Flats 
 

Maximum 
Weight 

(ounces) 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

1 0.438 0.630 0.670 0.750 

2 0.648 0.840 0.880 0.960 
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 First-Class Mail 
 Flats 

3 0.858 1.050 1.090 1.170 

4 1.068 1.260 1.300 1.380 

5 1.278 1.470 1.510 1.590 

6 1.488 1.680 1.720 1.800 

7 1.698 1.890 1.930 2.010 

8 1.908 2.100 2.140 2.220 

9 2.118 2.310 2.350 2.430 

10 2.328 2.520 2.560 2.640 

11 2.538 2.730 2.770 2.850 

12 2.748 2.940 2.980 3.060 

13 2.958 3.150 3.190 3.270 
 
 

Presorted Flats 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

1 0.798    

2 1.008    

3 1.218    

4 1.428    

5 1.638    

6 1.848    

7 2.058    

8 2.268    

9 2.478    

10 2.688    

11 2.898    

12 3.108    

13 3.318    
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 First-Class Mail 
 Flats 

 
Single-Piece Flats1 

 
Maximum 

Weight 
(ounces) 

Single-Piece 
 

($) 

   

1 $0.94    

2 $1.15    

3 $1.36    

4 $1.57    

5 $1.78    

6 $1.99    

7 $2.20    

8 $2.41    

9 $2.62    

10 $2.83    

11 $3.04    

12 $3.25    

13 $3.46    
 

Notes 
 

1. A handling charge of $0.01 per piece applies to foreign-origin, inbound 
direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Flat Round-Trip Mailer 
 

a. Flat Round-Trip Mailer service allows a mailer to send a flat-shaped 
mailpiece to a subscriber at the applicable one (1) ounce Machinable 
Letter price and pay postage for the return of the contents of that 
mailpiece at the one (1) ounce Single-Piece Machinable Letter price. 

 
b. A mailer may either prepay postage for the return mailpiece by using 

Permit Reply Mail or only pay for mailpieces actually returned by 
using Business Reply Mail. 
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 First-Class Mail 
 Flats 

 
c. Qualifying pieces must contain a standard 12 cm or smaller optical 

disc. 
 
d. Pieces weighing no more than two (2) ounces qualify for the one (1) 

ounce price. 
 
e. Returned pieces must be picked up by the mailer at designated Postal 

Service facilities. 
 
f. Flat Round-Trip Mailers are not subject to prices for: 

(i) the Nonmachinable Letters price category of Presorted 
Letters/Postcards, or  

(ii) the Single-Piece Nonmachinable Letters price category of Single-
Piece Letters/Postcards. 

 
 

Flats including a Repositionable Note 
 

Add $0.000 for each piece bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option 
 

Subtract $0.003 for each automation flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.01 for each piece that includes Picture Permit Imprint Indicia. 
 

 
 
Advanced and Emerging Technology Promotion (May 1, 2015 to October 
31, 2015) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 
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 Flats 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort or automation letters, postcards, and flats sent during the 
established program period, and which include print mobile technology 
(such as QR Code) with creative elements including color and graphics, 
inside or on the mailpiece.  To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
 

Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats sent during the 
established program period, and which include customized URLs, 
websites, or mobile experiences that offer relevant messaging and 
content.  To receive the discount, mailers must comply with the eligibility 
requirements of the program. 
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 First-Class Mail 
 Parcels 

1120  Parcels 
 
* * * * * 
 
1120.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Business Reply Mail (1505.3) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Signature Confirmation (1505.17) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
 
1120.5 Prices 
 

Retail1 
 

Maximum 
Weight 

(ounces) 

Single-Piece 
 

($) 

   

1 $2.45    

2 $2.45    

3 $2.45    

4 $2.64    

5 $2.83    

6 $3.02    

7 $3.21    

8 $3.40    

9 $3.59    

10 $3.78    
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 First-Class Mail 
 Parcels 

11 $3.97    

12 $4.16    

13 $4.35    
 

Notes 
 

1. A handling charge of $0.01 per piece applies to foreign-origin, inbound 
direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement. 

 
 
 

Keys and Identification Devices 
 

Maximum 
Weight 

 
(ounces) 

Keys and 
Identification 

Devices 
($) 

   

1 $3.27    

2 $3.27    

3 $3.27    

4 $3.46    

5 $3.65    

6 $3.84    

7 $4.03    

8 $4.22    

9 $4.41    

10 $4.60    

11 $4.79    

12 $4.98    

13 $5.17    

1 (pound) Priority Mail Retail Zone 4 postage plus $0.82 

2 (pounds) Priority Mail Retail Zone 4 postage plus $0.82 
 

 Page 16 of 139 
 



 First-Class Mail 
 Outbound Single-Piece First-Class Mail International 

1125  Outbound Single-Piece First-Class Mail International 
 
* * * * * 
 
1125.5 Optional Features 

 
The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• International Ancillary Services (1510) 

o International Certificate of Mailing (1510.1) 
o International Registered Mail (1510.2) 
o Outbound International Return Receipt (1510.3) 
o International Restricted Delivery (1510.4) 

 
1125.6 Prices 
 

Machinable Letters1 
 

Maximum 
Weight 
(ounces) 

Country Price Group 

1 
($) 

2 
($) 

3 
($) 

4 
($) 

5 
($) 

6 
($) 

7 
($) 

8 
($) 

9 
($) 

1 1.15 1.15 1.15 1.15 1.15 1.15 1.15 1.15 1.15 

2 1.15 1.72 2.13 2.13 2.13 1.98 1.98 1.98 1.98 

3 1.61 2.29 3.12 3.12 3.12 2.81 2.81 2.81 2.81 

3.5 2.08 2.86 4.11 4.11 4.11 3.64 3.64 3.64 3.64 
 

Notes 
 

1. International Forever stamps are sold at the price of a single-piece First-
Class Mail International first ounce machinable letter and have a postage 
value equivalent to the price of a single-piece First-Class Mail 
International first ounce machinable letter in effect at the time of use. 

 
 

Nonmachinable Letters 
 

Maximum 
Weight 
(ounces) 

Country Price Group 

1 
($) 

2 
($) 

3 
($) 

4 
($) 

5 
($) 

6 
($) 

7 
($) 

8 
($) 

9 
($) 

1 1.36  1.36  1.36  1.36  1.36  1.36  1.36  1.36  1.36  

2 1.36  1.93  2.34  2.34  2.34  2.19  2.19  2.19  2.19  

3 1.82  2.50  3.33  3.33  3.33  3.02  3.02  3.02  3.02  

3.5 2.29  3.07  4.32  4.32  4.32  3.85  3.85  3.85  3.85  
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 First-Class Mail 
 Outbound Single-Piece First-Class Mail International 

 
Postcards 

 
Maximum 

Weight 
 

(ounces) 

Canada  
 
 

($) 

Mexico 
 
 

($) 

All Other 
Countries 

 
($) 

 

not applicable 1.15 1.15 1.15  
 
 

Large Envelopes (Flats) 
 

Maximum 
Weight 
(ounces) 

Country Price Group 

1 
($) 

2 
($) 

3 
($) 

4 
($) 

5 
($) 

6 
($) 

7 
($) 

8 
($) 

9 
($) 

1 2.29 2.29 2.29 2.29 2.29 2.29 2.29 2.29 2.29 

2 2.50 2.97 3.23 3.23 3.23 3.18 3.18 3.18 3.18 

3 2.71 3.64 4.16 4.16 4.16 4.06 4.06 4.06 4.06 

4 2.91 4.32 5.10 5.10 5.10 4.94 4.94 4.94 4.94 

5 3.12 5.00 6.04 6.04 6.04 5.83 5.83 5.83 5.83 

6 3.33 5.67 6.97 6.97 6.97 6.71 6.71 6.71 6.71 

7 3.54 6.35 7.91 7.91 7.91 7.60 7.60 7.60 7.60 

8 3.75 7.03 8.85 8.85 8.85 8.48 8.48 8.48 8.48 

12 4.79 8.48 10.72 10.72 10.72 10.31 10.31 10.31 10.31 

16 5.83 9.94 12.60 12.60 12.60 12.13 12.13 12.13 12.13 

20 6.87 11.40 14.47 14.47 14.47 13.95 13.95 13.95 13.95 

24 7.91 12.86 16.34 16.34 16.34 15.77 15.77 15.77 15.77 

28 8.95 14.31 18.22 18.22 18.22 17.59 17.59 17.59 17.59 

32 9.99 15.77 20.09 20.09 20.09 19.41 19.41 19.41 19.41 

36 11.03 17.23 21.97 21.97 21.97 21.24 21.24 21.24 21.24 

40 12.08 18.69 23.84 23.84 23.84 23.06 23.06 23.06 23.06 

44 13.12 20.14 25.71 25.71 25.71 24.88 24.88 24.88 24.88 

48 14.16 21.60 27.59 27.59 27.59 26.70 26.70 26.70 26.70 

52 15.20 23.06 29.46 29.46 29.46 28.52 28.52 28.52 28.52 

56 16.24 24.52 31.33 31.33 31.33 30.35 30.35 30.35 30.35 

60 17.28 25.97 33.21 33.21 33.21 32.17 32.17 32.17 32.17 

64 18.32 27.43 35.08 35.08 35.08 33.99 33.99 33.99 33.99 
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 First-Class Mail 
 Outbound Single-Piece First-Class Mail International 

 
Fee for Return of Undeliverable as Addressed Outbound U.S. Origin Mail 
Posted through a Foreign Postal Administration or Operator 

 
A fee is charged for the return of an undeliverable-as-addressed 
Outbound Single-Piece First-Class Mail International item bearing a U.S. 
return address which was originally posted to an international addressee 
through a foreign postal administration, consolidator, or operator.  The fee 
for each returned item is equal to the First-Class Mail International 
postage which would have been charged if the item had been posted 
through the Postal Service as First-Class Mail International.  The fee is 
charged to the return addressee. 
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 First-Class Mail 
 Inbound Letter Post 

1130  Inbound Letter Post 
 
* * * * * 
 
1130.5 Optional Features 

 
The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• International Ancillary Services (1510) 

o Inbound International Registered Mail (1510.2) 
o Inbound International Return Receipt (1510.3) 
o Inbound International Restricted Delivery (1510.4) 
o Customs Clearance and Delivery Fee:  dutiable items only 

(1510.64) 
 
* * * * * 
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 Standard Mail (Commercial and Nonprofit) 
 High Density and Saturation Flats/Parcels 

1200 Standard Mail (Commercial and Nonprofit) 
 
* * * * * 
 

1205  High Density and Saturation Letters 
 
* * * * * 

 
1205.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 

* * * * * 
 

• Picture Permit Imprint Indicia 
 

• EDDM Coupon Program (March 1, 2014 to December 31, 2014) 
 

• High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 

 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
 
• Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 

31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion (August May 1, 2015 2014 to October 31, 2015 September 
30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion (November 

July 1, 2015 2014 to December 31, 2015 2014) 
 
1205.6 Prices 
 

Saturation Letters (3.53 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.196 0.118   

DNDC 0.159 0.085   

DSCF 0.149 0.075   
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High Density Plus Letters (3.53 ounces or less) 

 
Entry Point Commercial 

($) 
Nonprofit 

($) 
  

Origin 0.207 0.128   

DNDC 0.174 0.095   

DSCF 0.163 0.085   
 
 

High Density Letters (3.53 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.210 0.131   

DNDC 0.177 0.098   

DSCF 0.166 0.088   
 
 

Saturation, High Density Plus, and High Density Nonautomation Letters 
(3.53 ounces or less) Commercial 

 
Entry Point Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

None 0.211 0.238 0.243  

DNDC 0.176 0.204 0.209  

DSCF 0.166 0.194 0.199  
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Saturation, High Density Plus, and High Density Nonautomation Letters 
(3.53 ounces or less) Nonprofit 

 
Entry Point Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

None 0.131 0.159 0.164  

DNDC 0.097 0.125 0.130  

DSCF 0.087 0.114 0.119  
 
Saturation, High Density Plus, and High Density Letters (more than 3.35 
ounces) Commercial and Nonprofit 

 
Saturation, High Density Plus, and High Density letter-shaped pieces, and 
letter-shaped pieces without eligible barcodes or not meeting automation 
letter standards, that weigh more than 3.5 ounces must pay the prices 
shown in the applicable Standard Mail (Commercial and Nonprofit) 
Saturation, High Density Plus, and High Density Flats price tables 
(1210.6).  These pieces cannot be entered at a DDU and must be 
prepared as letters. 
 
a. Per Piece 

 
 Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

Automation 0.064 0.075 0.079  

Nonautomation 0.076 0.083 0.107  
 

b. Per Pound 
 

Entry Point Saturation 
($) 

High Density 
Plus 
($) 

High 
Density  

 ($) 

 

None 0.612 0.612 0.612  

DNDC 0.451 0.451 0.451  

DSCF 0.403 0.403 0.403  
 

Saturation, High Density Plus, and High Density Letters (more than 3.3 
ounces) Nonprofit 

 
a. Per Piece 
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 Saturation 
($) 

High Density 
Plus 
($) 

High 
Density  

($) 

 

Automation 0.025 0.034 0.038  

Nonautomation 0.035 0.042 0.066  
 
 

b. Per Pound 
 

Entry Point Saturation 
($) 

High Density 
Plus 
($) 

High 
Density  

 ($) 

 

None 0.442 0.442 0.442  

DNDC 0.281 0.281 0.281  

DSCF 0.233 0.233 0.233  
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Forwarding-and-Return Service 
 

If Forwarding-and-Return Service is used in conjunction with electronic or 
automated Address Correction Service, forwarded letters pay $0. 43365 
per piece and returned letters pay the applicable First-Class Mail price.  
All other letters requesting Forwarding-and-Return Service that are 
returned are charged the appropriate First-Class Mail price for the piece 
plus the price multiplied by a factor of 2.472. 

 
 

Letters including a Repositionable Note 
 

Add $0.000 for each letter bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option 
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Subtract $0.001 for each letter that complies with the requirements for the 
Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.0201 for each piece that includes Picture Permit Imprint Indicia. 
 
 

High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 
 
Commercial Saturation Letters:  Provide a 20 percent postage discount, 
on incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Nonprofit Saturation Letters:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Commercial High Density Letters:  Provide a 15 percent postage 
discount, on incremental volume above an established threshold, for 
mailers that comply with the enrollment and eligibility requirements of the 
program. 
 
Nonprofit High Density Letters:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
 
EDDM Coupon Promotion (March 1, 2014 to December 31, 2014) 
 
Provide a postage credit of $50.00 or $100.00 on any EDDM mailing sent 
by any new customer who receives a promotion coupon during the 
program period.  Coupons must be redeemed by January, 2015. 
 

 
Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort or automation letters, postcards, and flats sent during the 
established program period, and which include print mobile technology 
(such as QR Code) with creative elements including color and graphics, 
inside or on the mailpiece.  To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 31, 
2015 June 30, 2014) 
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Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
 
 
Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient.  To receive the discount, mailers must 
comply with the eligibility requirements of the program. 

 
 

Advanced and Emerging Technology – Near Field Communication 
Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 September 
30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion (November July 1, 
2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  
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1210   High Density and Saturation Flats/Parcels 
 
* * * * * 
 
1210.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Saturation Flats 

DDU, DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Saturation Parcels 

Volume Tiers, with Handling Fees for DNDC/DSCF entry levels 
Commercial and Nonprofit eligible 

 
• High Density Plus Flats 

DDU, DFSS Scheme, DFSS Facility, DSCF, DNDC, and Origin entry 
levels 
Commercial and Nonprofit eligible 

 
• High Density Flats 

DDU, DFSS Scheme, DFSS Facility, DSCF, DNDC, and Origin entry 
levels 
Commercial and Nonprofit eligible 

 
• Move Update Noncompliance Charge 
 
• Move Update Assessment Charge 
 
 

1210.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 

* * * * * 
 

• Picture Permit Imprint Indicia:  Flats Only 
 

• EDDM Coupon Program (March 1, 2014 to December 31, 2014) 
 

• High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 

 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
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• Earned Value Reply Mail Promotion: Flats Only (April May 1, 2015 
2014 to July 31, 2015 June 30, 2014) 

 
• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 

2014) 
 
• Advanced and Emerging Technology – Near Field Communication 

Promotion: Flats Only (August May 1, 2015 2014 to October 31, 2015 
September 30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion: Flats Only 

(November July 1, 2015 2014 to December 31, 2015 2014) 
 
1210.6 Prices 
 

Saturation Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

EDDM Other 

Origin 0.206 0.203 0.126   

DNDC 0.173 0.170 0.093   

DSCF 0.163 0.160 0.083   

DDU 0.155 0.151 0.074   
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Saturation Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial 

($) 
Nonprofit 

($) 
  

Per Piece 0.077 0.035   
 

b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.615 0.445   

DNDC 0.454 0.284   

DSCF 0.406 0.236   

DDU 0.363 0.193   
 
 

Saturation Parcels 
 

a. Per Piece 
 

 Commercial Nonprofit 
Mailing Volume 

Tier 
Small 

($) 
Large 

($) 
Small 

($) 
Large 

($) 
0-200,000 0.286 0.330 0.215 0.248 

200,001-400,000 0.275 0.319 0.207 0.240 

400,001-600,000 0.264 0.308 0.198 0.231 

600,001-800,000 0.253 0.297 0.190 0.223 

800,000-1,000,000 0.242 0.286 0.182 0.215 

Over 1,000,000 0.231 0.275 0.174 0.207 
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b. Handling Fees for DNDC/DSCF Entry 
 

 Commercial 
($) 

Nonprofit 
($) 

  

Entry Point/ 
Presort 

Pallet Pallet   

DNDC – 3-Digit 50.176 40.141   

DNDC – 5-Digit 81.584 65.267   

DSCF – 3-Digit 38.225 30.580   

Pallet Presort Carton/Sack Carton/Sack   

3-Digit 6.833 5.567   
 
 

High Density Plus Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.232 0.152   

DNDC 0.199 0.119   

DSCF 0.189 0.109   

DFSS Facility 0.194 0.114   

DFSS Scheme 0.187 0.108   

DDU 0.180 0.100   
 
 

High Density Plus Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial 

($) 
Nonprofit 

($) 
 

Per Piece DFSS 0.085 0.043  

Per Piece - Other 0.083 0.042  
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b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.615 0.445   

DNDC 0.454 0.284   

DSCF 0.406 0.236   

DFSS Facility 0.406 0.236   

DFSS Scheme 0.406 0.236   

DDU 0.363 0.193   
 
 

High Density Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.238 0.159   

DNDC 0.205 0.126   

DSCF 0.195 0.116   

DFSS Facility 0.199 0.119   

DFSS Scheme 0.198 0.118   

DDU 0.186 0.107   
 
 

High Density Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial 

($) 
Nonprofit 

($) 
 

Per Piece - DFSS 0.110 0.068  

Per Piece - Other 0.112 0.070  
 

b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 
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Origin 0.615 0.445   

DNDC 0.454 0.284   

DSCF 0.406 0.236   

DFSS Facility 0.420 0.243   

DFSS Scheme 0.420 0.236   

DDU 0.363 0.193   
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Flat-shaped pieces including a Detached Address Label 
 

Add $0.0354 for each piece addressed using a Detached Address Label 
with no advertising, and $0.0354 for each piece using a Detached 
Address Label containing advertising (Detached Marketing Label). 

 
 

Forwarding-and-Return Service 
 

If used in conjunction with electronic or automated Address Correction 
Service, forwarded flats pay $1.350095 per piece and returned flats the 
applicable First-Class Mail price.  All other pieces requesting Forwarding-
and-Return Service that are returned are charged the appropriate First-
Class Mail price for the piece plus the price multiplied by a factor of 2.472. 

 
 

Flats including a Repositionable Note 
 

Add $0.000 for each flat bearing a Repositionable Note. 
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Full-service Intelligent Mail Option 
 

Subtract $0.001 for each high density flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia:  Flats Only 
 

Add $0.0201 for each piece that includes Picture Permit Imprint Indicia. 
 
 

EDDM Coupon Promotion (March 1, 2014 to December 31, 2014) 
 
Provide a postage credit of $50 or $100 on any EDDM mailing sent by 
any new customer who receives a promotion coupon during the program 
period.  Coupons must be redeemed by January, 2015. 
 
 
High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 
 
Commercial Saturation Flats:  Provide a 20 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Nonprofit Saturation Flats:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Commercial High Density Flats:  Provide a 15 perent postage discount, 
on incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Nonprofit High Density Flats:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
 
Branded Color Mobile Technology Promotion:  Flats Only (February 1, 
2014 to March 31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion: Flats Only (April May 1, 2015 2014 
to July 31, 2015 June 30, 2014) 
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Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
 
 
Mail and Digital Personalization Promotion:  Flats Only (May 1, 2014 to 
June 30, 2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program. 
 
 
Advanced and Emerging Technology – Near Field Communication 
Promotion: Flats Only (May 1, 2015 August 1, 2014 to October 31, 2015 
September 30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion: Flats Only 
(November July 1, 2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  
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1215  Carrier Route 
 
* * * * * 
 
1215.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Letters 

DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Flats 

DDU, DSCF, DFSS, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Parcels 

Volume Tiers, with Handling Fee for DNDC/DSCF entry levels 
Commercial and Nonprofit eligible 

 
• Move Update Noncompliance Charge 

 
• Move Update Assessment Charge 
 
 

1215.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 

 
* * * * * 

• Picture Permit Imprint Indicia:  Letters and Flats Only 
 
• Branded Color Mobile Technology Promotion:  Letters and Flats Only 

(February 1, 2014 to March 31, 2014) 
 
• Earned Value Reply Mail Promotion: Letters and Flats Only (April May 

1, 2015 2014 to July 31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion:  Letters and Flats Only 
(May 1, 2014 to June 30, 2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion: Letters and Flats Only (August May 1, 2015 2014 to 
October 31, 2015 September 30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion:  Letters and 

Flats Only (November July 1, 2015 2014 to December 31, 2015 2014) 
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1215.6 Prices 
 

Carrier Route Letters (3.53 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.288 0.213   

DNDC 0.255 0.180   

DSCF 0.245 0.170   
 
 

Carrier Route Letters weighing greater than 3.3 ounces 
 

Automation-compatible barcoded carrier route letter-sized pieces that 
weigh more than 3.3 ounces but not more than 3.5 ounces pay the 
applicable flats Standard Mail (Commercial and Nonprofit) Carrier Route 
piece and pound price but receive a discount off the piece price equal to 
the minimum flats per-piece price minus the minimum letter per-piece 
price corresponding to the applicable entry point and density tier. 
 
Nonautomation basic carrier route letters pay prices shown in 1215.6 
Carrier Route Flats tables.  These letters cannot be entered at DDUs and 
must be prepared as letters. 

 
 

Carrier Route Nonautomation Letters weighing greater than 3.5 ounces 
 

Carrier Route letter-shaped pieces, and letter-shaped pieces without 
eligible barcodes or not meeting automation letter standards, that weigh 
more than 3.35 ounces must pay the prices shown in the applicable 
Standard Mail (Commercial and Nonprofit) Carrier Route Flats price 
tables (1215.6).  These pieces cannot be entered at a DDU and must be 
prepared as letters. 

 
 

Carrier Route Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.288 0.213   

DNDC 0.255 0.180   

DSCF 0.245 0.170   

DFSS Facility 0.251 0.171   

DFSS Scheme 0.250 0.170   

DDU 0.231 0.156   
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Carrier Route Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
Entry Point Commercial 

($) 
Nonprofit 

($) 
 5-Digit Pallets Other 5-Digit Pallets Other 

Per Piece - DFSS 0.143  0.101  

Per Piece - Other 0.144  0.102  

Origin 0.138 0.144 0.098 0.105 

DNDC 0.138 0.144 0.098 0.105 

DSCF 0.138 0.144 0.098 0.105 

DDU 0.137 0.139 0.097 0.098 
 
 

b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

 5-Digit Pallets Other 5-Digit 
Pallets 

Other 

Origin 0.696 0.701 0.525 0.531 

DNDC 0.534 0.540 0.364 0.370 

DSCF 0.486 0.492 0.316 0.322 

DFSS Facility 0.513  0.335  

DFSS Scheme 0.513  0.335  

DDU 0.443 0.449 0.273 0.279 
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Carrier Route Parcels 
 

a. Per Piece 
 

 Commercial Nonprofit 
Mailing Volume 

Tier 
Small 

($) 
Large 

($) 
Small 

($) 
Large 

($) 
0-200,000 0.396 0.440 0.297 0.330 

200,001-400,000 0.385 0.429 0.289 0.322 

400,001-600,000 0.374 0.418 0.281 0.314 

600,001-800,000 0.363 0.407 0.273 0.306 

800,000-1,000,000 0.352 0.396 0.264 0.297 

Over 1,000,000 0.341 0.385 0.256 0.289 
 
 

b. Handling Fees for DNDC/DSCF Entry 
 

 Commercial 
($) 

Nonprofit 
($) 

  

Entry Point/ 
Presort 

Pallet Pallet   

DNDC – 3-Digit 50.176 40.141   

DNDC – 5-Digit 81.584 65.267   

DSCF – 5-Digit 38.225 30.580   

Pallet Presort Carton/Sack Carton/Sack   

3-Digit 6.833 5.467   
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 
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Forwarding-and-Return Service 
 

If used in conjunction with electronic or automated Address Correction 
Service, forwarded letters pay $0.43365 per piece, forwarded flats pay 
$1.35095 per piece and returned letters and flats pay the applicable First-
Class Mail price.  All other pieces requesting Forwarding-and-Return 
Service that are returned are charged the appropriate First-Class Mail 
price for the piece plus the price multiplied by a factor of 2.472. 

 
 

Letters and Flats including a Repositionable Note 
 

Add $0.000 for each letter or flat bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option:  Letter and Flats Only 
 

Subtract $0.001 for each carrier route letter or flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.0201 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion:  Letters and Flats Only 
(February 1, 2014 to March 31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion: Letters and Flats Only (April May 1, 
2015 2014 to July 31, 2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
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Mail and Digital Personalization Promotion:  Letters and Flats Only (May 
1, 2014 to June 30, 2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program. 
 
 
Advanced and Emerging Technology – Near Field Communication 
Promotion: Letters and Flats Only (May 1, 2015 August 1, 2014 to 
October 31, 2015 September 30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion: Letters and Flats 
Only (November July 1, 2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  

 
 
 

 Page 40 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Letters 

1220  Letters 
 
* * * * * 

 
1220.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 

 
* * * * * 
 

• Picture Permit Imprint Indicia 
 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
 
• Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 

31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion (August May 1, 2015 2014 to October 31, 2015 September 
30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion (November 

July 1, 2015 2014 to December 31, 2015 2014) 
 
 
1220.6 Prices 
 

Automation Letters (3.53 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 

Origin 0.255 0.274 0.274 0.295 0.138 0.157 0.157 0.178 

DNDC 0.220 0.242 0.242 0.260 0.104 0.126 0.126 0.144 

DSCF 0.211 0.230 0.230 n/a 0.096 0.115 0.115 n/a 
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Machinable Letters (3.53 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

AADC 
($) 

Mixed AADC 
($) 

AADC 
($) 

Mixed AADC 
($) 

Origin 0.289 0.309 0.172 0.192 

DNDC 0.258 0.278 0.137 0.157 

DSCF 0.247 n/a 0.127 n/a 
 
 

Nonmachinable Letters (3.53 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.461 0.550 0.576 0.650 0.343 0.432 0.458 0.532 

DNDC 0.425 0.516 0.542 0.617 0.307 0.398 0.424 0.499 

DSCF 0.406 0.498 0.530 n/a 0.280 0.372 0.404 n/a 
 
 

Pieces weighing more than 3.3 ounces but not more than 3.5 ounces 
 

Automation letter-shaped pieces that weigh more than 3.3 ounces but not 
more than 3.5 ounces pay the applicable flats piece and pound price but 
receive a discount off the piece price equal to the minimum flats per-piece 
price minus the minimum letter per-piece price corresponding to the 
applicable entry point and density tier. 

 
 

Nonautomation Pieces weighing greater than 3.35 ounces 
 

Letters pieces without eligible barcodes or not meeting automation letter 
standards, that weigh more than 3.5 ounces must pay the prices shown in 
the applicable Standard Mail (Commercial and Nonprofit) Flats price 
tables (1225.6).  These pieces cannot be entered at a DDU and must be 
prepared as letters. 
 
Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per piece price, multiplying the number of pounds of the 
mailing by the applicable per pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial Nonprofit 
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Entry 
Point 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece 0.265 0.333 0.387 0.438 0.140 0.208 0.262 0.313 

 
b. Per Pound 

 
Entry Point Commercial 

($) 
Nonprofit 

($) 
  

Origin 0.782 0.676   

DNDC 0.616 0.510   

DSCF 0.566 0.460   
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Forwarding-and-Return Service 
 

If Forwarding-and-Return Service is used in conjunction with electronic or 
automated Address Correction Service, forwarded letters pay $0.43365 
per piece and returned letters pay the applicable First-Class Mail price.  
All other letters requesting Forwarding-and-Return Service that are 
returned are charged the appropriate First-Class Mail price for the piece 
plus the price multiplied by a factor of 2.472. 

 
 

Letters including a Repositionable Note 
 

Add $0.000 for each letter bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option:  Automation Letters Only 
 

Subtract $0.001 for each automation letter that complies with the 
requirements for the Full-service Intelligent Mail option. 
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Picture Permit Imprint Indicia 
 

Add $0.0201 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 31, 
2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
 
 
Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
 

Advanced and Emerging Technology – Near Field Communication 
Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 September 
30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
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experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 
 
 
Mail Drives Mobile Engagement Commerce Promotion (November July 1, 
2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period. 
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1225  Flats 
 
* * * * * 
 
1225.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Automation 

o DFSS Scheme Pallet/Container 
DFSS entry level 
Commercial and Nonprofit eligible 

o DFSS FacilityNon-Scheme Pallet/Container 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 5-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 3-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o ADC 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o Mixed ADC 
DNDC and Origin entry levels 
Commercial and Nonprofit eligible 
 

• Nonautomation 
o DFSS Scheme Pallet/Container 

DFSS entry level 
Commercial and Nonprofit eligible 

o DFSS FacilityNon-Scheme Pallet/Container 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 5-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 3-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o ADC 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o Mixed ADC 
DNDC and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Customized MarketMail 
 

 Page 46 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Flats 

• Move Update Noncompliance Charge 
 
• Move Update Assessment Charge 

 
1225.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 

 
* * * * * 

• Picture Permit Imprint Indicia 
 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
 
• Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 

31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion (August May 1, 2015 2014 to October 31, 2015 September 
30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion (November 

July 1, 2015 2014 to December 31, 2015 2014) 
 
 
1225.6 Prices 
 

Automation Flats (3.3 ounces or less) 
 

Commercial 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS 
Non-Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.288 0.337 0.376 0.467 0.522 0.539 

DNDC 0.260 0.326 0.343 0.434 0.489 0.536 

DSCF 0.253 0.271 0.333 0.424 0.479 n/a 

DFSS 0.244 0.271n/a n/a n/a n/a n/a 
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Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS  
Non-Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.213 0.222 0.237 0.327 0.383 0.400 

DNDC 0.183 0.195 0.204 0.295 0.350 0.367 

DSCF 0.172 0.190 0.194 0.285 0.340 n/a 

DFSS 0.155 0.190n/a n/a n/a n/a n/a 
 
 

Automation Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
Commercial 

Entry 
Point 

DFSS Scheme 
Pallet/Container 

 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

0.225 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.154 0.188 0.219 0.309 0.365 0.382 

DNDC 0.154 0.188 0.219 0.309 0.365 0.382 

DSCF 0.153 0.188 0.219 0.309 0.365 0.382 

DFSS 0.144 0.188 n/a n/a n/a n/a 
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Nonprofit 

Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.096 0.100 0.101 0.191 0.247 0.264 

DNDC 0.095 0.100 0.101 0.191 0.247 0.264 

DSCF 0.095 0.100 0.101 0.191 0.247 n/a 

DFSS 0.083 0.100 n/a n/a n/a n/a 
 
b. Per Pound 
 

Commercial 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.701 0.755 0.763 0.763 0.763 0.763 

DNDC 0.545 0.592 0.602 0.602 0.602 0.602 

DSCF 0.499 0.514 0.554 0.554 0.554 n/a 

DFSS 0.495 n/a0.514 n/a n/a n/a n/a 
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Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.531 0.654 0.660 0.660 0.660 0.660 

DNDC 0.394 0.488 0.499 0.499 0.499 .0499 

DSCF 0.344 0.424 0.451 0.451 0.451 n/a 

DFSS 0.339 0.424n/a n/a n/a n/a n/a 
 
 

Nonautomation Flats (3.3 ounces or less) 
 

Commercial 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.415 0.420 0.422 0.491 0.543 0.577 

DNDC 0.383 0.387 0.389 0.458 0.510 0.544 

DSCF 0.372 0.377 0.379 0.448 0.500 n/a 

DFSS 0.367 n/a0.377 n/a n/a n/a n/a 
 
 

Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.267 0.272 0.287 0.356 0.408 0.442 

DNDC 0.235 0.240 0.255 0.324 0.376 0.410 

DSCF 0.225 0.230 0.237 0.315 0.362 n/a 

DFSS 0.220 n/a0.230 n/a n/a n/a n/a 
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Nonautomation Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
Commercial 

Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.258 0.263 0.265 0.333 0.386 0.423 

DNDC 0.256 0.263 0.265 0.333 0.386 0.423 

DSCF 0.257 0.263 0.265 0.333 0.386 n/a 

DFSS 0.247 0.263 n/a n/a n/a n/a 
 

Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.130 0.130 0.146 0.215 0.267 0.304 

DNDC 0.129 0.130 0.146 0.215 0.267 0.304 

DSCF 0.129 0.130 0.146 0.215 0.267 n/a 

DFSS 0.120 0.130 n/a n/a n/a n/a 
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b. Per Pound 

 
Commercial 

Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.763 0.763 0.763 0.763 0.763 0.763 

DNDC 0.602 0.602 0.602 0.602 0.602 0.602 

DSCF 0.554 0.554 0.554 0.554 0.554 n/a 

DFSS 0.549 n/a0.554 n/a n/a n/a n/a 
 

Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.660 0.660 0.660 0.660 0.660 0.660 

DNDC 0.499 0.499 0.499 0.499 0.499 0.499 

DSCF 0.451 0.451 0.451 0.451 0.451 n/a 

DFSS 0.445 n/a0.451 n/a n/a n/a n/a 
 
 

Customized MarketMail Prices 
 

 Commercial 
($) 

Nonprofit 
($) 

  

Per Piece 0.440 0.325   
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 
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Forwarding-and-Return Service 
 

If Forwarding-and-Return Service is used in conjunction with electronic or 
automated Address Correction Service, forwarded flats pay $1.350095 
per piece and returned flats pay the applicable First-Class Mail price.  All 
other flats requesting Forwarding-and-Return Service that are returned 
are charged the appropriate First-Class Mail price for the piece plus the 
price multiplied by a factor of 2.472. 

 
 

Flats including a Repositionable Note 
 

Add $0.000 for each flat bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option:  Automation Flats Only 
 

Subtract $0.001 for each automation flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.0201 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 31, 
2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
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Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient.  To receive the discount, mailers must 
comply with the eligibility requirements of the program. 

 
 

Advanced and Emerging Technology – Near Field Communication 
Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 September 
30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion (November July 1, 
2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  
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1230  Parcels 
 
* * * * * 
 
1230.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Forwarding-and-Return Services 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Bulk Parcel Return Service (1505.4) 
o Certificate of Mailing (1505.6) 
o USPS Tracking (1505.8) 
o Bulk Insurance (1505.9) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Shipper-Paid Forwarding:  parcels only (1505.16) 

 
1230.6 Prices 
 

Marketing Parcels (3.3 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

Origin n/a n/a 1.215 1.616 n/a n/a 1.152 1.553 

DNDC 0.7220 0.816 1.144 n/a 0.639 0.734 1.062 n/a 

DSCF 0.668 0.762 n/a n/a 0.585 0.680 n/a n/a 

DDU 0.627 n/a n/a n/a 0.545 n/a n/a n/a 
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Marketing Parcels (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial Nonprofit 
 5-Digit 

 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

Per 
Piece 0.539 0.634 0.961 1.403 0.474 0.569 0.897 1.338 

 
b. Per Pound 

 
 Commercial Nonprofit 

Entry 
Point 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

Origin n/a n/a 1.133 1.133 n/a n/a 1.046 1.046 

DNDC 0.888 0.888 0.888 n/a 0.801 0.801 0.801 n/a 

DSCF 0.625 0.625 n/a n/a 0.538 0.538 n/a n/a 

DDU 0.428 n/a n/a n/a 0.341 n/a n/a n/a 
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Nonprofit Machinable Parcels Prices (3.5 ounces or more) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 5-Digit 

($) 
NDC 
($) 

Mixed NDC 
($) 

 

Per Piece 0.607 0.893 1.291  
 

b. Per Pound 
 

Entry 
Point 

5-Digit 
($) 

NDC 
($) 

Mixed NDC 
($) 

 

Origin n/a 1.048 1.048  

DNDC 0.803 0.803 n/a  

DSCF 0.540 n/a n/a  

DDU 0.343 n/a n/a  
 
 

Nonprofit Irregular Parcels (3.3 ounces or less) 
 

Entry 
Point 

5-Digit 
($) 

SCF 
($) 

NDC 
($) 

Mixed NDC 
($) 

Origin n/a n/a 1.295 1.639 

DNDC 0.773 0.851 1.232 n/a 

DSCF 0.718 0.796 n/a n/a 

DDU 0.678 n/a n/a n/a 
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Nonprofit Irregular Parcels (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per piece price, multiplying the number of pounds of the 
mailing by the applicable per pound price, and adding both totals. 

 
a. Per Piece 

 
Entry 
Point 

5-Digit 
($) 

SCF 
($) 

NDC 
($) 

Mixed NDC 
($) 

Per Piece 0.607 0.685 1.066 1.433 
 
 

b. Per Pound 
 

Entry 
Point 

5-Digit 
($) 

SCF 
($) 

NDC 
($) 

Mixed NDC 
($) 

Origin n/a n/a 1.048 1.048 

DNDC 0.803 0.803 0.803 n/a 

DSCF 0.540 0.540 n/a n/a 

DDU 0.343 n/a n/a n/a 
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Forwarding-and-Return Service 
 

Pieces requesting Forwarding-and-Return Service that are returned are 
charged the appropriate First-Class Mail price or Priority Mail price for the 
piece plus the price multiplied by a factor of 2.472. 

 
 

Non-barcoded Parcels Surcharge 
 

For non-barcoded parcels, add $0.0617 per piece.  The surcharge does 
not apply to pieces sorted to 5-Digit ZIP Codes. 
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 Every Door Direct Mail--Retail 

1235  Every Door Direct Mail—Retail 
 
* * * * * 
 
1235.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• NoneEDDM Coupon Promotion (January 1, 2014 to December 31, 

2014) 
 
 
1235.6 Prices 
 

Saturation Flats (3.3 ounces or less) 
 

Entry Point ($)    

DDU 0.176    
 
 

EDDM Coupon Promotion (January 1, 2014 to December 31, 2014) 
 
Provide a postage credit of $50.00 or $100.00 on any EDDM mailing sent 
by a new customer who receives a promotion coupon during the program 
period.  Coupons must be redeemed by January of 2015. 
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1300 Periodicals 
 
* * * * * 
 
1305 In-County Periodicals 
 
* * * * * 
 

1305.6 Prices 
 

In-County Automation 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Pound Prices (per pound or fraction thereof) 

 

Entry Point 
Price 

($) 
   

DDU 0.154    

Non-DDU 0.201    
 

b. Piece Prices (per addressed piece) 
 

Presort Level 
Letters 

($) 
Flats 
($) 

  

5-Digit 0.051 0.109   

3-Digit 0.053 0.116   

Basic 0.064 0.124   
 
 

In-County Nonautomation 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Pound Prices (per pound or fraction thereof) 

 

Entry Point 
Price 

($) 
   

DDU 0.154    

Non-DDU 0.201    
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b. Piece Prices (per addressed piece) 

 

Presort Level 

Letters, Flats, 
and Parcels 

($) 

   

Carrier Route 
Saturation 0.034    

Carrier Route 
High Density 0.048    

Carrier Route 
Basic 0.065    

5-Digit 0.115    

3-Digit 0.128    

Basic 0.141    
 
 

Worksharing Discount for DDU 
 

Each DDU entered piece receives a discount of $0.008. 
 
 

In-County Periodicals including a Repositionable Note 
 

Add $0.000 for each piece bearing a Repositionable Note. 
 
 

In-County Periodicals including a Ride-Along piece 
 

Add $0.1759 for a Ride-Along item enclosed with or attached to an In-
County Periodical. 

 
 

Full-service Intelligent Mail Option 
 

Subtract $0.001 for each automation or Carrier Route letter or flat that 
complies with the requirements for the Full-service Intelligent Mail option. 
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1310  Outside County Periodicals 
 
 
* * * * * 
 
1310.4 Price Categories 
 

Pound Price 
 

The pound price applies to all Outside County mail and is calculated 
based on the percentage of advertising and editorial content.  Separate 
prices apply to advertising and editorial content and the pound price is the 
sum of the two.  Publications authorized to mail at the Science of 
Agriculture rates may qualify for lower advertising pound prices than other 
Outside County mail.  The following price categories are available for the 
product specified in this section: 

 
• Advertising 

DDU, DSCF, DFSS, DADC, Zones 1-9 
 

• Editorial 
DDU, DSCF, DFSS, DADC, All Other 

 
Piece Price 

 
The piece price applies to all Outside County mail.  An editorial 
adjustment factor is available for each percentage of editorial content.  
The following price categories are available for the product specified in 
this section: 

 
• Carrier Route Letters, Flats, and Parcels 

o Saturation 
o High Density 
o Basic 

 
• Barcoded Letters 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
 

• Machinable Flats and Nonbarcoded Letters 
o Barcoded Flats 

FSS, 5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
o Nonbarcoded Flats and Nonbarcoded Letters 

FSS, 5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
 

• Nonmachinable Flats and Parcels 
o Barcoded Flats 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
o Nonbarcoded Flats and All Parcels 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
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Bundle Price 

 
The bundle price applies to all Outside County mail prepared in bundles.  
The price paid for a bundle depends on the presort level of the container 
holding the bundle.  For bundles containing both Periodicals and 
Standard Mail pieces, the bundle price is multiplied by the proportion of 
pieces in the bundle that are Periodicals pieces.  Firm bundles have all 
pieces destined for one address.  The following price categories are 
available for the product specified in this section: 

 
• Firm (bundle level) 

Carrier Route/, 5-Digit, 3-Digit/SCF, ADC, Mixed ADC container levels 
 

• Carrier Route (bundle level) 
Carrier Route/, 5-Digit, 3-Digit/SCF, Mixed ADC, ADC container levels 

 
• 5-Digit (bundle level) 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC container levels 
 

• FSS Scheme (bundle level) 
FSS Scheme, FSS Facility, 3-Digit/SCF, ADC, Mixed ADC container 
levels 

 
• 3-Digit/SCF (bundle level) 

3-Digit/SCF, ADC, Mixed ADC container levels 
 

• ADC (bundle level) 
ADC, Mixed ADC container levels 

 
• Mixed ADC (bundle level) 

Mixed ADC container level 
 

Container Price 
 

The container price applies to all Outside County mail prepared in trays, 
sacks, pallets, or other containers.  For containers containing both 
Periodicals and Standard Mail pieces, the container price is multiplied by 
the proportion of weight on the container contributed by the Periodicals 
pieces.  The following price categories are available for the product 
specified in this section: 
 
a. Pallet Container Price 
 
• Carrier Route 

DDU, DSCF, DADC, DNDC, Origin entry levels 
 

• 5-Digit 
DDU, DSCF, DADC, DNDC, Origin entry levels 
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• FSS Scheme 
DSCF, DFSS, DADC, DNDC, Origin entry levels 
 

• FSS Facility 
DSCF, DFSS, DADC, DNDC, Origin entry levels 
 

• 3-Digit/SCF 
DSCF, DADC, DNDC, Origin entry levels 

 
• ADC 

DADC, DNDC, Origin entry levels 
 
• Mixed ADC 

Origin entry level 
 

b. Sack and Tray Container Price 
 
• Carrier Route/5-Digit 

DDU, DSCF, DADC, DNDC, Origin entry levels 
 

• FSS Scheme 
DSCF, DFSS, DADC, DNDC, Origin entry levels 
 

• FSS Facility 
DSCF, DFSS, DADC, DNDC, Origin entry levels 

 
• 3-Digit/SCF 

DSCF, DADC, DNDC, Origin entry levels 
 
• ADC 

DADC, DNDC, Origin entry levels 
 
• Mixed ADC 

Origin entry level 
 
* * * * * 
 
1310.6 Prices 
 
* * * * * 
 

Pound Prices (per pound or fraction thereof) 
 

Entry Level 
or Zone 

Regular Science of Agriculture 
Advertising 

($) 
Editorial 

($) 
Advertising 

($) 
Editorial 

($) 
DDU 0.108 0.088 0.081 0.088 

DSCF 0.164 0.132 0.123 0.132 
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DFSS 0.164 0.132 0.123 0.132 

DADC 0.176 0.141 0.132 0.141 

Zones 1 & 2 0.193 0.157 0.145 0.157 

Zone 3 0.211 0.157 0.211 0.157 

Zone 4 0.260 0.157 0.260 0.157 

Zone 5 0.333 0.157 0.333 0.157 

Zone 6 0.409 0.157 0.409 0.157 

Zone 7 0.503 0.157 0.503 0.157 

Zone 8 0.584 0.157 0.584 0.157 

Zone 9 0.584 0.157 0.584 0.157 
 
 

Piece Price (per addressed piece) 
 

a. Carrier Route Letters, Flats, and Parcels 
 

Bundle Level 

Letters, Flats, 
and Parcels 

($) 

   

Saturation 0.145    

High Density 0.168    

Basic 0.202    
 
 

b. Barcoded Letters 
 

Bundle Level 

Barcoded 
Letters 

($) 

   

5-Digit 0.216    

3-Digit/SCF 0.284    

ADC 0.304    

Mixed ADC 0.341    
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c. Machinable Flats and Nonbarcoded Letters 
 

Bundle Level 

Barcoded 
Flats 
($) 

Nonbarcoded 
Flats 
($) 

Nonbarcoded 
Letters 

($) 

 

FSS 0.230 0.360   

5-Digit 0.300 0.311 0.311  

3-Digit/SCF 0.390 0.416 0.416  

ADC 0.407 0.435 0.435  

Mixed ADC 0.438 0.473 0.473  
 
 

d. Nonmachinable Flats and Parcels 
 

Bundle Level 

Barcoded 
Flats 
($) 

Nonbarcoded 
Flats 
($) 

Parcels 
 

($) 

 

5-Digit 0.329 0.329 0.329  

3-Digit/SCF 0.488 0.459 0.459  

ADC 0.554 0.579 0.579  

Mixed ADC 0.658 0.658 0.658  
 
 

e. Editorial Adjustment 
 

A per-piece editorial adjustment is provided by subtracting $0.0010611 for 
each 1 percent of editorial (nonadvertising) content from the applicable 
piece price. 

 
 

f. Firm Bundle Piece Price 
 

Firm bundles are charged a single-piece price of $0.1959. 
 

  

 Page 66 of 139 
 



 Periodicals 
 Outside County 

Bundle Prices (per bundle) 
 

Bundle 
Level 

 Container Level 

Carrier 
Route 

($) 

Carrier 
Route/ 
5-Digit 

($) 

FSS 
Scheme 

($) 

FSS 
Facility 

($) 

3-Digit/SCF 
($) 

ADC 
($) 

Mixed 
ADC 
($) 

Firm 0.103 0.103   0.214 0.268 0.362 

Carrier 
Route 0.270         0.270   0.549 0.694 0.928 

5-Digit  0.313   0.354 0.493 0.749 

FSS 
Scheme 

 
 0.000 0.314 0.314 0.463 0.705 

3-Digit/SFC     0.314 0.456 0.703 

ADC      0.317 0.580 

Mixed ADC       0.212 
 
 

Container Prices (per pallet, tray, or sack) 
 

 a. Pallet Container 
 

Entry 
Point 

CR 
($) 

5-Digit 
($) 

FSS 
Scheme 

($) 

FSS 
Facility 

($) 

3-Digit/SCF 
($) 

ADC 
($) 

Mixed 
ADC 
($) 

DDU 3.046       

DSCF 19.023 39.806 13.327 23.822 23.822   

DFSS   6.664 23.822    

DADC 36.324 57.107 30.628 41.123 41.123 24.545  

DNDC 40.572 61.355 34.876 45.372 45.372 42.789  

Origin 59.711 80.494 53.984 64.497 64.497 61.901 6.251 
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 b. Tray or Sack Container 
 

Entry 
Point 

Carrier 
Route/ 5-

Digit 
($) 

FSS 
Scheme 

($) 

FSS 
Facility 

($) 

3-Digit/SCF 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

DDU 0.974      

DSCF 1.407 0866 0.866 0.866   

DFSS  0.433 0.866    

DADC 1.840 1.299 1.299 1.299 0.866  

DNDC 2.165 1.624 1.624 1.624 1.515  

Origin 2.922 2.273 2.273 2.273 2.167 0.462 
 
 

Outside County Periodicals including a Repositionable Note 
 

Add $0.000 for each piece bearing a Repositionable Note. 
 
 

Outside County Periodicals including a Ride-Along piece 
 

Add $0.1759 for a Ride-Along item enclosed with or attached to an 
Outside County Periodical. 

 
 
* * * * * 
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1400 Package Services 
 
* * * * * 
 

1405  Alaska Bypass Service 
 
* * * * * 
 
1405.6 Prices 
 

Alaska Bypass 
 

Prices are calculated by dividing the total weight of the shipment by 70 
(subject to the maximum weight restriction) and multiplying the result 
(rounded to the nearest one-hundredth) by the appropriate Alaska Bypass 
price for the zone to which the parcel is addressed. 

 
Maximum 

Weight 
(pounds) 

Zones 1 & 2 
 

($) 

Zone 3 
 

($) 

  

70 25.10 30.05   
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1415  Bound Printed Matter Flats 
 
* * * * * 
 
1415.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Carrier Route 

o Flats Sequencing System (FSS) 
o Non-FSS 

 
• Presorted 

o Flats Sequencing System (FSS) 
o Non-FSS 

 
• Nonpresorted  

 
 
1415.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
• Full-service Intelligent Mail option:  presorted or Carrier Route 

barcoded flats only 
 

• Forwarding-and-Return Service 
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1415.6 Prices 
 

Carrier Route 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Flats Sequencing System (FSS) 
 

1. Destination Entry 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DFSS 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.383 0.530 0.530 1.004 1.004 1.004 1.004 

Per Pound 0.022 0.040 0.040 0.068 0.083 0.136 0.193 
 

2. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 
3 
 
 

($) 

Zone 
4 
 
 

($) 

Zone 
5 
 
 

($) 

Zone 
6 
 
 

($) 

Zone 
7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.145 1.145 1.145 1.145 1.145 1.145 1.145 

Per Pound 0.138 0.153 0.195 0.248 0.316 0.356 0.478 
 
 
 
 

b.  Non-FSS 
 

1. Destination Entry 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.360 0.521 0.992 0.992 0.992 0.992 
Per Pound 0.019 0.035 0.062 0.069 0.124 0.186 
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2. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones 
8 & 9 

 
($) 

Per Piece 1.104 1.104 1.104 1.104 1.104 1.104 1.104 
Per Pound 0.135 0.143 0.194 0.247 0.316 0.357 0.480 

 
 

Presorted 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Flats Sequencing System (FSS) 
 

1. Destination Entry1 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DFSS2 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.482 0.656 0.648 1.123 1.123 1.123 1.123 
Per Pound 0.022 0.035 0.035 0.062 0.069 0.124 0.186 

 
2. Other Than Destination Entry 

 
 Zones 

Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.239 1.239 1.239 1.239 1.239 1.239 1.239 
Per Pound 0.135 0.143 0.194 0.247 0.316 0.357 0.480 
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b. Non-FSS 
 

1. Destination Entry1 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DFSS 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.490 0.658 0.629 1.125 1.125 1.125 1.125 
Per Pound 0.019 0.035 0.040 0.062 0.069 0.124 0.186 

 
2. Other Than Destination Entry 

 
 Zones 

Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.243 1.243 1.243 1.243 1.243 1.243 1.243 
Per Pound 0.136 0.151 0.195 0.248 0.317 0.358 0.481 

 
Notes 

 
1. DDU price is not available for presorted flats that weigh 1 pound or less. 
2. DFSS prices apply to FSS Scheme Bundles entered on scheme 

containers at the DFSS.   FSS Scheme Bundles entered on non-
scheme containers at the DFSS pay the DSCF prices. 
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Nonpresorted 

 
Maximum 

Weight 
(pounds) 

Zones 
1 & 2 

($) 

Zone 3 
 

($) 

Zone 4 
 

($) 

Zone 5 
 

($) 

Zone 6 
 

($) 

Zone 7 
 

($) 

Zones  
8 & 9 

($) 
1.0 1.85 1.90 1.96 2.05 $2.15 $2.21 $2.41 
1.5 1.85 1.90 1.96 2.05 2.15 2.21 2.41 
2.0 1.94 2.00 2.08 2.20 2.34 2.42 2.68 
2.5 2.03 2.11 2.21 2.36 2.53 2.63 2.96 
3.0 2.12 2.21 2.33 2.51 2.72 2.84 3.23 
3.5 2.21 2.32 2.46 2.67 2.91 3.05 3.51 
4.0 2.30 2.42 2.58 2.82 3.10 3.26 3.78 
4.5 2.39 2.53 2.71 2.98 3.29 3.47 4.06 
5.0 2.48 2.63 2.83 3.13 3.48 3.68 4.33 
6.0 2.66 2.84 3.08 3.44 3.86 4.10 4.88 
7.0 2.84 3.05 3.33 3.75 4.24 4.52 5.43 
8.0 3.02 3.26 3.58 4.06 4.62 4.94 5.98 
9.0 3.20 3.47 3.83 4.37 5.00 5.36 6.53 

10.0 3.38 3.68 4.08 4.68 5.38 5.78 7.08 
11.0 3.56 3.89 4.33 4.99 5.76 6.20 7.63 
12.0 3.74 4.10 4.58 5.30 6.14 6.62 8.18 
13.0 3.92 4.31 4.83 5.61 6.52 7.04 8.73 
14.0 4.10 4.52 5.08 5.92 6.90 7.46 9.28 
15.0 4.28 4.73 5.33 6.23 $7.28 7.88 9.83 

 
 
 

Full-service Intelligent Mail Option 
 
Subtract $0.001 for each presorted or Carrier Route barcoded flat that 
complies with the requirements for the Full-service Intelligent Mail option. 

 
Forwarding-and-Return Service 

 
If used in conjunction with electronic or automated Address Correction 
Service, forwarded flats pay $3.15 per piece and returned flats the 
applicable First-Class Mail price.  All other pieces requesting Forwarding-
and-Return Service that are returned are charged the appropriate First-
Class Mail price for the piece plus the price multiplied by a factor of 2.472.

 Page 74 of 139 
 



 Package Services 
 Bound Printed Matter Parcels 

1420  Bound Printed Matter Parcels 
 
* * * * * 
 
1420.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Return Receipt (1505.13) 
o Return Receipt for Merchandise (1505.14) 
o Restricted Delivery (1505.15) 
o Signature Confirmation (1505.17) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 

1420.6 Prices 
 

Carrier Route 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
 

a. Destination Entry 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

 

Per Piece 0.633 0.789 1.291 1.291 1.291 1.291  

Per Pound 0.037 0.071 0.099 0.134 0.188 0.250  
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b. Other Than Destination Entry 

 
 Zones 

Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.384 1.384 1.384 1.384 1.384 1.384 1.384 
Per Pound 0.182 0.217 0.264 0.326 0.400 0.461 0.603 

 
 

Presorted 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Destination Entry 

 
 DDU 

 
 

($) 

DSCF 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

 

Per Piece 0.720 0.897 1.387 1.387 1.387 1.387  

Per Pound 0.037 0.071 0.099 0.134 0.188 0.250  
 

b. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.503 1.503 1.503 1.503 1.503 1.503 1.503 

Per Pound 0.182 0.217 0.264 0.326 0.400 0.461 0.603 
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Nonpresorted 
 

Maximum 
Weight 

(pounds) 

Zones 
1 & 2 

($) 

Zone 3 
 

($) 

Zone 4 
 

($) 

Zone 5 
 

($) 

Zone 6 
 

($) 

Zone 7 
 

($) 

Zones  
8 & 9 

($) 
1.0 2.51 2.57 2.63 2.72 2.84 2.90 3.11 

1.5 2.51 2.57 2.63 2.72 2.84 2.90 3.11 

2.0 2.63 2.71 2.79 2.91 3.07 3.15 3.43 

2.5 2.75 2.85 2.95 3.10 3.30 3.40 3.75 

3.0 2.87 2.99 3.11 3.29 3.53 3.65 4.07 

3.5 2.99 3.13 3.27 3.48 3.76 3.90 4.39 

4.0 3.11 3.27 3.43 3.67 3.99 4.15 4.71 

4.5 3.23 3.41 3.59 3.86 4.22 4.40 5.03 

5.0 3.35 3.55 3.75 4.05 4.45 4.65 5.35 

6.0 3.59 3.83 4.07 4.43 4.91 5.15 5.99 

7.0 3.83 4.11 4.39 4.81 5.37 5.65 6.63 

8.0 4.07 4.39 4.71 5.19 5.83 6.15 7.27 

9.0 4.31 4.67 5.03 5.57 6.29 6.65 7.91 

10.0 4.55 4.95 5.35 5.95 6.75 7.15 8.55 

11.0 4.79 5.23 5.67 6.33 7.21 7.65 9.19 

12.0 5.03 5.51 5.99 6.71 7.67 8.15 9.83 

13.0 5.27 5.79 6.31 7.09 8.13 8.65 10.47 

14.0 5.51 6.07 6.63 7.47 8.59 9.15 11.11 

15.0 5.75 6.35 6.95 7.85 9.05 9.65 11.75 
 
 
* * * * * 

 Page 77 of 139 
 



 Package Services 
 Media Mail/Library Mail 

1425  Media Mail/Library Mail 
 
* * * * * 
 
1425.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Return Receipt (1505.13) 
o Return Receipt for Merchandise (1505.14) 
o Restricted Delivery (1505.15) 
o Signature Confirmation (1505.17) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
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1425.6 Prices 
 

Media Mail 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

1 1.79 2.36 2.61  

2 2.27 2.84 3.09  

3 2.75 3.32 3.57  

4 3.23 3.80 4.05  

5 3.71 4.28 4.53  

6 4.19 4.76 5.01  

7 4.67 5.24 5.49  

8 5.15 5.72 5.97  

9 5.63 6.20 6.45  

10 6.11 6.68 6.93  

11 6.59 7.16 7.41  

12 7.07 7.64 7.89  

13 7.55 8.12 8.37  

14 8.03 8.60 8.85  

15 8.51 9.08 9.33  

16 8.99 9.56 9.81  

17 9.47 10.04 10.29  

18 9.95 10.52 10.77  

19 10.43 11.00 11.25  

20 10.91 11.48 11.73  

21 11.39 11.96 12.21  

22 11.87 12.44 12.69  

23 12.35 12.92 13.17  

24 12.83 13.40 13.65  

25 13.31 13.88 14.13  
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Media Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

26 13.79 14.36 14.61  

27 14.27 14.84 15.09  

28 14.75 15.32 15.57  

29 15.23 15.80 16.05  

30 15.71 16.28 16.53  

31 16.19 16.76 17.01  

32 16.67 17.24 17.49  

33 17.15 17.72 17.97  

34 17.63 18.20 18.45  

35 18.11 18.68 18.93  

36 18.59 19.16 19.41  

37 19.07 19.64 19.89  

38 19.55 20.12 20.37  

39 20.03 20.60 20.85  

40 20.51 21.08 21.33  

41 20.99 21.56 21.81  

42 21.47 22.04 22.29  

43 21.95 22.52 22.77  

44 22.43 23.00 23.25  

45 22.91 23.48 23.73  

46 23.39 23.96 24.21  

47 23.87 24.44 24.69  

48 24.35 24.92 25.17  

49 24.83 25.40 25.65  

50 25.31 25.88 26.13  
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Media Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

51 25.79 26.36 26.61  

52 26.27 26.84 27.09  

53 26.75 27.32 27.57  

54 27.23 27.80 28.05  

55 27.71 28.28 28.53  

56 28.19 28.76 29.01  

57 28.67 29.24 29.49  

58 29.15 29.72 29.97  

59 29.63 30.20 30.45  

60 30.11 30.68 30.93  

61 30.59 31.16 31.41  

62 31.07 31.64 31.89  

63 31.55 32.12 32.37  

64 32.03 32.60 32.85  

65 32.51 33.08 33.33  

66 32.99 33.56 33.81  

67 33.47 34.04 34.29  

68 33.95 34.52 34.77  

69 34.43 35.00 35.25  

70 34.91 35.48 35.73  
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Library Mail 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

1 1.70 2.24 2.48  

2 2.16 2.70 2.94  

3 2.62 3.16 3.40  

4 3.08 3.62 3.86  

5 3.54 4.08 4.32  

6 4.00 4.54 4.78  

7 4.46 5.00 5.24  

8 4.92 5.46 5.70  

9 5.38 5.92 6.16  

10 5.84 6.38 6.62  

11 6.30 6.84 7.08  

12 6.76 7.30 7.54  

13 7.22 7.76 8.00  

14 7.68 8.22 8.46  

15 8.14 8.68 8.92  

16 8.60 9.14 9.38  

17 9.06 9.60 9.84  

18 9.52 10.06 10.30  

19 9.98 10.52 10.76  

20 10.44 10.98 11.22  

21 10.90 11.44 11.68  

22 11.36 11.90 12.14  

23 11.82 12.36 12.60  

24 12.28 12.82 13.06  

25 12.74 13.28 13.52  
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Library Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

26 13.20 13.74 13.98  

27 13.66 14.20 14.44  

28 14.12 14.66 14.90  

29 14.58 15.12 15.36  

30 15.04 15.58 15.82  

31 15.50 16.04 16.28  

32 15.96 16.50 16.74  

33 16.42 16.96 17.20  

34 16.88 17.42 17.66  

35 17.34 17.88 18.12  

36 17.80 18.34 18.58  

37 18.26 18.80 19.04  

38 18.72 19.26 19.50  

39 19.18 19.72 19.96  

40 19.64 20.18 20.42  

41 20.10 20.64 20.88  

42 20.56 21.10 21.34  

43 21.02 21.56 21.80  

44 21.48 22.02 22.26  

45 21.94 22.48 22.72  

46 22.40 22.94 23.18  

47 22.86 23.40 23.64  

48 23.32 23.86 24.10  

49 23.78 24.32 24.56  

50 24.24 24.78 25.02  
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Library Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

51 24.70 25.24 25.48  

52 25.16 25.70 25.94  

53 25.62 26.16 26.40  

54 26.08 26.62 26.86  

55 26.54 27.08 27.32  

56 27.00 27.54 27.78  

57 27.46 28.00 28.24  

58 27.92 28.46 28.70  

59 28.38 28.92 29.16  

60 28.84 29.38 29.62  

61 29.30 29.84 30.08  

62 29.76 30.30 30.54  

63 30.22 30.76 31.00  

64 30.68 31.22 31.46  

65 31.14 31.68 31.92  

66 31.60 32.14 32.38  

67 32.06 32.60 32.84  

68 32.52 33.06 33.30  

69 32.98 33.52 33.76  

70 33.44 33.98 34.22  
 
 
 
* * * * * 
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1500 Special Services 
 
1500.1 Class Description 
 

Special Services are services offered by the Postal Service related to the 
delivery of mailpieces, including acceptance, collection, sorting, 
transportation, or other functions.  Services within the Ancillary Services 
and the International Ancillary Services products can be purchased only 
in conjunction with the purchase of mail service.  Other Special Services 
products can be purchased on a stand-alone basis. 

 
 
1500.2 Products Included in Class 
 

• Ancillary Services (1505) 
o Address Correction Service (1505.1) 
o Applications and Mailing Permits (1505.2) 
o Business Reply Mail (1505.3) 
o Bulk Parcel Return Service (1505.4) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Parcel Airlift (PAL) (1505.11) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Return Receipt for Merchandise (1505.14) 
o Restricted Delivery (1505.15) 
o Shipper-Paid Forwarding (1505.16) 
o Signature Confirmation Service (1505.17) 
o Special Handling (1505.18) 
o Stamped Envelopes (1505.19) 
o Stamped Cards (1505.20) 
o Premium Stamped Stationery (1505.21) 
o Premium Stamped Cards (1505.22) 
 

• International Ancillary Services (1510) 
o International Certificate of Mailing (1510.1) 
o International Registered Mail (1510.2) 
o Outbound International Return Receipt (1510.3) 
o International Restricted Delivery (1510.4) 
o Customs Clearance and Delivery Fee (1510.64) 

 
* * * * * 
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1505  Ancillary Services 
 
1505.1  Address Correction Service 
 
* * * * * 
 
1505.1.2 Prices 
 

 ($) 

Manual correction, each  

     First-Class Mail piece, on-piece correction only 0.00 

     Other 0.57 

Electronic correction, each  

     First-Class Mail piece 0.12 

     Other 0.31 

Automated correction (Letters Only)  

     First-Class Mail piece  

First two notices, for a given address change, each 0.05 

Additional notices, for a given address change, each 0.12 

     Standard Mail piece  

First two notices, for a given address change, each 0.08 

Additional notices, for a given address change, each 0.25 

Full-service correction, each 0.00 

Late Payment of Charges Related to 
Address Correction Service 

Extra charge of 10 percent per year  
on past due fees 

 
 
 
 

 Page 86 of 139 
 



 Special Services 
 Ancillary Services 

1505.2  Applications and Mailing Permits 
 
1505.2.1 Description 

 
Payment of an application, mailing, or permit fee is required to mail 
certain products.  Many of the fees apply at the class level and 
encompass the associated products.  Fees that apply to particular special 
services are included in the price schedules for those special services. 

 
 

First-Class Mail/First-Class Package Service 
 

 A mailing fee must be paid once each 12-month period at each office 
of mailing by any person who mails at the presorted or automation 
prices, except for qualifying Full-service Intelligent Mail barcode 
mailings.  Payment of the fee allows the mailer to mail at any First-
Class Mail or First-Class Package Service price. 

 
First-Class Package Service 

 
 A mailing fee must be paid once each 12-month period at each office 

of mailing by any person who mails at the presorted prices.  Payment 
of the fee allows the mailer to mail at any First-Class Package Service 
price. 

 
 
Standard Mail/Parcel Select Lightweight 
 
 A mailing fee must be paid each 12-month period for each permit 

used to mail Standard Mail or Parcel Select Lightweight pieces, 
except for qualifying Full-service Intelligent Mail barcode mailings. 

 
 

Periodicals 
 

 Each authorized Periodicals publication must pay the application fee 
for one original entry authorization at the Post Office where the office 
of publication is maintained.  A re-entry application fee must be paid 
whenever the publisher changes the publication’s title, frequency of 
issue, office of original entry, or qualification category.  Prior to 
entering Nonprofit, Classroom, and Science of Agriculture Periodicals 
mail, a publication must obtain an additional Postal Service entry 
authorization to mail at those prices.  Periodicals mail may be entered 
only by publishers or registered news agents.  A news agent is a 
person or concern engaged in distributing two or more Periodicals 
publications published by more than one publisher.  News agents 
must register at each Post Office at which they enter Periodicals mail, 
and pay the appropriate application fee. 
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Package Services Mail 
 

 A mailing fee must be paid once each 12-month period to mail at any 
destination entry Bound Printed Matter price, except for qualifying 
Full-service Intelligent Mail barcode mailings.  A separate mailing fee 
must be paid once each 12-month period to mail at any Media Mail 
presorted or Library Mail presorted price.  

 
Parcel Select 

 
 A mailing fee must be paid once each 12-month period for Parcel 

Select Lightweight or Parcel Select (except for Parcel Select 
Lightweight) matter entered at a DDU, DSCF, or DNDC price. 

 
 

Parcel Return Services 
 

 A Return Services permit mailing fee must be paid once each 12-
month period by mailers using Merchandise Return Service, or Parcel 
Return Service. In addition, the permit holder must pay an account 
maintenance fee once each 12-month period for each advance 
deposit account.  The Return Services permit and account 
maintenance fees do not apply to mailers who use the Postal Service 
to mail non-returns (outbound) parcel-shaped mail using a permit 
account. 

 
 

Permit Imprint Application 
 

a. A fee is charged for application to use a permit imprint as a 
method of payment. 

 
b. This fee does not apply to mailers using the Electronic Verification 

System (eVS) or Electronic Manifesting Solution for Parcels 
(EMSS) payment methods. 
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1505.2.2 Prices 
 

 ($) 
First-Class Mail/First-Class Package Service Presort Mailing 
Fee (per year) 215.00 

First-Class Package Service Mailing Fee (per year) 215.00 

Standard Mail/Parcel Select Lightweight Mailing Fee (per year) 215.00 

Periodicals Application Fees (one-time only for each)  

     A. Original Entry 685.00 

     B. Re-entry 75.00 

     C. Registration for News Agents 75.00 

Bound Printed Matter:  Destination Entry Mailing Fee (per year) 215.00 

Media Mail Presorted Mailing Fee (per year) 215.00 

Library Mail Presorted Mailing Fee (per year) 215.00 

Parcel Select:  Destination Entry or Lightweight Mailing Fee (per 
year) 215.00 

Parcel Return Services Account Maintenance Fee (per year) 670.00 

Parcel Return Services Permit Mailing Fee (per year) 215.00 

Application to Use Permit Imprint (one-time only) 215.00 
 
 
* * * * * 
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1505.3  Business Reply Mail 
 
1505.3.1 Description 

 
a. Business Reply Mail service allows a permit holder or its 

representative to distribute postcards, envelopes, cartons and labels 
that can be used to send First-Class Mail or Priority Mail (except 
Critical Mail) pieces to an address chosen by the distributor without 
prepayment of postage. 

 
b. A permit to distribute Business Reply Mail must be obtained from 

each office to which mail is addressed for delivery, except that only 
one permit is required for Business Reply Mail to be returned to the 
permit holder’s branches or agents in other cities. 

 
c. The permit holder guarantees payment on delivery of postage and 

fees for the Business Reply Mail pieces including any pieces that the 
addressee refuses. 

 
d. The permit holder must pay an annual account maintenance fee when 

an advance deposit account is used to pay the postage and fees. 
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1505.3.2 Prices 
 

 ($) 
Regular (no account maintenance fee)  

     Permit (per year) 215.00 

     Per-piece charge 0.82 

Regular (with account maintenance fee)  

     Permit (per year) 215.00 

     Account maintenance (per year) 670.00 

     Per-piece charge 0.095 

Qualified Business Reply Mail, low-volume  

     Permit (per year) 215.00 

     Account maintenance (per year) 670.00 

     Per-piece charge 0.063 

Qualified Business Reply Mail, high-volume  

     Permit (per year) 215.00 

     Account maintenance (per year) 670.00 

     Quarterly 2,235.00 

     Per-piece charge 0.011 

Bulk Weight Averaged (Non-letters only)  

     Permit (per year) 215.00 

     Account maintenance (per year) 670.00 

     Per-piece charge 0.018 

     Monthly maintenance 1,125.00 
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1505.4  Bulk Parcel Return Service 
 
1505.4.1 Description 

 
a. Bulk Parcel Return Service provides a method whereby high-volume 

parcel mailers may have machinable parcels, initially mailed as 
Standard Mail (Commercial and Nonprofit) or Parcel Select 
Lightweight parcels, returned to designated postal facilities for pickup 
by the mailer at a predetermined frequency, or delivered in bulk by the 
Postal Service in a specified manner and frequency.  Such parcels 
may be returned because they are:  undeliverable-as-addressed; 
have been opened, resealed, and redeposited into the mail for return 
to the mailer using a mailer provided return label; or are found in the 
mailstream, having been opened, resealed, and redeposited by the 
recipient for return to the mailer. 

 
b. To claim eligibility for Bulk Parcel Return Service at each facility 

through which the mailer requests Bulk Parcel Return Service, the 
mailer must demonstrate receipt of 10,000 returned machinable 
parcels at a given delivery point in the previous 12-month period or 
must demonstrate a high likelihood of receiving 10,000 returned 
parcels in the postal fiscal year for which the service is requested. 

 
c. Mailers must receive authorization from the Postal Service to use Bulk 

Parcel Return Service., pay an annual permit fee, and pay an 
advance deposit account maintenance fee. Payment for Bulk Parcel 
Return Service is made through an advance deposit account, or as 
otherwise specified.  

 
 
1505.4.2 Prices 
 

 ($) 

Permit (per year)  

Account maintenance (per year)  

Per-piece charge 3.00 
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1505.5  Certified Mail 
 
1505.5.1 Description 

 
a. Certified Mail service provides a mailer of First-Class Mail, First-Class 

Package Service, or Priority Mail (except Critical Mail) with a mailing 
receipt and electronic confirmation of the date, location, and time of 
the delivery or attempted delivery.  If the initial attempt to deliver the 
article is not successful, a notice of attempted delivery is also 
provided to the addressee. 

 
b. If the item is successfully delivered, the Postal Service maintains a 

record of delivery (including the recipient’s signature) for two years.  If 
the item is returned to the sender, the Postal Service does not retain 
the sender’s return signature as part of the record of delivery. 

 
c. Electronic confirmation notices may be obtained over the internet, by 

telephone, via mobile smartphone application, or by electronic file 
transfer for mailers who provide an electronic manifest. 

 
d. To obtain a mailing receipt, a mailer must mail the article at a Post 

Office, branch, station, or business mail entry unit, or give the item to 
a rural carrier. 

 
e. Certified Mail service may be requested only at the time of mailing. 
 

 
f.    Certified Mail service also can be combined with these optional 

features at the price provided in 1505.5.2: 
 

• Restricted Delivery, which directs delivery only to the addressee or addressee’s 
agent.  The addressee must be an individual (a natural person) specified by 
name; 

 
• Adult Signature Required, which requires the signature of anyone 21 years of 

age or older at the recipient address; and 
 

• Adult Signature Restricted Delivery, which requires the signature of the 
addressee only, who must be 21 years of age or older. 

 
 
 
1505.5.2 Prices 
 
 
(Per piece) ($) 
Certified Mail  3.30 

Certified Mail with Restricted Delivery and/or Adult Signature 8.25 
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1505.6  Certificate of Mailing 
 
1505.6.1 Description 

 
a. Certificate of Mailing service furnishes evidence that mail has been 

presented to the Postal Service for mailing.  Two types of Certificate 
of Mailing service are offered: 

 
b. Certificate of Mailing (Forms 3817 and 3665): furnishes evidence that 

pieces addressed to specific individuals were presented to the Postal 
Service for mailing using First-Class Mail, First-Class Package 
Service, Priority Mail (except Critical Mail), Package Services, 
Standard Mail (except Customized MarketMail), Parcel Return 
Service, Parcel Select, and Standard Post. 

 
c. Certificate of Bulk Mailing (Form 3606): Only furnishes evidence that a 

number of identical-weight pieces were presented to the Postal 
Service for mailing using First-Class Mail, First-Class Package 
Service, Priority Mail (except Critical Mail), Standard Mail (except 
Customized MarketMail), Parcel Select, Package Services and 
Standard Post. 

 
dc. Certificate of Mailing service does not include retention of a record of 

mailing by the Postal Service or provide evidence of delivery. 
 
ed. A mailer may, upon request and payment of the appropriate fee, 

obtain an additional Certificate of Mailing on terms specified in the 
Domestic Mail Manual. 

 
fe. Certificate of Mailing service may be requested only at time of mailing. 

 
 
1505.6.2 Prices 
 

Individual PiecesPrices 
 

 ($) 
Original Certificate of Mailing, Form 3817, individual article 
presented at retail 1.30 

Three or more pieces individually listed on Form 3665-Firm or 
USPS in a firm mailing book or an approved customer provided 
manifest (per piece listed) 

0.36 

Each additional copy of original Certificate of Mailing, or original 
mailing receipt (Form 3877) for Registered Mail, insured mail, 
Certified Mail, and COD mail (each copy) 

1.30 
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Quantity of PiecesBulk Prices 
 

 ($) 

Up to 1,000 identical-weight pieces (one Form 3606certificate for 
total number) 7.65 

Each additional 1,000 identical-weight pieces or fraction thereof 0.94 

Each additional copy of the original Form 3606Certificate of 
Mailing 1.30 
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1505.7  Collect on Delivery 
 
1505.7.1 Description 

 
a. Collect on Delivery (COD) service allows mailers of Priority Mail 

Express, First-Class Mail, First-Class Package Service, Priority Mail, 
Package Services, Parcel Select (excluding Parcel Select 
Lightweight), and Standard Post pieces to send an article for which 
the mailer has not received full or partial payment (of $1,000.00 or 
less) and have that payment, the cost of postage and fees, and 
anticipated or past due charges collected by the Postal Service from 
the addressee when the article is delivered. 

 
b. COD service includes:  a mailing receipt; the ability to obtain 

additional copies of the mailing receipt; and insurance against loss, 
damage, or missing contents as well as failure to receive the 
instrument issued to the mailer after payment of COD charges.  Postal 
Service liability for failure to receive the instrument is limited to loss in 
transit. 

 
b. COD service also provides, as optional features at additional fees: 
 

Restricted Delivery, which directs delivery only to the addressee or 
addressee’s agent.  The addressee must be an individual (a natural 
person) specified by name. 
 
Registered COD, which combines Registered Mail with COD 
services.  The total fees include the proper registry fee for the value 
declared plus the registered COD fee. Fees and additional details 
are listed under Registered Mail (1505.14). 

 
c. If delivery is attempted, but not successful, a notice will be provided to 

the addressee.  COD customers may also elect to have the piece held 
for pickup at a local Post Office, as specified in the Domestic Mail 
Manual.  If such an election is made, notice will be provided to the 
addressee instructing them to pick up their COD item at a particular 
Post Office. 

 
d. The mailer guarantees to pay any return postage unless otherwise 

specified on the mailpiece. 
 
e. The mailer may designate a new addressee by using Package 

Intercept service (2645.2). 
 
f. A claim for complete loss or damage may onlybe filed as specified in 

the Domestic Mail Manual.by the mailer.  A claim for damage or for 
partial loss may be filed by either the mailer or the addressee. 

 
g. COD service is not available for:  collection agency purposes; return 

of merchandise, unless the new addressee has consented in advance 
to such return; parcels containing motion pictures mailed by exhibitors 
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to motion picture manufacturers, distributors, or exchanges; goods 
that have not been ordered by the addressee; or for sending bills or 
statements of indebtedness only.  However, when a legitimate COD 
shipment consists of merchandise or bill of lading, the balance due on 
a past or anticipated transaction may be included in the charges on a 
COD article, provided that the addressee has consented in advance 
to such action. 

 
h. COD service may only be requested at the time of mailing, obtained 

and the piece must be presented to a rural carrier or a postal 
employee at by taking the item to a Post Office, branch, station 
(including any authorized contractor), or business mail entry unit, for 
mailing. 

 
i. COD service may be requested only at time of mailing. 

 
 
1505.7.2 Prices 
 

 ($)  ($) ($) 
Amount to be collected, or insurance coverage desired, 
whichever is higher: 

 

 0.01 to 50.00 6.95 
 50.01 to 100.00 8.70 
 100.01 to 200.00 10.45 
 200.01 to 300.00 12.20 
 300.01 to 400.00 13.95 
 400.01 to 500.00 15.70 
 500.01 to 600.00 17.45 
 600.01 to 700.00 19.20 
 700.01 to 800.00 20.95 
 800.01 to 900.00 22.70 
 900.01 To 1,000.00 24.45 

Additional Fees for Optional Features:  

  Registered COD Restricted Delivery 4.95 
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1505.8  USPS Tracking 
 
1505.8.1 Description 

 
a. USPS Tracking service provides mailers of First-Class Mail parcels, 

Standard Mail parcels, Package Services, Priority Mail, Parcel Select, 
Standard Post, and First-Class Package Service pieces with end-to-
end tracking updates, including confirmation of delivery, as the item 
travels to its destination. 

 
b. USPS Tracking service is automatically included with the purchase of 

items sent via First-Class Mail Parcels, Package Services, Priority 
Mail, Parcel Select, Standard Post, and First-Class Package Service. 

 
c. USPS Tracking service does not include the collection of any recipient 

signatures. 
 
d. Tracking updates may be obtained over the internet, by telephone, via 

mobile smartphone application, or by electronic file transfer for mailers 
who provide an electronic manifest.  Tracking updates include the 
location, date, and time of:  delivery or attempted delivery, the item’s 
arrival and departure from certain postal facilities, and if the item is 
forwarded or returned to the sender. 

 
e. USPS Tracking service may only be obtained at the time of mailing 

by:  applying a unique tracking barcode prior to mailing; or presenting 
the item at to a Post Office, branch, station (including any authorized 
contractor), or self-service kiosk, for mailingor business mail entry 
unit; or giving the piece to a rural carrier. 

 
f. USPS Tracking service may be requested only at time of mailing. 
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1505.8.2 Prices 
 

 ($) 

First-Class Mail Parcels  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 

First-Class Package Service  

     Electronic 0.00 

Standard Mail Parcels  

     Electronic 0.35 

Package Services  

     Returns with integrated retail system label 0.00 

     Electronic 0.00 

     Retail 0.00 

Priority Mail  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 

Parcel Select  

     Electronic 0.00 

Parcel Select  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 

Standard Post  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 
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1505.9  Insurance 
 
1505.9.1 Description 

 
a. Insurance may be obtained only at the time of mailing and provides 

the mailer with indemnity for loss, damage, or missing contents for 
merchandise mailed using Priority Mail Express, Package Services, 
Parcel Select, Standard Post, Standard Mail parcels, or items 
included in pieces sent via First-Class Mail, First-Class Package 
Service, or Priority Mail, if the contents would be eligible to be mailed 
using Standard Mail, Standard Post, or Package Services.Insurance 
is available as either General Insurance with a Bulk Insurance option 
or Priority Mail Express Insurance. 

 
b. Insurance provides the mailer with a receipt for each item mailed and 

indemnity for up to the actual value of the article at the time of mailing.  
An Insurance claim (except for the bulk insurance option) for damage 
or for partial loss may be filed as provided in the Domestic Mail 
Manual. 

 
cb. For General Insurance articles insured for $5200.00 or less, the 

Postal Service maintains delivery information (not including a 
signature) for six months.  For articles insured for more than 
$5200.00, the Postal Service maintains a delivery record (which 
includes the recipient’s signature) for two years, and provides the 
delivery record to the customer, upon request.  If the article is 
returned to the sender, the Postal Service does not includeretain the 
sender’s return signature as part of the delivery record. 

 
c. For articles insured for more than $500.00, Insurance service also 
provides, as an optional feature: 
 

Insurance Restricted Delivery, which directs delivery only to the 
addressee or addressee’s agent.  The addressee must be an 
individual (a natural person) specified by name. 

 
ec. If the initial attempt to delivery the article is not successful, a notice of 

attempted delivery is provided to the addressee. 
 
fd. Undeliverable-as-addressed insured mail will be returned to the 

sender as specified by the sender or as specified in the Domestic Mail 
Manual. 

 
ge. Indemnity will not be paid by the Postal Service for loss, damage, or 

missing contents:  of nonmailable matter; due to improper packaging; 
due to seizure by any agency of government; due to war, insurrection 
or civil disturbances; or as specified in the Domestic Mail Manual. 

 
hf. For negotiable items, currency, or bullion, the maximum liability is 

$15.00. 
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General Insurance 
 
a. General Insurance provides the mailer with indemnity for loss, 

damage, or missing contents for items mailed using Package 
Services, Parcel Select, Standard Post, Standard Mail parcels, or 
items included in pieces sent via First-Class Mail, First-Class Package 
Service, or Priority Mail, if the contents would be eligible to be mailed 
using Standard Mail or Package Services.   

 
b. General Insurance provides the mailer with a receipt for each item 

mailed and indemnity for up to the actual value of the article at the 
time of mailing.  For  General Insurance claims (except for the Bulk 
Insurance option), a claim for damage or for partial loss may be filed 
by either the mailer or addressee (except for the Bulk Insurance 
option).  A claim for complete loss may only be filed by the mailer. 

 
ic. General Insurance is not available for matter offered for sale and 

addressed to a prospective purchaser who has not ordered or 
authorized its sending. 

 
j. For Priority Mail Express pieces, Insurance coverage is provided , for 

no additional charge, up to $100.00 per piece for document 
reconstruction, up to $5,000.00 per occurrence, regardless of the 
number of claimants.   

 
 
Bulk Insurance Option 
 
a. General Insurance includes a Bulk Insurance option that is available 

for Standard Mail parcels and Parcel Select pieces entered as 
specified in the Domestic Mail Manual. 

 
b. Bulk Insurance provides indemnity for the lesser of:  the actual value 

of the article at the time of mailing, or the wholesale cost of the 
contents to the sender.  For Bulk Insurance, all claims must be filed by 
the mailer. 

 
 
Priority Mail Express Insurance 
 
a. Priority Mail Express Insurance provides the mailer with indemnity for 

loss, damage, or missing contents for items sent by Priority Mail 
Express service.  Insurance coverage is provided, for no additional 
charge, up to $100.00 per piece for document reconstruction, up to 
$5,000.00 per occurrence, regardless of the number of claimants.  
Insurance coverage for merchandise is also provided, for no 
additional charge, up to $100.00 per piece.  Additional merchandise 
insurance coverage may be purchased.  The maximum liability for 
merchandise is $5,000.00 per piece. 
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1505.9.2 Prices 
 

General Insurance1, 2 

 
Merchandise coverage1, 2, 3:  

 ($)  ($) ($) 
 0.01 to 50.00 2.10 

 50.01 to 100.00 2.65 

 100.01 to 200.00 3.35 

 200.01 to 300.00 4.35 

 300.01 to 400.00 5.50 

 400.01 to 500.00 6.65 

 500.01 to 600.00 9.05 

 600.01 to 5,000.00 $9.05 plus 1.25 
for each 100.00 

or fraction 
thereof over 

600.00 
Additional Fee for Optional Feature  

  Insurance Restricted Delivery 4.95 
 

Notes 
 

1. Up to $50.00 of General Insurance coverage is included at no additional 
cost in the price of Priority Mail pieces that bear an Intelligent Mail 
package barcode or retail tracking barcode.  This does not apply to 
Priority Mail pieces sent using Merchandise Return Service, Priority Mail 
Open and Distribute, or Premium Forwarding Service. 

 
2. Up to $100.00 of General Insurance coverage is included at no additional 

cost in the price of Priority Mail pieces that bear an Intelligent Mail 
package barcode and for which the mailer pays Commercial Plus prices.  
This does not apply to Priority Mail pieces sent using Merchandise 
Return Service, Priority Mail Open and Distribute, or Premium 
Forwarding Service. 

 
3. For Priority Mail Express pieces, Insurance coverage for merchandise is 

included at no additional cost in the price of Priority Mail Express, up to 
$100.00 per piece.   
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Bulk Insurance 
 

 ($)  ($) ($) 
Amount of coverage:  

 0.01 to 50.00 1.30 

 50.01 to 100.00 1.85 

 100.01 to 200.00 2.55 

 200.01 to 300.00 3.55 

 300.01 to 5,000.00 $3.55 plus 1.25 
for each 100.00 

or fraction 
thereof over 

300.00 
 
 

Priority Mail Express Insurance 
 

 ($)  ($) ($) 

Merchandise coverage:  

 0.01 to 100.00 0.00 

 100.01 to 200.00 1.00 

 200.01 to 500.00 2.60 

 500.01 to 5,000.00 2.60 plus 1.65 
for each 500.00 

or fraction 
thereof over 

500.00 
Document reconstruction coverage:  

 0.01 to 100.00 0.00 
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1505.10 Merchandise Return Service 
 
1505.10.1 Description 

 
a. Merchandise Return Service enables a permit holder to authorize a 

mailer to send parcels with the postage and fees paid by the permit 
holder. 

 
b. Merchandise Return Service is available for First-Class Mail parcels, 

First-Class Package Service, Priority Mail (except Critical Mail), and 
certain ground return parcels at Parcel Select Nonpresort prices 
Standard Post, and Package Services pieces. 

 
c. The permit holder must pay an annual permit fee and an account 

maintenance fee (for each advance deposit account) at each office 
receiving returns. The Return Services permit and account 
maintenance fees do not apply to mailers who use the Postal Service 
to mail non-returns (outbound) parcel-shaped mail using a permit 
account. 

 
 
 
1505.10.2 Prices 
 

 ($) 
Return Services Permit (per year) 215.00 

Return Services aAccount maintenance (per year) 670.00 

Per piece 0.00 
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1505.11 Parcel Airlift (PAL) 
 
1505.11.1 Description 

 
a. Parcel Airlift service provides for air transportation of Package 

Services and Parcel Select, on a space available basis to or from 
military Post Offices outside the contiguous 48 states. 

 
b. The minimum physical limitations for Package Services or Parcel 

Select mail apply to Parcel Airlift mail.  The parcel may not exceed 30 
pounds in weight, or 60 inches in length and girth combined. 

 
c. Conditions for forwarding and return are specified in the Domestic 

Mail Manual. 
 
 
1505.11.2 Prices 
 

 ($) 

For pieces weighing:  

     Not more than 2 pounds 0.70 

     Over 2 but not more than 3 pounds 1.35 

     Over 3 but not more than 4 pounds 1.85 

     Over 4 but not more than 30 pounds 2.45 
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1505.12 Registered Mail 
 
1505.12.1 Description 

 
a. Registered Mail service provides added protection to First-Class Mail, 

First-Class Package Service, and Priority Mail (except Critical Mail) 
pieces, and provides indemnity in case of loss, damage, or missing 
contents.  The amount of indemnity depends upon the actual value of 
the article at the time of mailing, up to a maximum of $50,000.00 
25,000.00.  Articles with a declared value of more than $50,000.00 
25,000.00 can be registered, but compensation for loss, damage, or 
missing contents is limited to $50,000.0025,000.00. 

 
b. Registered Mail service also provides the mailer with a mailing receipt 

and electronic confirmation of the location, date, and time of delivery 
or attempted delivery.  If the initial attempt to deliver the mailpiece is 
not successful, a notice of attempted delivery is provided to the 
addressee.  A notice of nondelivery is provided when a Registered 
Mail piece is undeliverable-as-addressed and cannot be forwarded. 

 
c. Registered Mail service also provides, as optional features at an 

additional fee: 
 

Registered Mail Restricted Delivery, which directs delivery only 
to the addressee or addressee’s agent.  The addressee must be 
an individual (a natural person) specified by name. 
 
Registered COD, which receives COD treatment for mail 
handled the same as other Registered Mail. The maximum 
amount collectible from the recipient on one article is $1,000.00. 
Indemnity is included up to the registry limit of $50,000 by 
paying the registry fee for the value declared. The total fees 
charged for registered COD service include the proper registry 
fee for the value declared plus the registered COD fee. The 
mailer must declare the full value of the article being mailed, 
regardless of the amount to be collected from the recipient.  

 
c. If the item is successfully delivered, the Postal Service maintains a 

record of delivery (including the recipient’s signature) for 2 years.  If 
the item is undeliverable-as-addressed or returned to the sender, the 
Postal Service does not retain the sender’s return signature as part of 
the record of delivery. 

 
d. Electronic confirmation notices may be obtained over the internet, by 

telephone, via mobile smartphone application, or by electronic file 
transfer for mailers who provide an electronic manifest. 

 
e. Registered Mail is forwarded and returned without an additional 

registry charge. 
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f. Restrictions on the availability of Registered Mail service may apply, 
and specific mail preparation requirements must be met. 

 
g. Indemnity claims for Registered Mail must be filed within a specified 

period of time from the date the article was mailed.  A claim 
concerning complete loss of registered articles may be filled by the 
mailer only.  A claim concerning damage to or partial loss of 
registered articles may be filed by either the mailer or addressee. 

 
h. Registered Mail service is only available at the time of mailing and 

may only be purchased by presenting the article at a Post Office, 
branch, station, or business mail entry unit. 

 
 
1505.12.2 Prices 
 

 ($)  ($) ($) 

Declared Value:  

 0.00   11.70 

 0.01 To 100.00 12.50 

 100.01 To 500.00 14.55 

 500.01 To 1,000.00 16.10 

 1,000.01 To 2,000.00 17.65 

 2,000.01 To 3,000.00 19.20 

 3,000.01 To 4,000.00 20.75 

 4,000.01 To 5,000.00 22.30 

 5,000.01 To 15,000,000.00 $22.30 plus 1.55 
for each 

1,000.00 or 
fraction thereof 
over 5,000.00 

 Greater than  15,000,000.00 $23,266.10 plus 
amount 

determined by 
the Postal 

Service based 
on weight, 
space, and 

value 
Additional Fees for Optional Features:  

  Registered Mail Restricted Delivery 4.95 
 

  Registered COD 5.65 
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1505.13 Return Receipt 
 
1505.13.1 Description 

 
a. A Return Receipt may be requested only at the time of mailing and  

provides a mailer with evidence that a mailpiece has been received at 
the delivery address, including an original (hardcopy) or electronic 
copy of the recipient’s signature. 

 
b. Return Receipt service is available with: 
 

• Priority Mail Express (hardcopy PS Form 3811 only); 
 

• First-Class Mail and First-Class Package Service (when purchased at the time of 
mailing with Adult Signature (hardcopy PS Form 3811 only), Certified Mail, COD, 
Registered Mail, or insurance Insured mail for more than $5200.00 (hardcopy PS 
Form 3811 only) or Registered Mail); 

 
• First-Class Package Service (when purchased at the time of mailing with 

Certified Mail, COD, Insured mail for more than $200.00 or Registered Mail); 
 

• Priority Mail (except Critical Mail) (hardcopy PS Form 3811) when purchased at 
the time of mailing with Adult Signature  or insurance for more than $500.00, or 
Priority Mail (except Critical Mail) with Certified Mail, COD, Insured mail for more 
than $200.00, or Registered Mail); 

 
• Standard Mail and Parcel Select lightweight (hardcopy PS Form 3811 only; when 

purchased at the time of mailing with bulk insurance for more than $5200.00 and 
prepared as parcels); 
 

• Parcel Select Lightweight (hardcopy PS Form 3811 only; when purchased at the 
time of mailing with Adult Signature or bulk insurance for more than $500.00); 

 
• Standard Post and Package Services (when purchased at the time of mailing 

with COD, or insurance Insured mail for more than $5200.00 (hardcopy PS Form 
3811 only); and 

 
• Package Services (when purchased at the time of mailing with COD, or  Insured 

mail for more than $200.00; and 
 

• Parcel Select, except Parcel Select Lightweight (when purchased at the time of 
mailing with COD, or (hardcopy PS Form 3811) with insurance Insured mail for 
more than $5200.00 or Adult Signature (Parcel Select Nonpresort only). 

 
c. Mailers requesting Return Receipt service at the time of mailing will 

be provided with an original or electronic copy of the signature of the 
recipient, the date delivered, and the address of delivery (if different 
from the address on the mailpiece). 
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d. Mailers requesting Return Receipt service after mailing will be 
provided a copy of the recipient’s signature, the date of delivery, and 
the name of the person who signed for the article. 

 
e. If the mailer does not receive a return receipt within a specified period 

of time after the date of mailing, the mailer may request evidence of 
delivery from the delivery record, at no additional fee. 

 
 
1505.13.2 Prices 
 

 ($) 

Original signature (hardcopy) 2.70 

Copy of signature (electronic) 1.35 

Requested after mailing 5.25 
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1505.14 Return Receipt for Merchandise 
 
1505.14.1 Description 

 
a. Return Receipt for Merchandise service provides mailers of Priority 

Mail (except Critical Mail), Standard Mail parcels, Standard Post, 
Package Services, Parcel Select, and Standard Post with a mailing 
receipt and a return receipt providing evidence that the mail has been 
received at the delivery address, including the recipient’s signature.  If 
the initial attempt to deliver the item is not successful, a notice of 
attempted delivery will be provided to the addressee. 

 
b. Return Receipt for Merchandise service also supplies the mailer with 

the delivery address if it is different from the address used by the 
sender. 

 
c. If the mailer does not receive a return receipt within a specified period 

of time from the date of mailing, the mailer may request evidence of 
delivery from the delivery record, at no additional charge. 

 
d. Return Receipt for Merchandise service must be requested at the time 

of mailing. 
 
 
1505.14.2 Prices 
 

 ($) 

Per Piece (Requested at time of mailing) 4.20 
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1505.15 ReservedRestricted Delivery 

 
1505.15.1 Description 

 
a. Restricted Delivery service permits a mailer to direct delivery only to 

the addressee or addressee’s authorized agent.  The addressee must 
be an individual (a natural person) specified by name. 

 
b. Restricted Delivery service is available with: 
 

• First-Class Mail (when purchased at the time of mailing with Certified Mail, COD, 
Insured mail for more than $2500.00, Registered Mail, or Signature Confirmation 
(Parcels Only)); 

 
• First-Class Package Service (when purchased at the time of mailing with 

Certified Mail, COD, Insured mail for more than $2500.00, Registered Mail, or 
Signature Confirmation); 

 
• Priority Mail (except Critical Mail) (when purchased at the time of mailing with 

Certified Mail, COD, Insured mail for more than $2500.00, Registered Mail, or 
Signature Confirmation); 

 
• Standard Mail and Parcel Select Lightweight (when purchased at the time of 

mailing with bulk insurance for more than $2500.00 and prepared as parcels); 
 

• Standard Post (when purchased at the time of mailing with COD, Insured mail for 
more than $2500.00, or Signature Confirmation); 

 
• Package Services (when purchased at the time of mailing with COD, Insured 

mail for more than $2500.00, or Signature Confirmation); and 
 

• Parcel Select, except Parcel Select Lightweight (when purchased at the time of 
mailing with COD, Insured mail for more than $2500.00, or Signature 
Confirmation). 

 
c. Restricted Delivery is available at the time of mailing or after mailing, 

as specified by the Postal Service. 
 
 
1505.15.2 Prices 
 

 ($) 

Restricted Delivery X.XX 
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1505.16 Shipper-Paid Forwarding/Return 
 
1505.16.1 Description 

 
a. Shipper-Paid Forwarding/Return service enables mailers to have 

undeliverable-as-addressed machinable parcels, initially mailed as 
Standard Mail (Commercial and Nonprofit) parcels, Package Services, 
or Parcel Select, or Standard Post, to be forwarded at applicable First-
Class Mail or Priority Mail prices for up to one year from the date that 
the addressee filed a change-of-address order. 

 
b. If Shipper-Paid Forwarding/Return service is elected for a parcel that 

is returned, the permit holder will pay the applicable First-Class Mail 
or Priority Mail price, or the Bulk Parcel Return Service price, if that 
service was elected. 

 
c. Shipper-Paid Forwarding/Return service is available only if automated 

Address Correction Service is used. 
 
d. Mailers must receive authorization from the Postal Service to use 

Shipper-Paid Forwarding/Return service and, if an advance deposit 
account is used, pay an advance deposit account maintenance fee. 

 
 
1505.16.2 Prices 
 

 ($) 
Account Maintenance Fee (per year) 670.00 
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1505.17 Signature Confirmation 
 
1505.17.1 Description 

 
a. Signature Confirmation service provides mailers of First-Class Mail 

parcels, First-Class Package Service, Package Services, Parcel 
Select (except Parcel Select Lightweight), Standard Post, and Priority 
Mail pieces with a record of delivery, an electronic copy of the 
recipient’s signature, and end-to-end tracking updates as the item 
travels to its destination.  If the initial attempt to deliver the item is not 
successful, a notice of attempted delivery will be provided to the 
addressee. 

 
b. If the item is successfully delivered, a delivery record (including the 

signature of the recipient) is maintained by the Postal Service for one 
year.  If the item is returned to the sender, the Postal Service does not 
includeretain the sender’s return signature as part of the delivery 
record.  An electronic copy of the delivery record is available upon 
request. 

 
c. Tracking updates may be obtained over the internet, by telephone, via 

mobile smartphone application, or by electronic file transfer for mailers 
who provide an electronic manifest.  Tracking updates include the 
location, date, and time of:  delivery or attempted delivery; the item’s 
arrival and departure from certain postal facilities; and if the item is 
forwarded or returned to the sender. 

 
d. Signature Confirmation service may only be obtained: online; by 

taking the item to a Post Office, branch, station, self-service kiosk, or 
business mail entry unit; or by giving the item to a rural carrier. 

 
e. Signature Confirmation service must be requested at the time of 

mailing. 
 
f. Signature Confirmation service also provides, as an optional feature 

at an additional fee: 
 

Restricted Delivery, which directs delivery only to the addressee 
or addressee’s agent.  The addressee must be an individual (a 
natural person) specified by name. 

 
1505.17.2 Prices 
 

 ($) 
Electronic 2.35 

Retail 2.90 

Additional Fee for Optional Features:  

  Signature Confirmation Restricted Delivery 4.95 
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1505.18 Special Handling 
 
1505.18.1 Description 

 
a. Special Handling service may be requested at the time of mailing, 

based on the content and class of mail, and provides preferential 
handling of Priority Mail Express, First-Class Mail, First-Class 
Package Service, Priority Mail (except Critical Mail), Package 
Services, Standard Post, and Parcel Select (except Parcel Select 
Lightweight) pieces, to the extent practicable during dispatch and 
transportation. 

 
b. Special Handling service is mandatory for matter that requires special 

attention in handling, transportation, and delivery. 
 
c. If undeliverable-as-addressed, Special Handling mail that is forwarded 

to the addressee is given special handling without requiring payment 
of an additional handling fee.  However, additional postage at the 
applicable price is collected from the addressee on delivery. 

 
 
1505.18.2 Prices 
 

Weight ($) 
Not more than 10 poundsFragile 9.95 

More than 10 pounds 13.00 
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1505.19 Stamped Envelopes 
 
1505.19.1 Description 
 

Plain Stamped Envelopes and Personalized Stamped Envelopes are 
envelopes with imprinted or impressed First-Class Mail postage.  
Personalized Stamped Envelopes, including the premium options, may be 
obtained by special request. 

 
 
1505.19.2 Prices 
 

 ($) 

Plain stamped envelopes  

     Basic, size 6-3/4, each 0.12 

     Basic, size 6-3/4, 500 17.15 

     Basic, over size 6-3/4, each 0.12 

     Basic, over size 6-3/4, 500 19.55 

Personalized stamped envelopes  

     Basic, size 6-3/4, 50 5.65 

     Basic, size 6-3/4, 500 26.50 

     Basic, over size 6-3/4, 50 5.65 

     Basic, over size 6-3/4, 500 30.00 

Additional Charges for premium options, per 50 envelopes  

     Pressure-sensitive sealing 5.25 

     Font size, font style, and/or ink color 
     (for one, two, or all three) 1.05 

     Window 1.05 

Additional Charges for premium options, per 500 envelopes  

     Pressure-sensitive sealing 15.75 

     Font size, font style, and/or ink color 
     (for one, two, or all three) 2.25 

     Window 2.25 
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 ($) 

Shipping—Boxes of 50  

     1 box 5.25 

     2 boxes 6.50 

     3 boxes 7.65 

     4 boxes 8.70 

     5 boxes 10.70 

     6 boxes 11.50 

     7 boxes 12.70 

     8 boxes 14.00 

     9 or more boxes 15.75 

Shipping—Boxes of 500  

     1 box 9.50 

     2 or more boxes 15.75 
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1505.20 Stamped Cards 
 
1505.20.1 Description 
 

Stamped Cards are postcards with imprinted or impressed First-Class 
Mail postage.  Double Stamped Cards consist of two attached postcards, 
one of which may be detached by the receiver and returned by mail as a 
single Stamped Card.  The premium options allow customization of large 
orders for an additional charge. 

 
 
1505.20.2 Prices 
 

 ($) 

Single card 0.04 

Double reply-paid card 0.08 

Sheet of 40 cards (uncut) 1.60 

Pack of 10 sheets of 4 cards each 1.70 

Premium Options (Additional Charge) ($) 
Per order of 250 cards  

Printing of return address 20.00 

Font size, font style, and/or ink color (for one, two, or all 
three) 1.00 

Monogram 1.00 

4-Color logo – first 250 cards 80.00 

4-Color logo – additional 250 cards 5.00 

Per Order of 1,000 cards  

Printing of return address 50.00 

Font size, font style, and/or ink color (for one, two, or all 
three) 2.00 

Monogram 2.00 

4-Color logo – first 1,000 cards 85.00 

4-Color logo – additional 1,000 cards 10.00 
 
 
 
 
* * * * *

 Page 117 of 139 
 



 Special Services 
 International Ancillary Services 

1510  International Ancillary Services 
 
1510.1  International Certificate of Mailing 
 
1510.1.1 Description 
 

International Certificate of Mailing service furnishes evidence that mail 
has been presented to the Postal Service for mailing.  It is available for 
unregistered outbound First-Class Mail International items. 

 
 
1510.1.2 Prices 
 

Individual Piece Prices 
 

 ($) 

Original certificate of mailing for listed pieces of ordinary Single-
Piece First-Class Mail International items 1.30 

Three or more pieces individually listed in a firm mailing book or 
an approved customer provided manifest (per piece) 0.36 

Each additional copy of original certificate of mailing or firm 
mailing bills (each copy) 1.30 

 
 

Multiple Piece Prices 
 

 ($) 

Up to 1,000 identical-weight pieces (one certificate for total 
number) 7.65 

Each additional 1,000 identical-weight pieces or fraction thereof 0.94 

Duplicate copy 1.30 
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1510.2  International Registered Mail 
 
* * * * * 
 
1510.2.2 Prices 
 

Outbound International Registered Mail Prices 
 

 ($) 

Per Piece 13.40 
 
 

Inbound International Registered Mail Prices 
 

Payment is made in accordance with Part III of the Universal Postal 
Convention. This information is available in the Letter Post Manual at 
www.upu.int. 
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1510.3  Outbound International Return Receipt 
 
1510.3.1 Description 
 

Outbound International Return Receipt 
 

a. Outbound International Return Receipt service provides evidence to 
the mailer that an article has been received at the delivery address.  
The return receipt, which is attached to the article mailed, is signed at 
the point of delivery and is returned to the sender. 

 
b. Outbound International Return Receipt service is available for 

registered outbound First-Class Mail International items. 
 
c. Outbound International Return Receipt must be purchased at the time 

of mailing. 
 

Inbound International Return Receipt 
 

a. Inbound International Return Receipt service provides evidence to the 
mailer that an article has been received at the delivery address.  A 
return receipt is signed for at the point of delivery and is returned to 
the sender. 

 
b. International Return Receipt service is available for registered letter 

post items. 
 
 
1510.3.2 Prices 
 
 Outbound International Return Receipt Prices 
 

 ($) 

Per Piece 3.70 
 
 
  Inbound International Return Receipt Prices 
 

No additional payment. 
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 International Ancillary Services 

1510.4  International Restricted Delivery 
 
1510.4.1 Description 
 

Inbound International Restricted Delivery 
 

a. Inbound International Restricted Delivery Service limits who may 
accept and sign for a registered letter post item. 

 
b. Restricted Delivery service is available for registered mail items sent 

with a return receipt. 
 
 
1510.4.2 Prices 
 

Inbound International Restricted Delivery Prices 
 

No additional payment. 
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 International Ancillary Services 

1510.5  Insurance 
 
* * * * * 
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 International Ancillary Services 

1510.64 Customs Clearance and Delivery Fee 
 
1510.64.1 Description 
 

The Postal Service collects a fee on each inbound package on which 
Customs duty or Internal Revenue tax is collected. 

 
 
1510.64.2 Prices 
 
 

 ($) 
Per Dutiable Item 5.75 
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1515  Address Management Services 
 
1515.1 Description 
 
* * * * * 
 

AIS (Address Information System) Viewer 
 

 The AIS Viewer is an interactive softwareCD-ROM that provides the 
ability to retrieve, view, and print accurate and current ZIP Code 
information for all 50 states on demand, eliminating hardcopy reports. 

 
* * * * * 
 

Postal Explorer CD-ROM 
 

 The Postal Explorer CD-ROM provides customers with select postal 
regulatory publications in convenient media. 

 
1515.2 Prices 
 

 ($) 
Address Sequencing  

Per correction (removal of each undeliverable address, or 
addition of each missing or new address) 0.41 

Insertion of blanks 0.00 

AEC II Service  

1-100 records resolved, minimum fee 31.00 

Additional records resolved, per record 0.31 

AIS (Address Information System) Viewer (per year, per site 
operating system)  

City State Delivery Type Retrieval 
     Annual Subscription 

65.00* 

County Name Retrieval 
     Annual Subscription 

65.00* 

Delivery Statistic Retrieval 
     Annual Subscription 

92.00* 

ZIP + 4 Retrieval 
     Annual Subscription 

65.00* 

CRIS  Route (per year)  

Per state (annual subscription) 38.00* 

All States (annual subscription) 950.00* 
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 ($) 
CASS  Certification  

Cycle Testing:  (for next cycle) August-January  200.00 

Cycle Testing:  February, March  500.00 

Cycle Testing:  April  600.00 

Cycle Testing:  May  700.00 

Cycle Testing:  June  800.00 

Cycle Testing:  July  900.00 

Cycle Testing:  (for current cycle) After July 31st 1000.00 

Change-of-Address Information for Election Boards and 
Registration Commissions  

Per change of address 0.41 

Change-of-Address Customer Notification Letter Reprint 50.00 

City State (per year)  

All States (annual subscription) 395.00 

CDS (per address, per year) 0.009 

Minimum (per year) 45.00 

Correction of Address Lists  

Per submitted address  0.41 

Minimum charge per list (30 items)  12.30 

Delivery Statistics (per year)  

All States (annual subscription) 395.00* 

DMM Labeling Lists  63.00 

DPV System (per year)3 11,250.00 

DSF2 Service (per year)4 112,000.00 

Each additional location per year  56,000.00 

Each additional platform per location per year  56,000.00 

eLOT Service (per year)  

Per state (annual subscription) 38.00* 

All States (annual subscription) 950.00* 
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 ($) 

Five-Digit ZIP (per year)  

All States (annual subscription) 565.00* 

LACSLink5  

Interface Developer (first year)  1,125.006 

Interface Developer (each one-year extension)  350.006 

Interface Distributor (per year)  1,325.007 

Data Distributor (per year)  350.00 

End User (per year)  350.008 

MASS Certification  

MASS Manufacturers (MLOCR)  

Cycle Testing:  (for next cycle) November – June  500.009 

Cycle Testing:  July  1,000.009 

Cycle Testing:  (for current cycle) After July 31st 1,500.0010 

MASS End-Users (MLOCR)  

Cycle Testing:  (for next cycle) March – June  500.009 

Cycle Testing:  July  1,000.009 

Cycle Testing:  (current cycle) After July 31st 1,500.0010 

MASS Manufacturers (Encoder)  

Cycle Testing:  (for next cycle) November – June  300.009 

Cycle Testing:  July  750.009 

Cycle Testing:  (for current cycle) After July 31st 1,000.0010 

MASS End-Users (Encoder)  

Cycle Testing:  (for next cycle) March – June  300.009 

Cycle Testing:  July  750.009 

Cycle Testing:  After July 31st 1,000.0010 

MASS IMb Quality Testing 300.00 
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 ($) 

NCOALink Service11  

Initial Interface Developer (first year fee) 5,925.00 

Interface Developer (per each one year extension) 1,150.00 

Interface Distributor (per year) 29,125.00 

Full Service Provider (per year) 199,250.00 

Full Service Provider Each Additional Site (per year) 99,125.00 

Limited Service Provider (per year) 17,350.00 

Limited Service Provider (per each one year extension)  

One Site only 17,350.00 

Each additional site 8,675.00 

ANKLink Service Option (per year) 
     First Site 
     Each Additional Site 

 
4,075.00 
1,850.00 

End User/MPE (first year) 8,675.00 

End User/MPE (each renewal year)  

One site (each site for MPE) 8,675.00 

Each additional site (End User only) 4,075.00 

ANKLink Service Option (per year) 900.00 

NCOALink Test, Audit (each) 1,150.00 

Official National Zone Charts (per year)  

Matrix 60.00 

Postal Explorer (CD-ROM) 20.00 

RDI Service (per year)1 350.00 

Z4 Change (per year)  

All States 3,400.00* 

ZIP + 4 Service  (per year)  

Per state (annual subscription) 38.00* 

All States (annual subscription) 950.00 
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 ($) 

ZIP Code Sortation of Address Lists  

Per 1,000 addresses, or fraction 135.00 

ZIP Move (per year)  

All States (annual subscription) 115.00* 

99 Percent Accurate Method (per 1,000 addresses per year) 1.15 

Minimum (per year) 115.00 
 
 
* * * * *
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1520  Caller Service 
 
1520.1 Description 
 

a. Caller Service provides a means for receiving mail, and enables an 
eligible customer to have properly addressed mail delivered through a 
call window or loading dock. 

 
b. Caller Service is provided to customers at the discretion of the Postal 

Service, based on mail volume received and conditions at the 
location. 

 
c. Caller Service is not available to a customer whose sole purpose for 

using this service is to obtain free forwarding or transfer of mail by 
filing change-of-address orders. 

 
 
1520.2 Prices 
 

 ($) 

Groups based on Post Office location (Semi-Annual):  

     Group 1 765.00 

     Group 2 718.00 

     Group 3 640.00 

     Group 4 610.00 

     Group 5 587.00 

     Group 6 543.00 

     Group 7 496.00 

Call Number Reservation (Annual) 47.00 
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1525  Credit Card Authentication 
 
1525.1 Description 
 

The Credit Card Authentication fee is charged when customers use a 
credit card to verify their identity to the Postal Service, and/or authenticate 
a credit card. 

 
 
1525.2 Prices 
 

 ($) 
Per credit card authentication 1.00 

 
 
* * * * *
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1540  International Business Reply Mail Service 
 
* * * * * 
 
1540.3 Prices 
 

Outbound International Business Reply Mail Service Prices 
 

 ($) 

Card 1.30 

Envelope 1.80 
 
 

Inbound International Business Reply Mail Service Prices 
 
Payment is made in accordance with Universal Postal Convention Article 13.  This 
information is available in the Letter Post Manual at www.upu.int. 
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 Money Orders 

 
1545  Money Orders 
 
1545.1 Description 
 

a. Money Order service provides the customer with an instrument for 
payment of a specified sum of money.  The maximum value for which 
a domestic postal money order may be purchased is $1,000.00.  
Other restrictions on the number or dollar value of postal money order 
sales, or both, may be imposed by law or as specified in the Domestic 
Mail Manual. 

 
b. A receipt for purchase is provided at no additional cost. 
 
c. On the date of original issue, the Postal Service will replace, without 

charge, money orders that are spoiled or incorrectly prepared.  After 
the date of original issue, the applicable money order fee is charged. 

 
d. Inquiries or claims may be filed by the purchaser, payee, or endorsee. 

 
 
1545.2 Prices 
 

 ($)  ($) ($) 

Domestic 0.01 to 500.00 1.20 

Domestic 500.01 to 1,000.00 1.60 

APO/FPO/DPO 0.01 to 1,000.00 0.40 

Inquiry, including a copy of paid money order 5.95 
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1550  Post Office Box Service 
 
* * * * * 
 
1550.4 Prices 
 

Regular and No Fee 
 

Box Size Semi-annual Fees (Groups based on Post Office location) ($) 
1 2 3 4 5 6 7 E1 

1 53.00 42.00 35.00 29.00 24.00 18.00 16.00 0.00 

2 80.00 65.00 53.00 42.00 33.00 26.00 22.00 0.00 

3 139.00 112.00 93.00 69.00 55.00 43.00 35.00 0.00 

4 275.00 212.00 171.00 131.00 99.00 72.00 55.00 0.00 

5 450.00 375.00 290.00 235.00 165.00 126.00 99.00 0.00 
 
 

Box Size 3-Month Fees (Groups based on Post Office location) ($) 
1 2 3 4 5 6 7  

1 31.00 24.00 20.00 17.00 14.00 10.00 9.00  

2 46.00 38.00 31.00 24.00 19.00 15.00 13.00  

3 81.00 65.00 53.00 40.00 32.00 25.00 20.00  

4 160.00 123.00 99.00 76.00 57.00 42.00 32.00  

5 261.00 217.00 167.00 134.00 95.00 73.00 57.00  
 

Notes 
 

1. When the Postal Service determines not to provide carrier delivery to a 
customer’s physical address or business location that constitutes a 
potential carrier delivery point, as defined by the Postal Service, that 
customer becomes eligible for one Post Office Box at the Group E fee. 

 
* * * * *  
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Ancillary Post Office Box Services 
 

 ($) 

Key duplication or replacement 6.00 

Lock replacement1 20.00 

Key deposit 3.00 
 

Notes 
 

1. The lock replacement fee may also be charged as a late payment fee, 
regardless of whether the lock is changed. 
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1555  Customized Postage 
 
1555.1 Description 
 

a. The Customized Postage program authorizes vendors to provide their 
customers with Postal Service-authorized postage consisting of 
customer-selected images aligned with Postal Service-approved 
indicia of postage payment.  As a condition of participation, a vendor 
must comply with all Postal Service requirements, including the 
content of submitted images and specifications for postage indicia 
printing.  The vendor must also allow Postal Service inspection to 
ensure compliance. 

 
b. A vendor’s annual participation fee allows the vendor to print at two 

facilities.  Additional print sites may be added at a reduced fee.  The 
Postal Service does not control the price that the vendor charges its 
customers, beyond the applicable price for postage.  The face amount 
of the postage is remitted to the Postal Service by the vendor. 

 
 
1555.2 Prices 
 
 

 ($) 

Annual Participation Fee (up to two printing facilities) 325,000.00 

Additional Printing Sites (3-50 sites, each site) 54,000.00 

Over 50 Printing Sites (each site) 5,400.00 
 
 

 Page 135 of 139 
 



 Special Services 
 Stamp Fulfillment Services 

1560  Stamp Fulfillment Services 
 
1560.1 Description 
 

Stamp Fulfillment Services provides the fulfillment of stamp orders placed 
by mail, phone, fax or online to the Stamp Fulfillment Services 
organization. 

 
 
1560.2 Prices 
 

Orders mailed to domestic United States destinations ($) 
 Orders up to $50.00 

 

1.251;  
add 2.002 for 

custom orders 
 Orders over $50.00 1.751;  

add 2.002 for 
custom orders 

Orders mailed to destinations outside of domestic United States ($) 

 Orders up to $50.00 
 

6.251;  
add 2.002 for 

custom orders 
 Orders over $50.00 6.751;  

add 2.002 for 
custom orders 

 
Notes 

 
1. Fee does not apply if the comparable fee from the Philatelic Sales pricing 

section is being charged for the shipment of a combined order of stamps 
and philatelic items.  Fee also does not apply for orders consisting solely 
of stamped cards with a printed return address, or stamps sent as part of 
a subscription, in which the customer agrees to purchase a series of 
items of a specified type, and establishes a means of payment in 
advance.  If a customer requests expedited shipping, then the order will 
be shipped using Priority Mail Express, with actual postage charged 
instead of the listed fees. 

 
2. A custom order is a stamp order in configurations other than those listed 

for each item in the USA Philatelic catalog. 
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 Alliances with the Private Sector to Defray Cost of Key Postal Functions 
 
 
1602.3 Inbound Market Dominant Multi-Service Agreements with Foreign 

Postal Operators 
 
* * * * * 
 
1602.3.5 Products Included in Group (Agreements) 
 

Each product is followed by a list of agreements included within that 
product. 

 
• Inbound Market Dominant Multi-Service Agreements with Foreign 

Postal Operators 1 
Baseline Reference 

Docket Nos. MC2010-35, R2010-5 and R2010-6 
PRC Order No. 549, September 30, 2010 

Included Agreements 
 
China Post Group Agreement, R2014-7, expires June 30, 2015 
 
Hongkong Post–United States Postal Service Letter Post Bilateral 
Agreement, R2014-4, expires February 28, 2015 
 
Singapore Post Limited–United States Postal Service Bilateral 
Agreement, R2013-8 and R2014-5, expires March 31, 2015 
 
Australia Post Agreement, R2014-2, expires December 31, 2015 
 
Canada Post 2012 Agreement, R2014-3, expires December 31, 
2015 
 
Royal PostNL BV Agreement, R2013-4, expires December 31, 
2014 
 
Korea Post Agreement, R2013-9R2015-1, expires November 30, 
20142015 

 
 
* * * * * 
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PART C  GLOSSARY OF TERMS AND CONDITIONS 
 
3000 GLOSSARY OF TERMS AND CONDITIONS 
 
* * * * * 
 
3019 R 
 

Refund of Postage  
When postage and special service fees have been paid on mail for 
which no service is rendered for the postage or fees paid, or collected 
in excess of the lawful price, a refund may be made.  There shall be 
no refund for Registered Mail, COD, and general insurance, and 
Priority Mail Express Insurance fees when the article is withdrawn by 
the mailer after acceptance.  In cases involving returned articles 
improperly accepted because of excess size or weight, a refund may 
be made. 

 
* * * * * 
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PART D 
 
 

COUNTRY PRICE LISTS FOR INTERNATIONAL MAIL 
 
 
 
4000 COUNTRY PRICE LISTS FOR INTERNATIONAL MAIL 
 

 
 
 
 
 

Country 

Market 
Domi-
nant 

 
 

SPFCMI1 

Competitive 
 
 
 
 

FCPIS2 

International 
Expedited 
Services 

Interna-
tional 
Pack-
ages 

 
 
 

IPA & 
ISAL6 GXG3 PMEI4 PMI5 

 
 
* * * * * 
 
St. Christopher Kitts (St. 
Kitts Christopher) & Nevis 

9 9 7 9 9 17  

 
* * * * * 
 
Samoa 6 - - - - - 
 
* * * * * 
 
Western Samoa 6 6 - 6 6 18 
 
* * * * * 
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 First-Class Mail 
 Single-Piece Letters/Postcards 

ATTACHMENT A, PART II 
 

CHANGES TO MAIL CLASSIFICATION SCHEDULE  
(CPI PRICES + EXIGENT SURCHARGES) 

 
(Deletions are marked by strikethrough and additions are underlined.  Prices 
include the Exigent surcharge resulting from Docket No. R2013-11.  Some 

unchanged language is included, but only to show the location of the changes.) 
 

PART A MARKET DOMINANT PRODUCTS 
 

* * * * * 
 
1100 First-Class Mail 
 
* * * * * 
 

1105  Single-Piece Letters/Postcards 
 
* * * * * 
 
1105.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Business Reply Mail (1505.3) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 
o Stamped Envelopes (1505.19) 
o Stamped Cards (1505.20) 
o Premium Stamped Stationery (1505.21) 
o Premium Stamped Cards (1505.22) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 

• Picture Permit Imprint Indicia (Alternate Postage Only) 
 
* * * * * 
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 First-Class Mail 
 Single-Piece Letters/Postcards 

 
1105.5 Prices 
 

Single-Piece Machinable Stamped Letters1, 2 
 

Maximum 
Weight 

(ounces) 

Machinable 
Letters 

($) 

   

1 0.49    

2 0.71    

3 0.93    

3.5 1.15    
 

Notes 
 

1. The price for single-piece, first ounce letters also applies to sales of 
Forever stamps and Forever Print-on-Demand indicia at the time of 
purchase. 

 
2. A handling charge of $0.01 per piece applies to foreign-origin, inbound 

direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement. 

 
 

Single-Piece Machinable Metered Letters 
 

Maximum 
Weight 

(ounces) 

Machinable 
Letters 

($) 

   

1 0.485    

2 0.705    

3 0.925    

3.5 1.145    
 
 
Single-Piece Nonmachinable Stamped Letters 

 
Maximum 

Weight 
(ounces) 

Nonmachinable 
Letters 

($) 

   

1 0.71    

2 0.93    

3 1.15    

3.5 1.37    
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 First-Class Mail 
 Single-Piece Letters/Postcards 

 
 
Single-Piece Nonmachinable Metered Letters 

 
Maximum 

Weight 
(ounces) 

Nonmachinable 
Letters 

($) 

   

1 0.705    

2 0.925    

3 1.145    

3.5 1.365    
 
 

Single-Piece QBRM Letters 
 

Maximum 
Weight 

(ounces) 

QBRM 
Letters 

($) 

   

1 0.476    

2 0.696    
 
 

Single-Piece Residual Machinable Letters 
 

Maximum 
Weight 

 
(ounces) 

Residual 
Machinable 

Letters 
($) 

   

1 0.501    

2 0.501    

3 0.925    

3.5 1.145    
 

Notes 
 

1. This price applies only to residual machinable letters derived from a 
mixed weight presort mailing.  Single-piece machinable metered letter 
rates apply to residual letters derived from uniform one-ounce and 
uniform two-ounce presort mailings. 
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 Single-Piece Letters/Postcards 

Single-Piece Postcards1, 2 
 

Maximum 
Weight 

(ounces) 

Postcards 
 

($) 

Single-Piece 
Double Card 

($) 

  

not applicable 0.35 0.70   
 

Notes 
 

1. The price for single-piece postcards also applies to sales of stamped 
cards marked with Forever postage, at the time the stamped cards are 
purchased. 

 
2. A handling charge of $0.01 per piece applies to foreign-origin, inbound 

direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement.  Such inbound direct entry mail 
cannot include Single-Piece Double Cards. 

 
 

Single-Piece QBRM Postcards 
 

Maximum 
Weight 

(ounces) 

QBRM 
Postcards 

($) 

   

not applicable 0.339    
 
 

Alternate Postage Letters and Postcards1 
 

Maximum 
Weight 

(ounces) 

Upfront Postage 
Payment2 

($) 

Alternate Postage 
Letters 

($) 

Alternate Postage 
Postcards 

($) 

1 

Below 21% $0.57 $0.42 

21 – 50% $0.55 $0.40 

Over 50% $0.54 $0.39 
 

Notes 
 

1. To qualify for Alternate Postage, customers must meet and comply with 
all eligibility requirements of the program. 

 
2. To qualify for Alternate Postage, companies pay an agreed upon portion 

of the required postage at the time they print or distribute pre-approved 
mailpieces containing an Intelligent Mail barcode (IMb).  The remainder 
of the postage is subsequently collected when a pre-approved mailpiece 
is placed in the mailstream and scanned during processing. 
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 Presorted Letters/Postcards 

1110  Presorted Letters/Postcards 
 
* * * * * 
 
1110.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
• Repositionable Notes:  Presorted Letters Only 
 
• Full-service Intelligent Mail Option:  Automation Letters and 

Automation Postcards Only 
 
• Picture Permit Imprint Indicia 

 
• Advanced and Emerging Technology Promotion (May 1, 2015 to 

October 31, 2015) 
 

• Branded Color Mobile Technology Promotion (February 1, 2014 
to March 31, 2014) 

 
• Earned Value Reply Mail Promotion (April May 1, 2014 2015 to June 

July 310, 2014 2015) 
 

• Color Transpromo Printing in First-Class Mail Transactions Promotion 
(April June 1,  2015 2014 to December November 301, 2015 2014) 

 
• Premium Advertising Promotion (April 1, 2014 to June 30, 2014) 

 
• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 

2014) 
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1110.5 Prices 
 
* * * * * 
 

Automation Letters 
 

Maximum 
Weight 

(ounces) 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 

1 0.391 0.416 0.416 0.439 

2 0.391 0.416 0.416 0.439 

3 0.651 0.676 0.676 0.699 

3.5 0.781 0.806 0.806 0.829 
 
 

Nonautomation Presorted Machinable Letters 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

1 0.471    

2 0.471    

3 0.731    

3.3 0.861    
 
 

Nonmachinable Letters 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

1 0.689    

2 0.689    

3 0.949    

3.5 1.079    
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Automation Postcards 
 

Maximum 
Weight 

(ounces) 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 
not applicable 0.260 0.275 0.275 0.284 

 
 

Nonautomation Presorted Machinable Postcards 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

not applicable 0.295    
 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Letter Round-Trip Mailer 
 

a. Letter Round-Trip Mailer service allows a mailer to send a letter-
shaped mailpiece to a subscriber at the applicable Presorted 
Letters/Postcards price and pay postage for the return of the contents 
of that mailpiece at the Single Piece Machinable Letters price. 

 
b. A mailer may either prepay postage for the return mailpiece by using 

Permit Reply Mail or only pay for mailpieces actually returned by 
using Business Reply Mail. 

 
c. Qualifying pieces must contain a standard 12 cm or smaller optical 

disc. 
 

d. Qualifying pieces must weigh no more than one (1) ounce. 
 

e. Returned pieces must be picked up by the mailer at designated Postal 
Service facilities. 

 
f. Letter Round-Trip Mailers are not subject to prices for: 

(i) the Nonmachinable Letters price category of Presorted 
Letters/Postcards, or 

(ii) the Single-Piece Nonmachinable Letters price category of Single-
Piece Letters/Postcards. 

 
 

 Page 7 of 139 
 



 First-Class Mail 
 Presorted Letters/Postcards 

Letters including a Repositionable Note 
 

Add $0.000 for each presorted letter bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option 
 

Subtract $0.003 for each automation letter or automation postcard that 
complies with the requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.01 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort or automation letters, postcards, and flats sent during the 
established program period, and which include print mobile technology 
(such as QR Code) with creative elements including color and graphics, 
inside or on the mailpiece.  To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
Advanced and Emerging Technology Promotion (May 1, 2015 to October 
31, 2015) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 
Earned Value Reply Mail Promotion (April May 1, 2014 2015 to June July 
310, 2014 2015) 

 
Provide a $0.02 or $0.03 per piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 

 Page 8 of 139 
 



 First-Class Mail 
 Presorted Letters/Postcards 

 
 
Color Transpromo Printing in First-Class Mail Transactions Promotion 
(April June 1,  2015 2014 to December November 301, 2015 2014) 
 
Provide a 2 percent discount on qualifying postage for First-Class Mail 
automation letters sent as part of a full-service IMb mailing during the 
established program period, which contain bills or statements with 
dynamic variable color (four-color-process) messaging.  The color 
messaging must on the bill or statement and be for marketing or 
consumer information purposes.  To receive the discount, mailers must 
comply with the eligibility requirements of the program. 

 
Premium Advertising Promotion (April 1, 2014 to June 30, 2014) 
 
Provide a 15 percent discount on qualifying postage for First-Class Mail 
automation letters and cards sent as part of a full-service IMb mailing 
during the established program period, which consist entirely of marketing 
or advertising content.  Mailings may not contain any material required to 
be mailed as First-Class Mail.  To receive the discount, mailers must 
meet all minimum volume requirements and eligibility requirements of the 
program. 
 
 
Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the receipient to a customized or 
personalized URL,and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program.  
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 First-Class Mail 
 Flats 

1115  Flats 
 
* * * * * 
 
1115.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Business Reply Mail (1505.3) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
• Repositionable Notes 
 
• Full-service Intelligent Mail option:  Automation Flats Only 
 
• Picture Permit Imprint Indicia 

 
• Advanced and Emerging Technology Promotion (May 1, 2015 to 

October 31, 2015) 
 

• Branded Color Mobile Technology Promotion (February 1, 2014 to 
March 31, 2014) 

 
• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 

2014) 
 
 
1115.5 Prices 
 

Automation Flats 
 

Maximum 
Weight 

(ounces) 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

1 0.470 0.662 0.702 0.782 

2 0.688 0.880 0.920 1.00 
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 Flats 

3 0.906 1.098 1.138 1. 218 

4 1.124 1.316 1.356 1.436 

5 1.342 1.534 1.574 1.654 

6 1.560 1.752 1.792 1.872 

7 1.778 1. 970 2.01 2.090 

8 1.996 2.188 2.228 2.308 

9 2.214 2.406 2.446 2.526 

10 2.432 2.624 2.664 2.744 

11 2.650 2.842 2.882 2.962 

12 2.868 3.060 3.100 3.180 

13 3.086 3.278 3.318 3.398 
 
 

Presorted Flats 
 

Maximum 
Weight 

(ounces) 

Presorted 
 

($) 

   

1 0.831    

2 1.049    

3 1.267    

4 1.485    

5 1.703    

6 1.921    

7 2.139    

8 2.357    

9 2.575    

10 2.793    

11 3.011    

12 3.229    

13 3.447    
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 Flats 

 
Single-Piece Flats1 

 
Maximum 

Weight 
(ounces) 

Single-Piece 
 

($) 

   

1 $0.98    

2 $1.20    

3 $1.42    

4 $1.64    

5 $1.86    

6 $2.08    

7 $2.30    

8 $2.52    

9 $2.74    

10 $2.96    

11 $3.18    

12 $3.40    

13 $3.62    
 

Notes 
 

1. A handling charge of $0.01 per piece applies to foreign-origin, inbound 
direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Flat Round-Trip Mailer 
 

a. Flat Round-Trip Mailer service allows a mailer to send a flat-shaped 
mailpiece to a subscriber at the applicable one (1) ounce Machinable 
Letter price and pay postage for the return of the contents of that 
mailpiece at the one (1) ounce Single-Piece Machinable Letter price. 

 
b. A mailer may either prepay postage for the return mailpiece by using 

Permit Reply Mail or only pay for mailpieces actually returned by 
using Business Reply Mail. 
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 Flats 

 
c. Qualifying pieces must contain a standard 12 cm or smaller optical 

disc. 
 
d. Pieces weighing no more than two (2) ounces qualify for the one (1) 

ounce price. 
 
e. Returned pieces must be picked up by the mailer at designated Postal 

Service facilities. 
 
f. Flat Round-Trip Mailers are not subject to prices for: 

(i) the Nonmachinable Letters price category of Presorted 
Letters/Postcards, or  

(ii) the Single-Piece Nonmachinable Letters price category of Single-
Piece Letters/Postcards. 

 
 

Flats including a Repositionable Note 
 

Add $0.000 for each piece bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option 
 

Subtract $0.003 for each automation flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.01 for each piece that includes Picture Permit Imprint Indicia. 
 

 
 
Advanced and Emerging Technology Promotion (May 1, 2015 to October 
31, 2015) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 
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 Flats 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort or automation letters, postcards, and flats sent during the 
established program period, and which include print mobile technology 
(such as QR Code) with creative elements including color and graphics, 
inside or on the mailpiece.  To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
 

Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats sent during the 
established program period, and which include customized URLs, 
websites, or mobile experiences that offer relevant messaging and 
content.  To receive the discount, mailers must comply with the eligibility 
requirements of the program. 
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 Parcels 

1120  Parcels 
 
* * * * * 
 
1120.4 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Business Reply Mail (1505.3) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Signature Confirmation (1505.17) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
 
1120.5 Prices 
 

Retail1 
 

Maximum 
Weight 

(ounces) 

Single-Piece 
 

($) 

   

1 $2.54    

2 $2.54    

3 $2.54    

4 $2.74    

5 $2.94    

6 $3.14    

7 $3.34    

8 $3.54    

9 $3.74    

10 $3.94    
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 Parcels 

11 $4.14    

12 $4.34    

13 $4.54    
 

Notes 
 

1. A handling charge of $0.01 per piece applies to foreign-origin, inbound 
direct entry mail tendered by foreign postal operators, subject to the 
terms of an authorization arrangement. 

 
 
 

Keys and Identification Devices 
 

Maximum 
Weight 

 
(ounces) 

Keys and 
Identification 

Devices 
($) 

   

1 $3.39    

2 $3.39    

3 $3.39    

4 $3.59    

5 $3.79    

6 $3.99    

7 $4.19    

8 $4.39    

9 $4.59    

10 $4.79    

11 $4.99    

12 $5.19    

13 $5.39    

1 (pound) Priority Mail Retail Zone 4 postage plus $0.85 

2 (pounds) Priority Mail Retail Zone 4 postage plus $0.85 
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 First-Class Mail 
 Outbound Single-Piece First-Class Mail International 

1125  Outbound Single-Piece First-Class Mail International 
 
* * * * * 
 
1125.5 Optional Features 

 
The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• International Ancillary Services (1510) 

o International Certificate of Mailing (1510.1) 
o International Registered Mail (1510.2) 
o Outbound International Return Receipt (1510.3) 
o International Restricted Delivery (1510.4) 

 
1125.6 Prices 
 

Machinable Letters1 
 

Maximum 
Weight 
(ounces) 

Country Price Group 

1 
($) 

2 
($) 

3 
($) 

4 
($) 

5 
($) 

6 
($) 

7 
($) 

8 
($) 

9 
($) 

1 1.20 1.20 1.20 1.20 1.20 1.20 1.20 1.20 1.20 

2 1.20 1.79 2.21 2.21 2.21 2.06 2.06 2.06 2.06 

3 1.67 2.38 3.24 3.24 3.24 2.92 2.92 2.92 2.92 

3.5 2.16 2.97 4.27 4.27 4.27 3.78 3.78 3.78 3.78 
 

Notes 
 

1. International Forever stamps are sold at the price of a single-piece First-
Class Mail International first ounce machinable letter and have a postage 
value equivalent to the price of a single-piece First-Class Mail 
International first ounce machinable letter in effect at the time of use. 

 
 

Nonmachinable Letters 
 

Maximum 
Weight 
(ounces) 

Country Price Group 

1 
($) 

2 
($) 

3 
($) 

4 
($) 

5 
($) 

6 
($) 

7 
($) 

8 
($) 

9 
($) 

1 1.42  1.42 1.42  1.42  1.42  1.42 1.42  1.42  1.42  

2 1.42 2.01  2.43  2.43  2.43  2.28  2.28  2.28  2.28  

3 1.89  2.60  3.46  3.46  3.46  3.14  3.14  3.14  3.14  

3.5 2.38  3.19  4.49  4.49  4.49  4.00  4.00  4.00  4.00  
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 Outbound Single-Piece First-Class Mail International 

 
Postcards 

 
Maximum 

Weight 
 

(ounces) 

Canada  
 
 

($) 

Mexico 
 
 

($) 

All Other 
Countries 

 
($) 

 

not applicable 1.20 1.20 1.20  
 
 

Large Envelopes (Flats) 
 

Maximum 
Weight 
(ounces) 

Country Price Group 

1 
($) 

2 
($) 

3 
($) 

4 
($) 

5 
($) 

6 
($) 

7 
($) 

8 
($) 

9 
($) 

1 2.38 2.38 2.38 2.38 2.38 2.38 2.38 2.38 2.38 

2 2.60 3.09 3.36 3.36 3.36 3.31 3.31 3.31 3.31 

3 2.82 3.78 4.32 4.32 4.32 4.22 4.22 4.22 4.22 

4 3.02 4.49 5.30 5.30 5.30 5.13 5.13 5.13 5.13 

5 3.24 5.20 6.28 6.28 6.28 6.06 6.06 6.06 6.06 

6 3.46 5.89 7.24 7.24 7.24 6.97 6.97 6.97 6.97 

7 3.68 6.60 8.22 8.22 8.22 7.90 7.90 7.90 7.90 

8 3.90 7.31 9.20 9.20 9.20 8.81 8.81 8.81 8.81 

12 4.98 8.81 11.14 11.14 11.14 10.72 10.72 10.72 10.72 

16 6.06 10.33 13.10 13.10 13.10 12.61 12.61 12.61 12.61 

20 7.14 11.85 15.04 15.04 15.04 14.50 14.50 14.50 14.50 

24 8.22 13.37 16.98 16.98 16.98 16.39 16.39 16.39 16.39 

28 9.30 14.87 18.94 18.94 18.94 18.28 18.28 18.28 18.28 

32 10.38 16.39 20.88 20.88 20.88 20.17 20.17 20.17 20.17 

36 11.46 17.91 22.84 22.84 22.84 22.08 22.08 22.08 22.08 

40 12.56 19.43 24.78 24.78 24.78 23.97 23.97 23.97 23.97 

44 13.64 20.93 26.72 26.72 26.72 25.86 25.86 25.86 25.86 

48 14.72 22.45 28.68 28.68 28.68 27.75 27.75 27.75 27.75 

52 15.80 23.97 30.62 30.62 30.62 29.64 29.64 29.64 29.64 

56 16.88 25.49 32.56 32.56 32.56 31.55 31.55 31.55 31.55 

60 17.96 26.99 34.52 34.52 34.52 33.44 33.44 33.44 33.44 

64 19.04 28.51 36.46 36.46 36.46 35.33 35.33 35.33 35.33 
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 Outbound Single-Piece First-Class Mail International 

 
Fee for Return of Undeliverable as Addressed Outbound U.S. Origin Mail 
Posted through a Foreign Postal Administration or Operator 

 
A fee is charged for the return of an undeliverable-as-addressed 
Outbound Single-Piece First-Class Mail International item bearing a U.S. 
return address which was originally posted to an international addressee 
through a foreign postal administration, consolidator, or operator.  The fee 
for each returned item is equal to the First-Class Mail International 
postage which would have been charged if the item had been posted 
through the Postal Service as First-Class Mail International.  The fee is 
charged to the return addressee. 
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 Inbound Letter Post 

1130  Inbound Letter Post 
 
* * * * * 
 
1130.5 Optional Features 

 
The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• International Ancillary Services (1510) 

o Inbound International Registered Mail (1510.2) 
o Inbound International Return Receipt (1510.3) 
o Inbound International Restricted Delivery (1510.4) 
o Customs Clearance and Delivery Fee:  dutiable items only 

(1510.64) 
 
* * * * * 
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 Standard Mail (Commercial and Nonprofit) 
 High Density and Saturation Letters 

1200 Standard Mail (Commercial and Nonprofit) 
 
* * * * * 
 

1205  High Density and Saturation Letters 
 
* * * * * 

 
1205.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 

* * * * * 
 

• Picture Permit Imprint Indicia 
 

• EDDM Coupon Program (March 1, 2014 to December 31, 2014) 
 

• High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 

 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
 
• Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 

31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 
September 30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion (November 

July 1, 2015 2014 to December 31, 2015 2014) 
 
1205.6 Prices 
 

Saturation Letters (3.53 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.204 0.123   

DNDC 0.166 0.089   

DSCF 0.155 0.078   
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 High Density and Saturation Letters 

 
High Density Plus Letters (3.53 ounces or less) 

 
Entry Point Commercial 

($) 
Nonprofit 

($) 
  

Origin 0.215 0.133   

DNDC 0.181 0.099   

DSCF 0.170 0.088   
 
 

High Density Letters (3.53 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.218 0.136   

DNDC 0.184 0.102   

DSCF 0.173 0.091   
 
 

Saturation, High Density Plus, and High Density Nonautomation Letters 
(3.53 ounces or less) Commercial 

 
Entry Point Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

None 0.211 0.238 0.243  

DNDC 0.176 0.204 0.209  

DSCF 0.166 0.194 0.199  
 
  

 Page 22 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 High Density and Saturation Letters 

Saturation, High Density Plus, and High Density Nonautomation Letters 
(3.53 ounces or less) Nonprofit 

 
Entry Point Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

None 0.131 0.159 0.164  

DNDC 0.097 0.125 0.130  

DSCF 0.087 0.114 0.119  
 
Saturation, High Density Plus, and High Density Letters (more than 3.3 
ounces) Commercial 

 
a. Per Piece 

 
 Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

Automation 0.064 0.075 0.079  

Nonautomation 0.076 0.083 0.107  
 

b. Per Pound 
 

Entry Point Saturation 
($) 

High Density 
Plus 
($) 

High 
Density  

 ($) 

 

None 0.612 0.612 0.612  

DNDC 0.451 0.451 0.451  

DSCF 0.403 0.403 0.403  
 

Saturation, High Density Plus, and High Density Letters (more than 3.3 
ounces) Nonprofit 

 
a. Per Piece 

 
 Saturation 

($) 
High Density 

Plus 
($) 

High 
Density  

($) 

 

Automation 0.025 0.034 0.038  

Nonautomation 0.035 0.042 0.066  
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 High Density and Saturation Letters 

b. Per Pound 
 

Entry Point Saturation 
($) 

High Density 
Plus 
($) 

High 
Density  

 ($) 

 

None 0.442 0.442 0.442  

DNDC 0.281 0.281 0.281  

DSCF 0.233 0.233 0.233  
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Forwarding-and-Return Service 
 

If Forwarding-and-Return Service is used in conjunction with electronic or 
automated Address Correction Service, forwarded letters pay $0.445 per 
piece and returned letters pay the applicable First-Class Mail price.  All 
other letters requesting Forwarding-and-Return Service that are returned 
are charged the appropriate First-Class Mail price for the piece plus the 
price multiplied by a factor of 2.472. 

 
 

Letters including a Repositionable Note 
 

Add $0.000 for each letter bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option 
 

Subtract $0.001 for each letter that complies with the requirements for the 
Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.021 for each piece that includes Picture Permit Imprint Indicia. 
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High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 
 
Commercial Saturation Letters:  Provide a 20 percent postage discount, 
on incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Nonprofit Saturation Letters:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Commercial High Density Letters:  Provide a 15 percent postage 
discount, on incremental volume above an established threshold, for 
mailers that comply with the enrollment and eligibility requirements of the 
program. 
 
Nonprofit High Density Letters:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
 
EDDM Coupon Promotion (March 1, 2014 to December 31, 2014) 
 
Provide a postage credit of $50.00 or $100.00 on any EDDM mailing sent 
by any new customer who receives a promotion coupon during the 
program period.  Coupons must be redeemed by January, 2015. 
 

 
Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort or automation letters, postcards, and flats sent during the 
established program period, and which include print mobile technology 
(such as QR Code) with creative elements including color and graphics, 
inside or on the mailpiece.  To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 31, 
2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
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 High Density and Saturation Letters 

 
 
Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient.  To receive the discount, mailers must 
comply with the eligibility requirements of the program. 

 
 

Advanced and Emerging Technology – Near Field Communication 
Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 September 
30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion (November July 1, 
2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  
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1210   High Density and Saturation Flats/Parcels 
 
* * * * * 
 
1210.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Saturation Flats 

DDU, DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Saturation Parcels 

Volume Tiers, with Handling Fees for DNDC/DSCF entry levels 
Commercial and Nonprofit eligible 

 
• High Density Plus Flats 

DDU, DFSS Scheme, DFSS Facility, DSCF, DNDC, and Origin entry 
levels 
Commercial and Nonprofit eligible 

 
• High Density Flats 

DDU, DFSS Scheme, DFSS Facility, DSCF, DNDC, and Origin entry 
levels 
Commercial and Nonprofit eligible 

 
• Move Update Noncompliance Charge 
 
• Move Update Assessment Charge 
 
 

1210.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 

* * * * * 
 

• Picture Permit Imprint Indicia:  Flats Only 
 

• EDDM Coupon Program (March 1, 2014 to December 31, 2014) 
 

• High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 

 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
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• Earned Value Reply Mail Promotion: Flats Only (April May 1, 2015 
2014 to July 31, 2015 June 30, 2014) 

 
• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 

2014) 
 
• Advanced and Emerging Technology – Near Field Communication 

Promotion: Flats Only (August May 1, 2015 2014 to October 31, 2015 
September 30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion: Flats Only 

(November July 1, 2015 2014 to December 31, 2015 2014) 
 
1210.6 Prices 
 

Saturation Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

EDDM Other 

Origin 0.215 0.212 0.132   

DNDC 0.180 0.177 0.098   

DSCF 0.170 0.167 0.088   

DDU 0.161 0.157 0.078   
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Saturation Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial 

($) 
Nonprofit 

($) 
  

Per Piece 0.080 0.037   
 

b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.641 0.464   

DNDC 0.473 0.296   

DSCF 0.423 0.246   

DDU 0.378 0.201   
 
 

Saturation Parcels 
 

a. Per Piece 
 

 Commercial Nonprofit 
Mailing Volume 

Tier 
Small 

($) 
Large 

($) 
Small 

($) 
Large 

($) 
0-200,000 0.297 0.343 0.223 0.258 

200,001-400,000 0.286 0.331 0.215 0.249 

400,001-600,000 0.274 0.320 0.206 0.240 

600,001-800,000 0.263 0.309 0.197 0.232 

800,000-1,000,000 0.251 0.297 0.189 0.223 

Over 1,000,000 0.240 0.286 0.181 0.215 
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b. Handling Fees for DNDC/DSCF Entry 
 

 Commercial 
($) 

Nonprofit 
($) 

  

Entry Point/ 
Presort 

Pallet Pallet   

DNDC – 3-Digit 52.138 41.710   

DNDC – 5-Digit 84.773 67.818   

DSCF – 3-Digit 39.719 31.775   

Pallet Presort Carton/Sack Carton/Sack   

3-Digit 7.100 5.681   
 
 

High Density Plus Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.242 0.160   

DNDC 0.208 0.126   

DSCF 0.198 0.115   

DFSS Facility 0.194 0.114   

DFSS Scheme 0.187 0.108   

DDU 0.188 0.106   
 
 

High Density Plus Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial 

($) 
Nonprofit 

($) 
 

Per Piece DFSS 0.085 0.043  

Per Piece - Other 0.087 0.045  
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b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.641 0.464   

DNDC 0.473 0.296   

DSCF 0.423 0.246   

DFSS Facility 0.406 0.236   

DFSS Scheme 0.406 0.236   

DDU 0.378 0.201   
 
 

High Density Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.248 0.166   

DNDC 0.214 0.132   

DSCF 0.204 0.121   

DFSS Facility 0.199 0.119   

DFSS Scheme 0.198 0.118   

DDU 0.194 0.112   
 
 

High Density Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial 

($) 
Nonprofit 

($) 
 

Per Piece - DFSS 0.110 0.068  

Per Piece - Other 0.117 0.074  
 

b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 
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Origin 0.641 0.464   

DNDC 0.473 0.296   

DSCF 0.423 0.246   

DFSS Facility 0.420 0.243   

DFSS Scheme 0.420 0.236   

DDU 0.378 0.201   
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Flat-shaped pieces including a Detached Address Label 
 

Add $0.0364 for each piece addressed using a Detached Address Label 
with no advertising, and $0.0364 for each piece using a Detached 
Address Label containing advertising (Detached Marketing Label). 

 
 

Forwarding-and-Return Service 
 

If used in conjunction with electronic or automated Address Correction 
Service, forwarded flats pay $1.395095 per piece and returned flats the 
applicable First-Class Mail price.  All other pieces requesting Forwarding-
and-Return Service that are returned are charged the appropriate First-
Class Mail price for the piece plus the price multiplied by a factor of 2.472. 

 
 

Flats including a Repositionable Note 
 

Add $0.000 for each flat bearing a Repositionable Note. 
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Full-service Intelligent Mail Option 
 

Subtract $0.001 for each high density flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia:  Flats Only 
 

Add $0.021 for each piece that includes Picture Permit Imprint Indicia. 
 
 

EDDM Coupon Promotion (March 1, 2014 to December 31, 2014) 
 
Provide a postage credit of $50 or $100 on any EDDM mailing sent by 
any new customer who receives a promotion coupon during the program 
period.  Coupons must be redeemed by January, 2015. 
 
 
High Density and Saturation Incentive Program (January 1, 2014 to 
December 31, 2014) 
 
Commercial Saturation Flats:  Provide a 20 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Nonprofit Saturation Flats:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Commercial High Density Flats:  Provide a 15 perent postage discount, 
on incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
Nonprofit High Density Flats:  Provide a 5 percent postage discount, on 
incremental volume above an established threshold, for mailers that 
comply with the enrollment and eligibility requirements of the program. 
 
 
Branded Color Mobile Technology Promotion:  Flats Only (February 1, 
2014 to March 31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion: Flats Only (April May 1, 2015 2014 
to July 31, 2015 June 30, 2014) 
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Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
 
 
Mail and Digital Personalization Promotion:  Flats Only (May 1, 2014 to 
June 30, 2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program. 
 
 
Advanced and Emerging Technology – Near Field Communication 
Promotion: Flats Only (May 1, 2015 August 1, 2014 to October 31, 2015 
September 30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion: Flats Only 
(November July 1, 2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  

 Page 34 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Carrier Route 

1215  Carrier Route 
 
* * * * * 
 
1215.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Letters 

DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Flats 

DDU, DSCF, DFSS, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Parcels 

Volume Tiers, with Handling Fee for DNDC/DSCF entry levels 
Commercial and Nonprofit eligible 

 
• Move Update Noncompliance Charge 

 
• Move Update Assessment Charge 
 
 

1215.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 

 
* * * * * 

• Picture Permit Imprint Indicia:  Letters and Flats Only 
 
• Branded Color Mobile Technology Promotion:  Letters and Flats Only 

(February 1, 2014 to March 31, 2014) 
 
• Earned Value Reply Mail Promotion: Letters and Flats Only (April May 

1, 2015 2014 to July 31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion:  Letters and Flats Only 
(May 1, 2014 to June 30, 2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion: Letters and Flats Only (August May 1, 2015 2014 to 
October 31, 2015 September 30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion:  Letters and 

Flats Only (November July 1, 2015 2014 to December 31, 2015 2014) 
 

 Page 35 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Carrier Route 

1215.6 Prices 
 

Carrier Route Letters (3.53 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.300 0.222   

DNDC 0.266 0.188   

DSCF 0.256 0.177   
 
 

Carrier Route Letters weighing greater than 3.3 ounces 
 

Automation-compatible barcoded carrier route letter-sized pieces that 
weigh more than 3.3 ounces but not more than 3.5 ounces pay the 
applicable flats Standard Mail (Commercial and Nonprofit) Carrier Route 
piece and pound price but receive a discount off the piece price equal to 
the minimum flats per-piece price minus the minimum letter per-piece 
price corresponding to the applicable entry point and density tier. 
 
Nonautomation basic carrier route letters pay prices shown in 1215.6 
Carrier Route Flats tables.  These letters cannot be entered at DDUs and 
must be prepared as letters. 

 
 

Carrier Route Nonautomation Letters weighing greater than 3.5 ounces 
 

Carrier Route letter-shaped pieces, and letter-shaped pieces without 
eligible barcodes or not meeting automation letter standards, that weigh 
more than 3.35 ounces must pay the prices shown in the applicable 
Standard Mail (Commercial and Nonprofit) Carrier Route Flats price 
tables (1215.6).  These pieces cannot be entered at a DDU and must be 
prepared as letters. 

 
 

Carrier Route Flats (3.3 ounces or less) 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

  

Origin 0.300 0.222   

DNDC 0.266 0.188   

DSCF 0.256 0.177   

DFSS Facility 0.251 0.171   

DFSS Scheme 0.250 0.170   

DDU 0.241 0.163   

 Page 36 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Carrier Route 

 
 

Carrier Route Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
Entry Point Commercial 

($) 
Nonprofit 

($) 
 5-Digit Pallets Other 5-Digit Pallets Other 

Per Piece - DFSS 0.143  0.101  

Per Piece - Other 0.144  0.102  

Origin 0.149 0.143 0.102 0.109 

DNDC 0.149 0.143 0.102 0.109 

DSCF 0.149 0.143 0.102 0.109 

DDU 0.144 0.137 0.101 0.102 
 
 

b. Per Pound 
 

Entry Point Commercial 
($) 

Nonprofit 
($) 

 5-Digit Pallets Other 5-Digit 
Pallets 

Other 

Origin 0.727 0.732 0.554 0.548 

DNDC 0.558 0.564 0.386 0.380 

DSCF 0.508 0.514 0.336 0.330 

DFSS Facility 0.513  0.335  

DFSS Scheme 0.513  0.335  

DDU 0.463 0.469 0.291 0.285 
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Carrier Route Parcels 
 

a. Per Piece 
 

 Commercial Nonprofit 
Mailing Volume 

Tier 
Small 

($) 
Large 

($) 
Small 

($) 
Large 

($) 
0-200,000 0.411 0.457 0.309 0.343 

200,001-400,000 0.400 0.446 0.300 0.335 

400,001-600,000 0.389 0.434 0.292 0.326 

600,001-800,000 0.377 0.423 0.284 0.318 

800,000-1,000,000 0.366 0.411 0.274 0.309 

Over 1,000,000 0.354 0.400 0.266 0.300 
 
 

b. Handling Fees for DNDC/DSCF Entry 
 

 Commercial 
($) 

Nonprofit 
($) 

  

Entry Point/ 
Presort 

Pallet Pallet   

DNDC – 3-Digit 52.138 41.710   

DNDC – 5-Digit 84.773 67.818   

DSCF – 5-Digit 39.719 31.775   

Pallet Presort Carton/Sack Carton/Sack   

3-Digit 7.100 5.681   
 
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 
  

 Page 38 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Carrier Route 

Forwarding-and-Return Service 
 

If used in conjunction with electronic or automated Address Correction 
Service, forwarded letters pay $0.445365 per piece, forwarded flats pay 
$1.395095 per piece and returned letters and flats pay the applicable 
First-Class Mail price.  All other pieces requesting Forwarding-and-Return 
Service that are returned are charged the appropriate First-Class Mail 
price for the piece plus the price multiplied by a factor of 2.472. 

 
 

Letters and Flats including a Repositionable Note 
 

Add $0.000 for each letter or flat bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option:  Letter and Flats Only 
 

Subtract $0.001 for each carrier route letter or flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.021 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion:  Letters and Flats Only 
(February 1, 2014 to March 31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion: Letters and Flats Only (April May 1, 
2015 2014 to July 31, 2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
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Mail and Digital Personalization Promotion:  Letters and Flats Only (May 
1, 2014 to June 30, 2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program. 
 
 
Advanced and Emerging Technology – Near Field Communication 
Promotion: Letters and Flats Only (August May 1, 2015 2014 to 
September October 31, 2015 30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion: Letters and Flats 
Only (November July 1, 2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  
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1220  Letters 
 
* * * * * 

 
1220.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 

 
* * * * * 
 

• Picture Permit Imprint Indicia 
 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
 
• Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 

31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion (August May 1, 2015 2014 to October 31, 2015 September 
30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion (November 

July 1, 2015 2014 to December 31, 2015 2014) 
 
 
1220.6 Prices 
 

Automation Letters (3.53 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 

5-Digit 
 

($) 

3-Digit 
 

($) 

AADC 
 

($) 

Mixed 
AADC 

($) 

Origin 0.266 0.283 0.283 0.308 0.143 0.158 0.158 0.187 

DNDC 0.230 0.250 0.250 0.272 0.108 0.126 0.126 0.152 

DSCF 0.221 0.238 0.238 n/a 0.104 0.119 0.119 n/a 
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Machinable Letters (3.53 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

AADC 
($) 

Mixed AADC 
($) 

AADC 
($) 

Mixed AADC 
($) 

Origin 0.299 0.319 0.178 0.198 

DNDC 0.267 0.287 0.142 0.162 

DSCF 0.255 n/a 0.131 n/a 
 
 

Nonmachinable Letters (3.53 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.488 0.577 0.603 0.672 0.371 0.460 0.486 0.550 

DNDC 0.451 0.542 0.568 0.638 0.334 0.425 0.451 0.516 

DSCF 0.432 0.524 0.556 n/a 0.301 0.393 0.425 n/a 
 
 

Pieces weighing more than 3.3 ounces but not more than 3.5 ounces 
 

Automation letter-shaped pieces that weigh more than 3.3 ounces but not 
more than 3.5 ounces pay the applicable flats piece and pound price but 
receive a discount off the piece price equal to the minimum flats per-piece 
price minus the minimum letter per-piece price corresponding to the 
applicable entry point and density tier. 

 
 

Nonautomation Pieces weighing greater than 3.3 ounces 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per piece price, multiplying the number of pounds of the 
mailing by the applicable per pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial Nonprofit 

Entry 
Point 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

5-Digit 
 

($) 

3-Digit 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece 0.265 0.333 0.387 0.438 0.140 0.208 0.262 0.313 
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b. Per Pound 

 
Entry Point Commercial 

($) 
Nonprofit 

($) 
  

Origin 0.782 0.676   

DNDC 0.616 0.510   

DSCF 0.566 0.460   
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Forwarding-and-Return Service 
 

If Forwarding-and-Return Service is used in conjunction with electronic or 
automated Address Correction Service, forwarded letters pay $0.445 per 
piece and returned letters pay the applicable First-Class Mail price.  All 
other letters requesting Forwarding-and-Return Service that are returned 
are charged the appropriate First-Class Mail price for the piece plus the 
price multiplied by a factor of 2.472. 

 
 

Letters including a Repositionable Note 
 

Add $0.000 for each letter bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option:  Automation Letters Only 
 

Subtract $0.001 for each automation letter that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.021 for each piece that includes Picture Permit Imprint Indicia. 
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Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 31, 
2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
 
 
Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient. To receive the discount, mailers must comply 
with the eligibility requirements of the program. 

 
 

Advanced and Emerging Technology – Near Field Communication 
Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 September 
30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 
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Mail Drives Mobile Engagement Commerce Promotion (November July 1, 
2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period. 
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1225  Flats 
 
* * * * * 
 
1225.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Automation 

o DFSS Scheme Pallet/Container 
DFSS entry level 
Commercial and Nonprofit eligible 

o DFSS FacilityNon-Scheme Pallet/Container 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 5-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 3-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o ADC 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o Mixed ADC 
DNDC and Origin entry levels 
Commercial and Nonprofit eligible 
 

• Nonautomation 
o DFSS Scheme Pallet/Container 

DFSS entry level 
Commercial and Nonprofit eligible 

o DFSS FacilityNon-Scheme Pallet/Container 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 5-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o 3-Digit 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o ADC 
DSCF, DNDC, and Origin entry levels 
Commercial and Nonprofit eligible 

o Mixed ADC 
DNDC and Origin entry levels 
Commercial and Nonprofit eligible 

 
• Customized MarketMail 
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• Move Update Noncompliance Charge 
 
• Move Update Assessment Charge 

 
1225.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 

 
* * * * * 

• Picture Permit Imprint Indicia 
 
• Branded Color Mobile Technology Promotion (February 1, 2014 to 

March 31, 2014) 
 
• Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 

31, 2015 June 30, 2014) 
 

• Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 

 
• Advanced and Emerging Technology – Near Field Communication 

Promotion (August May 1, 2015 2014 to October 31, 2015 September 
30, 2014) 

 
• Mail Drives Mobile Engagement Commerce Promotion (November 

July 1, 2015 2014 to December 31, 2015 2014) 
 
 
1225.6 Prices 
 

Automation Flats (3.3 ounces or less) 
 

Commercial 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS 
Non-Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.300 0.353 0.394 0.479 0.536 0.569 

DNDC 0.271 0.341 0.360 0.445 0.502 0.535 

DSCF 0.265 0.283 0.350 0.435 0.492 n/a 

DFSS 0.255 n/a n/a n/a n/a n/a 
 
 

Nonprofit 
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Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.222 0.233 0.249 0.335 0.393 0.426 

DNDC 0.191 0.205 0.215 0.302 0.359 0.392 

DSCF 0.179 0.201 0.205 0.291 0.349 n/a 

DFSS 0.174 n/a0.201 n/a n/a n/a n/a 
 
 

Automation Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
Commercial 

Entry 
Point 

DFSS Scheme 
Pallet/Container 

 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

0.225 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.159 0.200 0.233 0.317 0.375 0.408 

DNDC 0.159 0.199 0.233 0.317 0.375 0.408 

DSCF 0.158 0.196 0.233 0.317 0.375 0.408 

DFSS 0.149 0.196 n/a n/a n/a n/a 
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Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.100 0.108 0.110 0.196 0.254 0.287 

DNDC 0.100 0.108 0.110 0.196 0.254 0.287 

DSCF 0.100 0.108 0.110 0.196 0.254 n/a 

DFSS 0.096 0.108 n/a n/a n/a n/a 
 
b. Per Pound 
 

Commercial 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.732 0.782 0.789 0.789 0.789 0.789 

DNDC 0.569 0.613 0.623 0.623 0.623 0.623 

DSCF 0.5219 0.535 0.573 0.573 0.573 n/a 

DFSS 0.517 n/a0.535 n/a n/a n/a n/a 
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Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.554 0.677 0.683 0.683 0.683 0.683 

DNDC 0.410 0.506 0.517 0.517 0.517 .0517 

DSCF 0.358 0.440 0.467 0.467 0.467 n/a 

DFSS 0.354 n/a0.440 n/a n/a n/a n/a 
 
 

Nonautomation Flats (3.3 ounces or less) 
 

Commercial 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.430 0.437 0.441 0.504 0.559 0.607 

DNDC 0.397 0.401 0.407 0.470 0.525 0.573 

DSCF 0.385 0.390 0.396 0.459 0.514 n/a 

DFSS 0.384 n/a0.390 n/a n/a n/a n/a 
 
 

Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.276 0.283 0.300 0.363 0.418 0.466 

DNDC 0.244 0.250 0.267 0.330 0.385 0.433 

DSCF 0.234 0.240 0.249 0.321 0.371 n/a 

DFSS 0.232 n/a0.240 n/a n/a n/a n/a 
 
 
  

 Page 50 of 139 
 



 Standard Mail (Commercial and Nonprofit) 
 Flats 

Nonautomation Flats (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
Commercial 

Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.264 0.271 0.276 0.338 0.394 0.445 

DNDC 0.264 0.270 0.276 0.338 0.394 0.445 

DSCF 0.264 0.270 0.276 0.338 0.394 n/a 

DFSS 0.258 0.270 n/a n/a n/a n/a 
 

Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Per 
Piece – 
DFSS 

 n/a n/a n/a n/a n/a 

Per 
Piece – 
Other 

n/a      

Origin 0.136 0.154 0.156 0.219 0.274 0.325 

DNDC 0.136 0.152 0.156 0.219 0.274 0.325 

DSCF 0.136 0.151 0.156 0.219 0.274 n/a 

DFSS 0.130 0.151 n/a n/a n/a n/a 
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b. Per Pound 

 
Commercial 

Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.789 0.789 0.789 0.789 0.789 0.789 

DNDC 0.623 0.623 0.623 0.623 0.623 0.623 

DSCF 0.573 0.573 0.573 0.573 0.573 n/a 

DFSS 0.569 n/a0.573 n/a n/a n/a n/a 
 

Nonprofit 
Entry 
Point 

DFSS 
Scheme 

Pallet/Container 
($) 

DFSS Non-
Scheme 

Pallet/Container 
Facility 

($) 

5-
Digit 

 
($) 

3-
Digit 

 
($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

Origin 0.683 0.683 0.683 0.683 0.683 0.683 

DNDC 0.517 0.517 0.517 0.517 0.517 0.517 

DSCF 0.467 0.467 0.467 0.467 0.467 n/a 

DFSS 0.462 n/a0.467 n/a n/a n/a n/a 
 
 

Customized MarketMail Prices 
 

 Commercial 
($) 

Nonprofit 
($) 

  

Per Piece 0.459 0.339   
 

Move Update Noncompliance Charge 
 

Add $0.073 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.073 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 
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Forwarding-and-Return Service 
 

If Forwarding-and-Return Service is used in conjunction with electronic or 
automated Address Correction Service, forwarded flats pay $1.395095 
per piece and returned flats pay the applicable First-Class Mail price.  All 
other flats requesting Forwarding-and-Return Service that are returned 
are charged the appropriate First-Class Mail price for the piece plus the 
price multiplied by a factor of 2.472. 

 
 

Flats including a Repositionable Note 
 

Add $0.000 for each flat bearing a Repositionable Note. 
 
 

Full-service Intelligent Mail Option:  Automation Flats Only 
 

Subtract $0.001 for each automation flat that complies with the 
requirements for the Full-service Intelligent Mail option. 

 
 

Picture Permit Imprint Indicia 
 

Add $0.021 for each piece that includes Picture Permit Imprint Indicia. 
 
 

Branded Color Mobile Technology Promotion (February 1, 2014 to March 
31, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
sent during the established program period, and which include print 
mobile technology (such as a QR code) with creative elements including 
color graphics, inside or on the mailpiece.  To receive the discount, 
mailers must comply with the eligibility requirements of the program. 

 
 

Earned Value Reply Mail Promotion (April May 1, 2015 2014 to July 31, 
2015 June 30, 2014) 

 
Provide a $0.02 or $0.03 per-piece rebate on all Business Reply Mail and 
Courtesy Reply Mail pieces that meet program requirements and are 
returned to the registered customer during the program period.  To 
receive the rebate, registered customers must have mailed out pieces 
that included a Business Reply Mail or Courtesy Reply Mail envelope, 
and comply with all other eligibility requirements of the program.  To 
qualify for the $0.03 per piece rebate, a mailer must have participated in 
the 20143 Earned Value Promotion and increase their volume of 
qualifying Business Reply Mail/Courtesy Reply Mail pieces in 20154. 
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Mail and Digital Personalization Promotion (May 1, 2014 to June 30, 
2014) 
 
Provide a two percent discount on the qualifying postage for First-Class 
Mail presort and automation letters, cards, and flats and Standard Mail 
letters and flats sent during the established program period, and which 
include print mobile technology leading the recipient to a customized or 
personalized url, and webpage, creating a mobile experience that offers 
relevant messaging and content.  The mailpiece itself must also be 
customized to the recipient.  To receive the discount, mailers must 
comply with the eligibility requirements of the program. 

 
 

Advanced and Emerging Technology – Near Field Communication 
Promotion (May 1, 2015 August 1, 2014 to October 31, 2015 September 
30, 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
that are sent during the established program period, and which include 
affixed or embedded technology that allows the recipient to engage in an 
experience facilitated via Near Field Communication, or other qualifying 
emerging technology leading to a mobile experience.  To receive the 
discount, mailers must comply with the eligibility requirements of the 
program. 

 
 

Mail Drives Mobile Engagement Commerce Promotion (November July 1, 
2015 2014 to December 31, 2015 2014) 

 
Provide a two percent discount on the qualifying postage for First-Class 
Mail and Standard Mail presort or automation letters, postcards, and flats 
which include a mobile barcode inside or on the mailpiece that facilitates 
a mobile optimized shopping experience.  To receive the discount, the 
qualifying mail must be sent during the established program period by 
mailers that comply with the eligibility requirements of the program.  
Mailers may also qualify for an additional one percent postage rebate if a 
portion of their orders are fulfilled via Priority Mail with USPS Tracking 
during the established fulfillment period.  
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1230  Parcels 
 
* * * * * 
 
1230.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Forwarding-and-Return Services 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Bulk Parcel Return Service (1505.4) 
o Certificate of Mailing (1505.6) 
o USPS Tracking (1505.8) 
o Bulk Insurance (1505.9) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Shipper-Paid Forwarding:  parcels only (1505.16) 

 
1230.6 Prices 
 

Marketing Parcels (3.3 ounces or less) 
 

 Commercial Nonprofit 
Entry 
Point 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

Origin n/a n/a 1.278 1.670 n/a n/a 1.212 1.604 

DNDC 0.746 0.877 1.205 n/a 0.661 0.793 1.121 n/a 

DSCF 0.690 0.821 n/a n/a 0.605 0.737 n/a n/a 

DDU 0.648 n/a n/a n/a 0.563 n/a n/a n/a 
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Marketing Parcels (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 Commercial Nonprofit 
 5-Digit 

 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

Per 
Piece 0.557 0.689 1.016 1.449 0.490 0.622 0.950 1.382 

 
b. Per Pound 

 
 Commercial Nonprofit 

Entry 
Point 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

5-Digit 
 
 

($) 

SCF 
 
 

($) 

NDC 
 
 

($) 

Mixed 
NDC 

 
($) 

Origin n/a n/a 1.170 1.170 n/a n/a 1.081 1.081 

DNDC 0.917 0.917 0.917 n/a 0.828 0.828 0.828 n/a 

DSCF 0.645 0.645 n/a n/a 0.556 0.556 n/a n/a 

DDU 0.442 n/a n/a n/a 0.353 n/a n/a n/a 
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Nonprofit Machinable Parcels Prices (3.5 ounces or more) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Per Piece 

 
 5-Digit 

($) 
NDC 
($) 

Mixed NDC 
($) 

 

Per Piece 0.627 0.922 1.333  
 

b. Per Pound 
 

Entry 
Point 

5-Digit 
($) 

NDC 
($) 

Mixed NDC 
($) 

 

Origin n/a 1.081 1.081  

DNDC 0.828 0.828 n/a  

DSCF 0.556 n/a n/a  

DDU 0.353 n/a n/a  
 
 

Nonprofit Irregular Parcels (3.3 ounces or less) 
 

Entry 
Point 

5-Digit 
($) 

SCF 
($) 

NDC 
($) 

Mixed NDC 
($) 

Origin n/a n/a 1.360 1.693 

DNDC 0.798 0.914 1.295 n/a 

DSCF 0.742 0.857 n/a n/a 

DDU 0.700 n/a n/a n/a 
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Nonprofit Irregular Parcels (greater than 3.3 ounces) 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per piece price, multiplying the number of pounds of the 
mailing by the applicable per pound price, and adding both totals. 

 
a. Per Piece 

 
Entry 
Point 

5-Digit 
($) 

SCF 
($) 

NDC 
($) 

Mixed NDC 
($) 

Per Piece 0.627 0.742 1.123 1.480 
 
 

b. Per Pound 
 

Entry 
Point 

5-Digit 
($) 

SCF 
($) 

NDC 
($) 

Mixed NDC 
($) 

Origin n/a n/a 1.081 1.081 

DNDC 0.828 0.828 0.828 n/a 

DSCF 0.556 0.556 n/a n/a 

DDU 0.353 n/a n/a n/a 
 
 

Move Update Noncompliance Charge 
 

Add $0.0733 per piece in a mailing that does not comply with the Move 
Update standards. 

 
 

Move Update Assessment Charge 
 

Add $0.0733 per assessed piece, for mailings with less than 70 percent of 
mailpieces passing a Performance Based Verification at acceptance and 
which cannot demonstrate compliance with Move Update requirements. 

 
 

Forwarding-and-Return Service 
 

Pieces requesting Forwarding-and-Return Service that are returned are 
charged the appropriate First-Class Mail price or Priority Mail price for the 
piece plus the price multiplied by a factor of 2.472. 

 
 

Non-barcoded Parcels Surcharge 
 

For non-barcoded parcels, add $0.0647 per piece.  The surcharge does 
not apply to pieces sorted to 5-Digit ZIP Codes. 
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1235  Every Door Direct Mail—Retail 
 
* * * * * 
 
1235.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• NoneEDDM Coupon Promotion (January 1, 2014 to December 31, 

2014) 
 
 
1235.6 Prices 
 

Saturation Flats (3.3 ounces or less) 
 

Entry Point ($)    

DDU 0.183    
 
 

EDDM Coupon Promotion (January 1, 2014 to December 31, 2014) 
 
Provide a postage credit of $50.00 or $100.00 on any EDDM mailing sent 
by a new customer who receives a promotion coupon during the program 
period.  Coupons must be redeemed by January of 2015. 
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1300 Periodicals 
 
* * * * * 
 
1305  In-County Periodicals 
 
* * * * * 
 

1305.6 Prices 
 

In-County Automation 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Pound Prices (per pound or fraction thereof) 

 

Entry Point 
Price 

($) 
   

DDU 0.160    

Non-DDU 0.209    
 

b. Piece Prices (per addressed piece) 
 

Presort Level 
Letters 

($) 
Flats 
($) 

  

5-Digit 0.054 0.115   

3-Digit 0.056 0.123   

Basic 0.068 0.131   
 
 

In-County Nonautomation 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Pound Prices (per pound or fraction thereof) 

 

Entry Point 
Price 

($) 
   

DDU 0.160    

Non-DDU 0.209    
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b. Piece Prices (per addressed piece) 

 

Presort Level 

Letters, Flats, 
and Parcels 

($) 

   

Carrier Route 
Saturation 0.036    

Carrier Route 
High Density 0.051    

Carrier Route 
Basic 0.069    

5-Digit 0.121    

3-Digit 0.135    

Basic 0.148    
 
 

Worksharing Discount for DDU 
 

Each DDU entered piece receives a discount of $0.008. 
 
 

In-County Periodicals including a Repositionable Note 
 

Add $0.000 for each piece bearing a Repositionable Note. 
 
 

In-County Periodicals including a Ride-Along piece 
 

Add $0.182179 for a Ride-Along item enclosed with or attached to an In-
County Periodical. 

 
 

Full-service Intelligent Mail Option 
 

Subtract $0.001 for each automation or Carrier Route letter or flat that 
complies with the requirements for the Full-service Intelligent Mail option. 
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1310  Outside County Periodicals 
 
 
* * * * * 
 
1310.4 Price Categories 
 

Pound Price 
 

The pound price applies to all Outside County mail and is calculated 
based on the percentage of advertising and editorial content.  Separate 
prices apply to advertising and editorial content and the pound price is the 
sum of the two.  Publications authorized to mail at the Science of 
Agriculture rates may qualify for lower advertising pound prices than other 
Outside County mail.  The following price categories are available for the 
product specified in this section: 

 
• Advertising 

DDU, DSCF, DFSS, DADC, Zones 1-9 
 

• Editorial 
DDU, DSCF, DFSS, DADC, All Other 

 
Piece Price 

 
The piece price applies to all Outside County mail.  An editorial 
adjustment factor is available for each percentage of editorial content.  
The following price categories are available for the product specified in 
this section: 

 
• Carrier Route Letters, Flats, and Parcels 

o Saturation 
o High Density 
o Basic 

 
• Barcoded Letters 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
 

• Machinable Flats and Nonbarcoded Letters 
o Barcoded Flats 

FSS, 5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
o Nonbarcoded Flats and Nonbarcoded Letters 

FSS, 5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
 

• Nonmachinable Flats and Parcels 
o Barcoded Flats 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
o Nonbarcoded Flats and All Parcels 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC preparation levels 
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Bundle Price 

 
The bundle price applies to all Outside County mail prepared in bundles.  
The price paid for a bundle depends on the presort level of the container 
holding the bundle.  For bundles containing both Periodicals and 
Standard Mail pieces, the bundle price is multiplied by the proportion of 
pieces in the bundle that are Periodicals pieces.  Firm bundles have all 
pieces destined for one address.  The following price categories are 
available for the product specified in this section: 

 
• Firm (bundle level) 

Carrier Route/, 5-Digit, 3-Digit/SCF, ADC, Mixed ADC container levels 
 

• Carrier Route (bundle level) 
Carrier Route/, 5-Digit, 3-Digit/SCF, Mixed ADC, ADC container levels 

 
• 5-Digit (bundle level) 

5-Digit, 3-Digit/SCF, ADC, Mixed ADC container levels 
 

• FSS Scheme (bundle level) 
FSS Scheme, FSS Facility, 3-Digit/SCF, ADC, Mixed ADC container 
levels 

 
• 3-Digit/SCF (bundle level) 

3-Digit/SCF, ADC, Mixed ADC container levels 
 

• ADC (bundle level) 
ADC, Mixed ADC container levels 

 
• Mixed ADC (bundle level) 

Mixed ADC container level 
 

Container Price 
 

The container price applies to all Outside County mail prepared in trays, 
sacks, pallets, or other containers.  For containers containing both 
Periodicals and Standard Mail pieces, the container price is multiplied by 
the proportion of weight on the container contributed by the Periodicals 
pieces.  The following price categories are available for the product 
specified in this section: 
 
a. Pallet Container Price 
 
• Carrier Route 

DDU, DSCF, DADC, DNDC, Origin entry levels 
 

• 5-Digit 
DDU, DSCF, DADC, DNDC, Origin entry levels 
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• FSS Scheme 
DSCF, DFSS, DADC, DNDC, Origin entry levels 
 

• FSS Facility 
DSCF, DFSS, DADC, DNDC, Origin entry levels 
 

• 3-Digit/SCF 
DSCF, DADC, DNDC, Origin entry levels 

 
• ADC 

DADC, DNDC, Origin entry levels 
 
• Mixed ADC 

Origin entry level 
 

b. Sack and Tray Container Price 
 
• Carrier Route/5-Digit 

DDU, DSCF, DADC, DNDC, Origin entry levels 
 

• FSS Scheme 
DSCF, DFSS, DADC, DNDC, Origin entry levels 
 

• FSS Facility 
DSCF, DFSS, DADC, DNDC, Origin entry levels 

 
• 3-Digit/SCF 

DSCF, DADC, DNDC, Origin entry levels 
 
• ADC 

DADC, DNDC, Origin entry levels 
 
• Mixed ADC 

Origin entry level 
 
* * * * * 
 
1310.6 Prices 
 
* * * * * 
 

Pound Prices (per pound or fraction thereof) 
 

Entry Level 
or Zone 

Regular Science of Agriculture 
Advertising 

($) 
Editorial 

($) 
Advertising 

($) 
Editorial 

($) 
DDU 0.114 0.093 0.086 0.093 

DSCF 0.173 0.140 0.129 0.140 
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DFSS 0.173 0.140 0.129 0.140 

DADC 0.186 0.149 0.139 0.149 

Zones 1 & 2 0.204 0.166 0.154 0.166 
Zone 3 0.223 0.166 0.223 0.166 
Zone 4 0.275 0.166 0.275 0.166 
Zone 5 0.352 0.166 0.352 0.166 
Zone 6 0.432 0.166 0.432 0.166 
Zone 7 0.531 0.166 0.531 0.166 
Zone 8 0.617 0.166 0.617 0.166 
Zone 9 0.617 0.166 0.617 0.166 

 
 

Piece Price (per addressed piece) 
 

a. Carrier Route Letters, Flats, and Parcels 
 

Bundle Level 

Letters, Flats, 
and Parcels 

($) 

   

Saturation 0.150    

High Density 0.177    

Basic 0.210    
 
 

b. Barcoded Letters 
 

Bundle Level 

Barcoded 
Letters 

($) 

   

5-Digit 0.229    

3-Digit/SCF 0.297    

ADC 0.317    

Mixed ADC 0.353    
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c. Machinable Flats and Nonbarcoded Letters 
 

Bundle Level 

Barcoded 
Flats 
($) 

Nonbarcoded 
Flats 
($) 

Nonbarcoded 
Letters 

($) 

 

FSS 0.240 0.375   

5-Digit 0.313 0.326 0.326  

3-Digit/SCF 0.404 0.431 0.431  

ADC 0.422 0.451 0.451  

Mixed ADC 0.454 0.490 0.490  
 
 

d. Nonmachinable Flats and Parcels 
 

Bundle Level 

Barcoded 
Flats 
($) 

Nonbarcoded 
Flats 
($) 

Parcels 
 

($) 

 

5-Digit 0.341 0.341 0.341  

3-Digit/SCF 0.506 0.484 0.484  

ADC 0.573 0.604 0.604  

Mixed ADC 0.680 0.682 0.682  
 
 

e. Editorial Adjustment 
 

A per-piece editorial adjustment is provided by subtracting $0.00111 for 
each 1 percent of editorial (nonadvertising) content from the applicable 
piece price. 

 
 

f. Firm Bundle Piece Price 
 

Firm bundles are charged a single-piece price of $0.202199. 
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Bundle Prices (per bundle) 
 

Bundle 
Level 

 Container Level 

Carrier 
Route 

($) 

Carrier 
Route/ 
5-Digit 

($) 

FSS 
Scheme 

($) 

FSS 
Facility 

($) 

3-Digit/SCF 
($) 

ADC 
($) 

Mixed 
ADC 
($) 

Firm 0.107 0.107   0.220 0.275 0.370 
Carrier 
Route 0.277 0.277 

  
0.562 0.709 0.946 

5-Digit  0.319   0.361 0.502 0.762 
FSS 

Scheme 
 

 
0.006 0.320 0.320 0.472 0.717 

3-Digit/SFC     0.320 0.465 0.715 
ADC      0.322 0.589 

Mixed ADC       0.216 
 
 

Container Prices (per pallet, tray, or sack) 
 

 a. Pallet Container 
 

Entry 
Point 

CR 
($) 

5-Digit 
($) 

FSS 
Scheme 

($) 

FSS 
Facility 

($) 

3-Digit/SCF 
($) 

ADC 
($) 

Mixed 
ADC 
($) 

DDU 3.120       

DSCF 19.966 40.749 13.840 24.335 24.335   

DFSS   6.664 24.335    

DADC 37.720 58.503 31.585 42.080 42.080 25.118  

DNDC 42.047 62.830 35.977 46.473 46.473 43.825  

Origin 62.042 82.825 55.762 66.275 66.275 63.402 6.409 
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 b. Tray or Sack Container 
 

Entry 
Point 

Carrier 
Route/ 
5-Digit 

($) 

FSS 
Scheme 

($) 

FSS 
Facility 

($) 

3-Digit/SCF 
 

($) 

ADC 
 

($) 

Mixed 
ADC 
($) 

DDU 1.016      

DSCF 1.468 0.903 0.903 0.903   

DFSS  0.470 0.903    

DADC 1.919 1.355 1.355 1.355 0.903  

DNDC 2.258 1.694 1.694 1.694 1.580  

Origin 3.048 2.371 2.371 2.371 2.260 0.482 
 
 

Outside County Periodicals including a Repositionable Note 
 

Add $0.000 for each piece bearing a Repositionable Note. 
 
 

Outside County Periodicals including a Ride-Along piece 
 

Add $0.182179 for a Ride-Along item enclosed with or attached to an 
Outside County Periodical. 

 
 
* * * * * 
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1400 Package Services 
 
* * * * * 
 

1405  Alaska Bypass Service 
 
* * * * * 
 
1405.6 Prices 
 

Alaska Bypass 
 

Prices are calculated by dividing the total weight of the shipment by 70 
(subject to the maximum weight restriction) and multiplying the result 
(rounded to the nearest one-hundredth) by the appropriate Alaska Bypass 
price for the zone to which the parcel is addressed. 

 
Maximum 

Weight 
(pounds) 

Zones 1 & 2 
 

($) 

Zone 3 
 

($) 

  

70 $26.14 $31.29   
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1415  Bound Printed Matter Flats 
 
* * * * * 
 
1415.4 Price Categories 
 

The following price categories are available for the product specified in 
this section: 

 
• Carrier Route 

o Flats Sequencing System (FSS) 
o Non-FSS 

 
• Presorted 

o Flats Sequencing System (FSS) 
o Non-FSS 

 
• Nonpresorted  

 
 
1415.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o Insurance (1505.9) 
o Return Receipt (1505.13) 
o Restricted Delivery (1505.15) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 
• Full-service Intelligent Mail option:  presorted or Carrier Route 

barcoded flats only 
 

• Forwarding-and-Return Service 
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1415.6 Prices 
 

Carrier Route 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Flats Sequencing System (FSS) 
 

1. Destination Entry 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DFSS 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.383 0.530 0.530 1.004 1.004 1.004 1.004 

Per Pound 0.022 0.040 0.040 0.068 0.083 0.136 0.193 
 

2. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 
3 
 
 

($) 

Zone 
4 
 
 

($) 

Zone 
5 
 
 

($) 

Zone 
6 
 
 

($) 

Zone 
7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.145 1.145 1.145 1.145 1.145 1.145 1.145 

Per Pound 0.138 0.153 0.195 0.248 0.316 0.356 0.478 
 
 
 
 

b.  Non-FSS 
 

1. Destination Entry 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.383 0.548 1.044 1.044 1.044 1.044 

Per Pound 0.020 0.037 0.065 0.073 0.130 0.194 
 
  

 Page 71 of 139 
 



 Package Services 
 Bound Printed Matter Flats 

2. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones 
8 & 9 

 
($) 

Per Piece 1.156 1.156 1.156 1.156 1.156 1.156 1.156 

Per Pound 0.141 0.149 0.202 0.257 0.329 0.372 0.500 
 
 

Presorted 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Flats Sequencing System (FSS) 
 

1. Destination Entry1 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DFSS2 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.482 0.683 0.675 1.175 1.175 1.175 1.175 
Per Pound 0.022 0.037 0.037 0.065 0.073 0.130 0.194 

 
2. Other Than Destination Entry 

 
 Zones 

Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.291 1.291 1.291 1.291 1.291 1.291 1.291 

Per Pound 0.141 0.149 0.202 0.257 0.329 0.372 0.500 
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b. Non-FSS 
 

1. Destination Entry1 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DFSS 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

Per Piece 0.513 0.685 0.629 1.177 1.177 1.177 1.177 

Per Pound 0.020 0.037 0.040 0.065 0.073 0.130 0.194 
 

2. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.293 1.293 1.293 1.293 1.293 1.293 1.293 

Per Pound 0.141 0.149 0.202 0.257 0.329 0.372 0.500 
 

Notes 
 

1. DDU price is not available for presorted flats that weigh 1 pound or less.  
2. DFSS prices apply to FSS Scheme Bundles entered on scheme 

containers at the DFSS.   FSS Scheme Bundles entered on non-
scheme containers at the DFSS pay the DSCF prices. 
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Nonpresorted 

 
Maximum 

Weight 
(pounds) 

Zones 
1 & 2 

($) 

Zone 3 
 

($) 

Zone 4 
 

($) 

Zone 5 
 

($) 

Zone 6 
 

($) 

Zone 7 
 

($) 

Zones  
8 & 9 

($) 
1.0 1.94 1.98 2.04 2.13 2.25 2.31 2.51 

1.5 1.94 1.98 2.04 2.13 2.25 2.31 2.51 
2.0 2.03 2.09 2.17 2.29 2.45 2.53 2.79 
2.5 2.13 2.20 2.30 2.45 2.65 2.75 3.08 
3.0 2.22 2.31 2.43 2.61 2.85 2.97 3.36 
3.5 2.32 2.42 2.56 2.77 3.05 3.19 3.65 

4.0 2.41 2.53 2.69 2.93 3.25 3.41 3.93 
4.5 2.51 2.64 2.82 3.09 3.45 3.63 4.22 
5.0 2.60 2.75 2.95 3.25 3.65 3.85 4.50 

6.0 2.79 2.97 3.21 3.57 4.05 4.29 5.07 
7.0 2.98 3.19 3.47 3.89 4.45 4.73 5.64 
8.0 3.17 3.41 3.73 4.21 4.85 5.17 6.21 
9.0 3.36 3.63 3.99 4.53 5.25 5.61 6.78 

10.0 3.55 3.85 4.25 4.85 5.65 6.05 7.35 

11.0 3.74 4.07 4.51 5.17 6.05 6.49 7.92 

12.0 3.93 4.29 4.77 5.49 6.45 6.93 8.49 
13.0 4.12 4.51 5.03 5.81 6.85 7.37 9.06 
14.0 4.31 4.73 5.29 6.13 7.25 7.81 9.63 
15.0 4.50 4.95 5.55 6.45 7.65 8.25 10.20 

 
 

Full-service Intelligent Mail Option 
 
Subtract $0.001 for each presorted or Carrier Route barcoded flat that 
complies with the requirements for the Full-service Intelligent Mail option. 

 
Forwarding-and-Return Service 

 
If used in conjunction with electronic or automated Address Correction 
Service, forwarded flats pay $3.15 per piece and returned flats the 
applicable First-Class Mail price.  All other pieces requesting Forwarding-
and-Return Service that are returned are charged the appropriate First-
Class Mail price for the piece plus the price multiplied by a factor of 2.472.
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1420  Bound Printed Matter Parcels 
 
* * * * * 
 
1420.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Return Receipt (1505.13) 
o Return Receipt for Merchandise (1505.14) 
o Restricted Delivery (1505.15) 
o Signature Confirmation (1505.17) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
 

1420.6 Prices 
 

Carrier Route 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
 

a. Destination Entry 
 

 DDU 
 
 

($) 

DSCF 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

 

Per Piece 0.670 0.826 1.354 1.354 1.354 1.354  

Per Pound 0.038 0.074 0.102 0.139 0.195 0.259  
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b. Other Than Destination Entry 

 
 Zones 

Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.447 1.447 1.447 1.447 1.447 1.447 1.447 
Per Pound 0.189 0.226 0.274 0.339 0.416 0.480 0.628 

 
 

Presorted 
 

Charges are computed by multiplying the number of pieces in the mailing 
by the applicable per-piece price, multiplying the number of pounds of the 
mailing by the applicable per-pound price, and adding both totals. 

 
a. Destination Entry 

 
 DDU 

 
 

($) 

DSCF 
 
 

($) 

DNDC 
Zones 
1 & 2 

($) 

DNDC 
Zone 3 

 
($) 

DNDC 
Zone 4 

 
($) 

DNDC 
Zone 5 

 
($) 

 

Per Piece 0.757 0.934 1.450 1.450 1.450 1.450  

Per Pound 0.038 0.074 0.102 0.139 0.195 0.259  
 

b. Other Than Destination Entry 
 

 Zones 
Local 
1 & 2 

($) 

Zone 3 
 
 

($) 

Zone 4 
 
 

($) 

Zone 5 
 
 

($) 

Zone 6 
 
 

($) 

Zone 7 
 
 

($) 

Zones  
8 & 9 

 
($) 

Per Piece 1.566 1.566 1.566 1.566 1.566 1.566 1.566 

Per Pound 0.189 0.226 0.274 0.339 0.416 0.480 0.628 
 
 

 Page 76 of 139 
 



 Package Services 
 Bound Printed Matter Parcels 

Nonpresorted 
 

Maximum 
Weight 

(pounds) 

Zones 
1 & 2 

($) 

Zone 3 
 

($) 

Zone 4 
 

($) 

Zone 5 
 

($) 

Zone 6 
 

($) 

Zone 7 
 

($) 

Zones  
8 & 9 

($) 
1.0 2.62 2.68 2.74 2.84 2.96 3.02 3.25 
1.5 2.62 2.68 2.74 2.84 2.96 3.02 3.25 
2.0 2.74 2.82 2.90 3.04 3.20 3.28 3.58 

2.5 2.87 2.97 3.07 3.24 3.44 3.54 3.92 
3.0 2.99 3.11 3.23 3.44 3.68 3.80 4.25 
3.5 3.12 3.26 3.40 3.64 3.92 4.06 4.59 
4.0 3.24 3.40 3.56 3.84 4.16 4.32 4.92 
4.5 3.37 3.55 3.73 4.04 4.40 4.58 5.26 

5.0 3.49 3.69 3.89 4.24 4.64 4.84 5.59 

6.0 3.74 3.98 4.22 4.64 5.12 5.36 6.26 

7.0 3.99 4.27 4.55 5.04 5.60 5.88 6.93 
8.0 4.24 4.56 4.88 5.44 6.08 6.40 7.60 
9.0 4.49 4.85 5.21 5.84 6.56 6.92 8.27 

10.0 4.74 5.14 5.54 6.24 7.04 7.44 8.94 

11.0 4.99 5.43 5.87 6.64 7.52 7.96 9.61 
12.0 5.24 5.72 6.20 7.04 8.00 8.48 10.28 
13.0 5.49 6.01 6.53 7.44 8.48 9.00 10.95 

14.0 5.74 6.30 6.86 7.84 8.96 9.52 11.62 
15.0 5.99 6.59 7.19 8.24 9.44 10.04 12.29 

 
 
* * * * * 
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1425  Media Mail/Library Mail 
 
* * * * * 
 
1425.5 Optional Features 
 

The following additional postal services may be available in conjunction 
with the product specified in this section: 
 
• Ancillary Services (1505) 

o Address Correction Service (1505.1) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Return Receipt (1505.13) 
o Return Receipt for Merchandise (1505.14) 
o Restricted Delivery (1505.15) 
o Signature Confirmation (1505.17) 
o Special Handling (1505.18) 

 
• Competitive Ancillary Services (2645) 

o Package Intercept Service (2645.2) 
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1425.6 Prices 
 

Media Mail 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

1 1.88 2.45 2.72  

2 2.38 2.95 3.22  

3 2.88 3.45 3.72  

4 3.38 3.95 4.22  

5 3.88 4.45 4.72  

6 4.38 4.95 5.22  

7 4.88 5.45 5.72  

8 5.38 5.95 6.22  

9 5.88 6.45 6.72  

10 6.38 6.95 7.22  

11 6.88 7.45 7.72  

12 7.38 7.95 8.22  

13 7.88 8.45 8.72  

14 8.38 8.95 9.22  

15 8.88 9.45 9.72  

16 9.38 9.95 10.22  

17 9.88 10.45 10.72  

18 10.38 10.95 11.22  

19 10.88 11.45 11.72  

20 11.38 11.95 12.22  

21 11.88 12.45 12.72  

22 12.38 12.95 13.22  

23 12.88 13.45 13.72  

24 13.38 13.95 14.22  

25 13.88 14.45 14.72  
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Media Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

26 14.38 14.95 15.22  

27 14.88 15.45 15.72  

28 15.38 15.95 16.22  

29 15.88 16.45 16.72  

30 16.38 16.95 17.22  

31 16.88 17.45 17.72  

32 17.38 17.95 18.22  

33 17.88 18.45 18.72  

34 18.38 18.95 19.22  

35 18.88 19.45 19.72  

36 19.38 19.95 20.22  

37 19.88 20.45 20.72  

38 20.38 20.95 21.22  

39 20.88 21.45 21.72  

40 21.38 21.95 22.22  

41 21.88 22.45 22.72  

42 22.38 22.95 23.22  

43 22.88 23.45 23.72  

44 23.38 23.95 24.22  

45 23.88 24.45 24.72  

46 24.38 24.95 25.22  

47 24.88 25.45 25.72  

48 25.38 25.95 26.22  

49 25.88 26.45 26.72  

50 26.38 26.95 27.22  
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Media Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

51 26.88 27.45 27.72  

52 27.38 27.95 28.22  

53 27.88 28.45 28.72  

54 28.38 28.95 29.22  

55 28.88 29.45 29.72  

56 29.38 29.95 30.22  

57 29.88 30.45 30.72  

58 30.38 30.95 31.22  

59 30.88 31.45 31.72  

60 31.38 31.95 32.22  

61 31.88 32.45 32.72  

62 32.38 32.95 33.22  

63 32.88 33.45 33.72  

64 33.38 33.95 34.22  

65 33.88 34.45 34.72  

66 34.38 34.95 35.22  

67 34.88 35.45 35.72  

68 35.38 35.95 36.22  

69 35.88 36.45 36.72  

70 36.38 36.95 37.22  
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 Media Mail/Library Mail 

Library Mail 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

1 1.79 2.33 2.59  

2 2.27 2.81 3.07  

3 2.75 3.29 3.55  

4 3.23 3.77 4.03  

5 3.71 4.25 4.51  

6 4.19 4.73 4.99  

7 4.67 5.21 5.47  

8 5.15 5.69 5.95  

9 5.63 6.17 6.43  

10 6.11 6.65 6.91  

11 6.59 7.13 7.39  

12 7.07 7.61 7.87  

13 7.55 8.09 8.35  

14 8.03 8.57 8.83  

15 8.51 9.05 9.31  

16 8.99 9.53 9.79  

17 9.47 10.01 10.27  

18 9.95 10.49 10.75  

19 10.43 10.97 11.23  

20 10.91 11.45 11.71  

21 11.39 11.93 12.19  

22 11.87 12.41 12.67  

23 12.35 12.89 13.15  

24 12.83 13.37 13.63  

25 13.31 13.85 14.11  
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 Media Mail/Library Mail 

Library Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

26 13.79 14.33 14.59  

27 14.27 14.81 15.07  

28 14.75 15.29 15.55  

29 15.23 15.77 16.03  

30 15.71 16.25 16.51  

31 16.19 16.73 16.99  

32 16.67 17.21 17.47  

33 17.15 17.69 17.95  

34 17.63 18.17 18.43  

35 18.11 18.65 18.91  

36 18.59 19.13 19.39  

37 19.07 19.61 19.87  

38 19.55 20.09 20.35  

39 20.03 20.57 20.83  

40 20.51 21.05 21.31  

41 20.99 21.53 21.79  

42 21.47 22.01 22.27  

43 21.95 22.49 22.75  

44 22.43 22.97 23.23  

45 22.91 23.45 23.71  

46 23.39 23.93 24.19  

47 23.87 24.41 24.67  

48 24.35 24.89 25.15  

49 24.83 25.37 25.63  

50 25.31 25.85 26.11  
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 Media Mail/Library Mail 

Library Mail (Continued) 
 

Maximum 
Weight 

(pounds) 

5-Digit 
 

($) 

Basic 
 

($) 

Single-Piece 
 

($) 

 

51 25.79 26.33 26.59  

52 26.27 26.81 27.07  

53 26.75 27.29 27.55  

54 27.23 27.77 28.03  

55 27.71 28.25 28.51  

56 28.19 28.73 28.99  

57 28.67 29.21 29.47  

58 29.15 29.69 29.95  

59 29.63 30.17 30.43  

60 30.11 30.65 30.91  

61 30.59 31.13 31.39  

62 31.07 31.61 31.87  

63 31.55 32.09 32.35  

64 32.03 32.57 32.83  

65 32.51 33.05 33.31  

66 32.99 33.53 33.79  

67 33.47 34.01 34.27  

68 33.95 34.49 34.75  

69 34.43 34.97 35.23  

70 34.91 35.45 35.71  
 
 
 
* * * * * 
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1500 Special Services 
 
1500.1 Class Description 
 

Special Services are services offered by the Postal Service related to the 
delivery of mailpieces, including acceptance, collection, sorting, 
transportation, or other functions.  Services within the Ancillary Services 
and the International Ancillary Services products can be purchased only 
in conjunction with the purchase of mail service.  Other Special Services 
products can be purchased on a stand-alone basis. 

 
 
1500.2 Products Included in Class 
 

• Ancillary Services (1505) 
o Address Correction Service (1505.1) 
o Applications and Mailing Permits (1505.2) 
o Business Reply Mail (1505.3) 
o Bulk Parcel Return Service (1505.4) 
o Certified Mail (1505.5) 
o Certificate of Mailing (1505.6) 
o Collect on Delivery (1505.7) 
o USPS Tracking (1505.8) 
o Insurance (1505.9) 
o Merchandise Return Service (1505.10) 
o Parcel Airlift (PAL) (1505.11) 
o Registered Mail (1505.12) 
o Return Receipt (1505.13) 
o Return Receipt for Merchandise (1505.14) 
o Restricted Delivery (1505.15) 
o Shipper-Paid Forwarding (1505.16) 
o Signature Confirmation Service (1505.17) 
o Special Handling (1505.18) 
o Stamped Envelopes (1505.19) 
o Stamped Cards (1505.20) 
o Premium Stamped Stationery (1505.21) 
o Premium Stamped Cards (1505.22) 
 

• International Ancillary Services (1510) 
o International Certificate of Mailing (1510.1) 
o International Registered Mail (1510.2) 
o Outbound International Return Receipt (1510.3) 
o International Restricted Delivery (1510.4) 
o Customs Clearance and Delivery Fee (1510.64) 

 
* * * * * 
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1505  Ancillary Services 
 
1505.1  Address Correction Service 
 
* * * * * 
 
1505.1.2 Prices 
 

 ($) 

Manual correction, each  

     First-Class Mail piece, on-piece correction only 0.00 

     Other 0.59 

Electronic correction, each  

     First-Class Mail piece 0.12 

     Other 0.32 

Automated correction (Letters Only)  

     First-Class Mail piece  

First two notices, for a given address change, each 0.05 

Additional notices, for a given address change, each 0.12 

     Standard Mail piece  

First two notices, for a given address change, each 0.08 

Additional notices, for a given address change, each 0.26 

Full-service correction, each 0.00 

Late Payment of Charges Related to 
Address Correction Service 

Extra charge of 10 percent per year  
on past due fees 
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1505.2  Applications and Mailing Permits 
 
1505.2.1 Description 

 
Payment of an application, mailing, or permit fee is required to mail 
certain products.  Many of the fees apply at the class level and 
encompass the associated products.  Fees that apply to particular special 
services are included in the price schedules for those special services. 

 
 

First-Class Mail/First-Class Package Service 
 

 A mailing fee must be paid once each 12-month period at each office 
of mailing by any person who mails at the presorted or automation 
prices, except for qualifying Full-service Intelligent Mail barcode 
mailings.  Payment of the fee allows the mailer to mail at any First-
Class Mail or First-Class Package Service price. 

 
First-Class Package Service 

 
 A mailing fee must be paid once each 12-month period at each office 

of mailing by any person who mails at the presorted prices.  Payment 
of the fee allows the mailer to mail at any First-Class Package Service 
price. 

 
 
Standard Mail/Parcel Select Lightweight 
 
 A mailing fee must be paid each 12-month period for each permit 

used to mail Standard Mail or Parcel Select Lightweight pieces, 
except for qualifying Full-service Intelligent Mail barcode mailings. 

 
 

Periodicals 
 

 Each authorized Periodicals publication must pay the application fee 
for one original entry authorization at the Post Office where the office 
of publication is maintained.  A re-entry application fee must be paid 
whenever the publisher changes the publication’s title, frequency of 
issue, office of original entry, or qualification category.  Prior to 
entering Nonprofit, Classroom, and Science of Agriculture Periodicals 
mail, a publication must obtain an additional Postal Service entry 
authorization to mail at those prices.  Periodicals mail may be entered 
only by publishers or registered news agents.  A news agent is a 
person or concern engaged in distributing two or more Periodicals 
publications published by more than one publisher.  News agents 
must register at each Post Office at which they enter Periodicals mail, 
and pay the appropriate application fee. 

 
 
  

 Page 87 of 139 
 



 Special Services 
 Ancillary Services 

Package Services Mail 
 

 A mailing fee must be paid once each 12-month period to mail at any 
destination entry Bound Printed Matter price, except for qualifying 
Full-service Intelligent Mail barcode mailings.  A separate mailing fee 
must be paid once each 12-month period to mail at any Media Mail 
presorted or Library Mail presorted price.  

 
Parcel Select 

 
 A mailing fee must be paid once each 12-month period for Parcel 

Select Lightweight or Parcel Select (except for Parcel Select 
Lightweight) matter entered at a DDU, DSCF, or DNDC price. 

 
 

Parcel Return Services 
 

 A Return Services permit mailing fee must be paid once each 12-
month period by mailers using Merchandise Return Service, or Parcel 
Return Service. In addition, the permit holder must pay an account 
maintenance fee once each 12-month period for each advance 
deposit account.  The Return Services permit and account 
maintenance fees do not apply to mailers who use the Postal Service 
to mail non-returns (outbound) parcel-shaped mail using a permit 
account. 

 
 

Permit Imprint Application 
 

a. A fee is charged for application to use a permit imprint as a 
method of payment. 

 
b. This fee does not apply to mailers using the Electronic Verification 

System (eVS) or Electronic Manifesting Solution for Parcels 
(EMSS) payment methods. 
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1505.2.2 Prices 
 

 ($) 
First-Class Mail/First-Class Package Service Presort Mailing 
Fee (per year) 225.00 

First-Class Package Service Mailing Fee (per year) 225.00 

Standard Mail/Parcel Select Lightweight Mailing Fee (per year) 225.00 

Periodicals Application Fees (one-time only for each)  

     A. Original Entry 715.00 

     B. Re-entry 80.00 

     C. Registration for News Agents 80.00 

Bound Printed Matter:  Destination Entry Mailing Fee (per year) 225.00 

Media Mail Presorted Mailing Fee (per year) 225.00 

Library Mail Presorted Mailing Fee (per year) 225.00 

Parcel Select:  Destination Entry or Lightweight Mailing Fee (per 
year) 225.00 

Parcel Return Services Account Maintenance Fee (per year) 700.00 

Parcel Return Services Permit Mailing Fee (per year) 225.00 

Application to Use Permit Imprint (one-time only) 225.00 
 
 
* * * * * 
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1505.3  Business Reply Mail 
 
1505.3.1 Description 

 
a. Business Reply Mail service allows a permit holder or its 

representative to distribute postcards, envelopes, cartons and labels 
that can be used to send First-Class Mail or Priority Mail (except 
Critical Mail) pieces to an address chosen by the distributor without 
prepayment of postage. 

 
b. A permit to distribute Business Reply Mail must be obtained from 

each office to which mail is addressed for delivery, except that only 
one permit is required for Business Reply Mail to be returned to the 
permit holder’s branches or agents in other cities. 

 
c. The permit holder guarantees payment on delivery of postage and 

fees for the Business Reply Mail pieces including any pieces that the 
addressee refuses. 

 
d. The permit holder must pay an annual account maintenance fee when 

an advance deposit account is used to pay the postage and fees. 
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1505.3.2 Prices 
 

 ($) 
Regular (no account maintenance fee)  

     Permit (per year) 225.00 

     Per-piece charge 0.85 

Regular (with account maintenance fee)  

     Permit (per year) 225.00 

     Account maintenance (per year) 700.00 

     Per-piece charge 0.099 

Qualified Business Reply Mail, low-volume  

     Permit (per year) 225.00 

     Account maintenance (per year) 700.00 

     Per-piece charge 0.066 

Qualified Business Reply Mail, high-volume  

     Permit (per year) 225.00 

     Account maintenance (per year) 700.00 

     Quarterly 2,330.00 

     Per-piece charge 0.011 

Bulk Weight Averaged (Non-letters only)  

     Permit (per year) 225.00 

     Account maintenance (per year) 700.00 

     Per-piece charge 0.019 

     Monthly maintenance 1,170.00 
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1505.4  Bulk Parcel Return Service 
 
1505.4.1 Description 

 
a. Bulk Parcel Return Service provides a method whereby high-volume 

parcel mailers may have machinable parcels, initially mailed as 
Standard Mail (Commercial and Nonprofit) or Parcel Select 
Lightweight parcels, returned to designated postal facilities for pickup 
by the mailer at a predetermined frequency, or delivered in bulk by the 
Postal Service in a specified manner and frequency.  Such parcels 
may be returned because they are:  undeliverable-as-addressed; 
have been opened, resealed, and redeposited into the mail for return 
to the mailer using a mailer provided return label; or are found in the 
mailstream, having been opened, resealed, and redeposited by the 
recipient for return to the mailer. 

 
b. To claim eligibility for Bulk Parcel Return Service at each facility 

through which the mailer requests Bulk Parcel Return Service, the 
mailer must demonstrate receipt of 10,000 returned machinable 
parcels at a given delivery point in the previous 12-month period or 
must demonstrate a high likelihood of receiving 10,000 returned 
parcels in the postal fiscal year for which the service is requested. 

 
c. Mailers must receive authorization from the Postal Service to use Bulk 

Parcel Return Service., pay an annual permit fee, and pay an 
advance deposit account maintenance fee. Payment for Bulk Parcel 
Return Service is made through an advance deposit account, or as 
otherwise specified.  

 
 
1505.4.2 Prices 
 

 ($) 

Permit (per year) 220.00 

Account maintenance (per year) 685.00 

Per-piece charge 3.10 
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1505.5  Certified Mail 
 
1505.5.1 Description 

 
a. Certified Mail service provides a mailer of First-Class Mail, First-Class 

Package Service, or Priority Mail (except Critical Mail) with a mailing 
receipt and electronic confirmation of the date, location, and time of 
the delivery or attempted delivery.  If the initial attempt to deliver the 
article is not successful, a notice of attempted delivery is also 
provided to the addressee. 

 
b. If the item is successfully delivered, the Postal Service maintains a 

record of delivery (including the recipient’s signature) for two years.  If 
the item is returned to the sender, the Postal Service does not retain 
the sender’s return signature as part of the record of delivery. 

 
c. Electronic confirmation notices may be obtained over the internet, by 

telephone, via mobile smartphone application, or by electronic file 
transfer for mailers who provide an electronic manifest. 

 
d. To obtain a mailing receipt, a mailer must mail the article at a Post 

Office, branch, station, or business mail entry unit, or give the item to 
a rural carrier. 

 
e. Certified Mail service may be requested only at the time of mailing. 
 
f.    Certified Mail service also can be combined with these optional 

features at the price provided in 1505.5.2: 
 

• Restricted Delivery, which directs delivery only to the addressee 
or addressee’s agent.  The addressee must be an individual (a 
natural person) specified by name; 
 

• Adult Signature Required, which requires the signature of anyone 
21 years of age or older at the recipient address; and 
 

• Adult Signature Restricted Delivery, which requires the signature 
of the addressee only, who must be 21 years of age or older. 

 
 
 
1505.5.2 Prices 
 
 
(Per piece) ($) 

Certified Mail  3.45 

Certified Mail with Restricted Delivery and/or Adult Signature 8.60 
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1505.6  Certificate of Mailing 
 
1505.6.1 Description 

 
a. Certificate of Mailing service furnishes evidence that mail has been 

presented to the Postal Service for mailing.  Two types of Certificate 
of Mailing service are offered: 

 
b. Certificate of Mailing (Forms 3817 and 3665): furnishes evidence that 

pieces addressed to specific individuals were presented to the Postal 
Service for mailing using First-Class Mail, First-Class Package 
Service, Priority Mail (except Critical Mail), Package Services, 
Standard Mail (except Customized MarketMail), Parcel Return 
Service, Parcel Select, and Standard Post. 

 
c. Certificate of Bulk Mailing (Form 3606): Only furnishes evidence that a 

number of identical-weight pieces were presented to the Postal 
Service for mailing using First-Class Mail, First-Class Package 
Service, Priority Mail (except Critical Mail), Standard Mail (except 
Customized MarketMail), Parcel Select, Package Services and 
Standard Post. 

 
dc. Certificate of Mailing service does not include retention of a record of 

mailing by the Postal Service or provide evidence of delivery. 
 
ed. A mailer may, upon request and payment of the appropriate fee, 

obtain an additional Certificate of Mailing on terms specified in the 
Domestic Mail Manual. 

 
fe. Certificate of Mailing service may be requested only at time of mailing. 

 
 
1505.6.2 Prices 
 

Individual PiecesPrices 
 

 ($) 
Original Certificate of Mailing, Form 3817, individual article 
presented at retail 1.35 

Three or more pieces individually listed on Form 3665-Firm or 
USPS in a firm mailing book or an approved customer provided 
manifest (per piece listed) 

0.38 

Each additional copy of original Certificate of Mailing, or original 
mailing receipt (Form 3877) for Registered Mail, insured mail, 
Certified Mail, and COD mail (each copy) 

1.35 
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Quantity of PiecesBulk Prices 
 

 ($) 

Up to 1,000 identical-weight pieces (one Form 3606certificate for 
total number) 7.95 

Each additional 1,000 identical-weight pieces or fraction thereof 0.99 

Each additional copy of the original Form 3606Certificate of 
Mailing 1.35 
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1505.7  Collect on Delivery 
 
1505.7.1 Description 

 
a. Collect on Delivery (COD) service allows mailers of Priority Mail 

Express, First-Class Mail, First-Class Package Service, Priority Mail, 
Package Services, Parcel Select (excluding Parcel Select 
Lightweight), and Standard Post pieces to send an article for which 
the mailer has not received full or partial payment (of $1,000.00 or 
less) and have that payment, the cost of postage and fees, and 
anticipated or past due charges collected by the Postal Service from 
the addressee when the article is delivered. 

 
b. COD service includes:  a mailing receipt; the ability to obtain 

additional copies of the mailing receipt; and insurance against loss, 
damage, or missing contents as well as failure to receive the 
instrument issued to the mailer after payment of COD charges.  Postal 
Service liability for failure to receive the instrument is limited to loss in 
transit. 

 
b. COD service also provides, as optional features at additional fees: 
 

Restricted Delivery, which directs delivery only to the addressee or 
addressee’s agent.  The addressee must be an individual (a natural 
person) specified by name. 
 
Registered COD, which combines Registered Mail with COD 
services.  The total fees include the proper registry fee for the value 
declared plus the registered COD fee. Fees and additional details 
are listed under Registered Mail (1505.14). 

 
c. If delivery is attempted, but not successful, a notice will be provided to 

the addressee.  COD customers may also elect to have the piece held 
for pickup at a local Post Office, as specified in the Domestic Mail 
Manual.  If such an election is made, notice will be provided to the 
addressee instructing them to pick up their COD item at a particular 
Post Office. 

 
d. The mailer guarantees to pay any return postage unless otherwise 

specified on the mailpiece. 
 
e. The mailer may designate a new addressee by using Package 

Intercept service (2645.2). 
 
f. A claim for complete loss or damage may onlybe filed as specified in 

the Domestic Mail Manual.by the mailer.  A claim for damage or for 
partial loss may be filed by either the mailer or the addressee. 

 
g. COD service is not available for:  collection agency purposes; return 

of merchandise, unless the new addressee has consented in advance 
to such return; parcels containing motion pictures mailed by exhibitors 
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to motion picture manufacturers, distributors, or exchanges; goods 
that have not been ordered by the addressee; or for sending bills or 
statements of indebtedness only.  However, when a legitimate COD 
shipment consists of merchandise or bill of lading, the balance due on 
a past or anticipated transaction may be included in the charges on a 
COD article, provided that the addressee has consented in advance 
to such action. 

 
h. COD service may only be requested at the time of mailing, obtained 

and the piece must be presented to a rural carrier or a postal 
employee at by taking the item to a Post Office, branch, station 
(including any authorized contractor), or business mail entry unit, for 
mailing. 

 
i. COD service may be requested only at time of mailing. 

 
 
1505.7.2 Prices 
 

 ($)  ($) ($) 
Amount to be collected, or insurance coverage desired, 
whichever is higher: 

 

 0.01 to 50.00 7.25 

 50.01 to 100.00 9.05 

 100.01 to 200.00 10.85 

 200.01 to 300.00 12.65 

 300.01 to 400.00 14.45 

 400.01 to 500.00 16.25 

 500.01 to 600.00 18.05 

 600.01 to 700.00 19.85 

 700.01 to 800.00 21.65 

 800.01 to 900.00 23.45 

 900.01 to 1,000.00 25.25 

Additional Fees for Optional Features:  

  Registered COD Restricted Delivery 5.15 
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1505.8  USPS Tracking 
 
1505.8.1 Description 

 
a. USPS Tracking service provides mailers of First-Class Mail parcels, 

Standard Mail parcels, Package Services, Priority Mail, Parcel Select, 
Standard Post, and First-Class Package Service pieces with end-to-
end tracking updates, including confirmation of delivery, as the item 
travels to its destination. 

 
b. USPS Tracking service is automatically included with the purchase of 

items sent via First-Class Mail Parcels, Package Services, Priority 
Mail, Parcel Select, Standard Post, and First-Class Package Service. 

 
c. USPS Tracking service does not include the collection of any recipient 

signatures. 
 
d. Tracking updates may be obtained over the internet, by telephone, via 

mobile smartphone application, or by electronic file transfer for mailers 
who provide an electronic manifest.  Tracking updates include the 
location, date, and time of:  delivery or attempted delivery, the item’s 
arrival and departure from certain postal facilities, and if the item is 
forwarded or returned to the sender. 

 
e. USPS Tracking service may only be obtained at the time of mailing 

by:  applying a unique tracking barcode prior to mailing; or presenting 
the item at to a Post Office, branch, station (including any authorized 
contractor), or self-service kiosk, for mailingor business mail entry 
unit; or giving the piece to a rural carrier. 

 
f. USPS Tracking service may be requested only at time of mailing. 
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1505.8.2 Prices 
 

 ($) 

First-Class Mail Parcels  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 

First-Class Package Service  

     Electronic 0.00 

Standard Mail Parcels  

     Electronic 0.36 

Package Services  

     Returns with integrated retail system label 0.00 

     Electronic 0.00 

     Retail 0.00 

Priority Mail  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 

Parcel Select  

     Electronic 0.00 

Parcel Select  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 

Standard Post  

     Electronic/Returns with integrated retail system label 0.00 

     Retail 0.00 
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1505.9  Insurance 
 
1505.9.1 Description 

 
a. Insurance may be obtained only at the time of mailing and provides 

the mailer with indemnity for loss, damage, or missing contents for 
merchandise mailed using Priority Mail Express, Package Services, 
Parcel Select, Standard Post, Standard Mail parcels, or items 
included in pieces sent via First-Class Mail, First-Class Package 
Service, or Priority Mail, if the contents would be eligible to be mailed 
using Standard Mail, Standard Post, or Package Services.Insurance 
is available as either General Insurance with a Bulk Insurance option 
or Priority Mail Express Insurance. 

 
b. Insurance provides the mailer with a receipt for each item mailed and 

indemnity for up to the actual value of the article at the time of mailing.  
An Insurance claim (except for the bulk insurance option) for damage 
or for partial loss may be filed as provided in the Domestic Mail 
Manual. 

 
cb. For General Insurance articles insured for $5200.00 or less, the 

Postal Service maintains delivery information (not including a 
signature) for six months.  For articles insured for more than 
$5200.00, the Postal Service maintains a delivery record (which 
includes the recipient’s signature) for two years, and provides the 
delivery record to the customer, upon request.  If the article is 
returned to the sender, the Postal Service does not includeretain the 
sender’s return signature as part of the delivery record. 

 
c. For articles insured for more than $500.00, Insurance service also 
provides, as an optional feature: 
 

Insurance Restricted Delivery, which directs delivery only to the 
addressee or addressee’s agent.  The addressee must be an 
individual (a natural person) specified by name. 

 
ec. If the initial attempt to delivery the article is not successful, a notice of 

attempted delivery is provided to the addressee. 
 
fd. Undeliverable-as-addressed insured mail will be returned to the 

sender as specified by the sender or as specified in the Domestic Mail 
Manual. 

 
ge. Indemnity will not be paid by the Postal Service for loss, damage, or 

missing contents:  of nonmailable matter; due to improper packaging; 
due to seizure by any agency of government; due to war, insurrection 
or civil disturbances; or as specified in the Domestic Mail Manual. 

 
hf. For negotiable items, currency, or bullion, the maximum liability is 

$15.00. 
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General Insurance 
 
a. General Insurance provides the mailer with indemnity for loss, 

damage, or missing contents for items mailed using Package 
Services, Parcel Select, Standard Post, Standard Mail parcels, or 
items included in pieces sent via First-Class Mail, First-Class Package 
Service, or Priority Mail, if the contents would be eligible to be mailed 
using Standard Mail or Package Services.   

 
b. General Insurance provides the mailer with a receipt for each item 

mailed and indemnity for up to the actual value of the article at the 
time of mailing.  For  General Insurance claims (except for the Bulk 
Insurance option), a claim for damage or for partial loss may be filed 
by either the mailer or addressee (except for the Bulk Insurance 
option).  A claim for complete loss may only be filed by the mailer. 

 
ic. General Insurance is not available for matter offered for sale and 

addressed to a prospective purchaser who has not ordered or 
authorized its sending. 

 
j. For Priority Mail Express pieces, Insurance coverage is provided , for 

no additional charge, up to $100.00 per piece for document 
reconstruction, up to $5,000.00 per occurrence, regardless of the 
number of claimants.   

 
 
Bulk Insurance Option 
 
a. General Insurance includes a Bulk Insurance option that is available 

for Standard Mail parcels and Parcel Select pieces entered as 
specified in the Domestic Mail Manual. 

 
b. Bulk Insurance provides indemnity for the lesser of:  the actual value 

of the article at the time of mailing, or the wholesale cost of the 
contents to the sender.  For Bulk Insurance, all claims must be filed by 
the mailer. 

 
 
Priority Mail Express Insurance 
 
a. Priority Mail Express Insurance provides the mailer with indemnity for 

loss, damage, or missing contents for items sent by Priority Mail 
Express service.  Insurance coverage is provided, for no additional 
charge, up to $100.00 per piece for document reconstruction, up to 
$5,000.00 per occurrence, regardless of the number of claimants.  
Insurance coverage for merchandise is also provided, for no 
additional charge, up to $100.00 per piece.  Additional merchandise 
insurance coverage may be purchased.  The maximum liability for 
merchandise is $5,000.00 per piece. 
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1505.9.2 Prices 
 

General Insurance1, 2 

 
Merchandise coverage1, 2, 3:  

 ($)  ($) ($) 
 0.01 to 50.00 2.20 

 50.01 to 100.00 2.75 

 100.01 to 200.00 3.50 

 200.01 to 300.00 4.60 

 300.01 to 400.00 5.80 

 400.01 to 500.00 7.00 

 500.01 to 600.00 9.45 

 600.01 to 5,000.00 $9.45 plus 1.30 
for each 100.00 

or fraction 
thereof over 

600.00 
Additional Fee for Optional Feature  

  Insurance Restricted Delivery 5.15 
 

Notes 
 

1. Up to $50.00 of General Insurance coverage is included at no additional 
cost in the price of Priority Mail pieces that bear an Intelligent Mail 
package barcode or retail tracking barcode.  This does not apply to 
Priority Mail pieces sent using Merchandise Return Service, Priority Mail 
Open and Distribute, or Premium Forwarding Service. 

 
2. Up to $100.00 of General Insurance coverage is included at no additional 

cost in the price of Priority Mail pieces that bear an Intelligent Mail 
package barcode and for which the mailer pays Commercial Plus prices.  
This does not apply to Priority Mail pieces sent using Merchandise 
Return Service, Priority Mail Open and Distribute, or Premium 
Forwarding Service. 

 
3. For Priority Mail Express pieces, Insurance coverage for merchandise is 

included at no additional cost in the price of Priority Mail Express, up to 
$100.00 per piece.   
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Bulk Insurance 
 

 ($)  ($) ($) 
Amount of coverage:  

 0.01 to 50.00 1.40 

 50.01 to 100.00 1.95 

 100.01 to 200.00 2.70 

 200.01 to 300.00 3.80 

 300.01 to 5,000.00 $3.80 plus 1.30 
for each 100.00 

or fraction 
thereof over 

300.00 
 
 

Priority Mail Express Insurance 
 

 ($)  ($) ($) 

Merchandise coverage:  

 0.01 to 100.00 0.00 

 100.01 to 200.00 1.00 

 200.01 to 500.00 2.60 

 500.01 to 5,000.00 2.60 plus 1.65 
for each 500.00 

or fraction 
thereof over 

500.00 
Document reconstruction coverage:  

 0.01 to 100.00 0.00 
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1505.10 Merchandise Return Service 
 
1505.10.1 Description 

 
a. Merchandise Return Service enables a permit holder to authorize a 

mailer to send parcels with the postage and fees paid by the permit 
holder. 

 
b. Merchandise Return Service is available for First-Class Mail parcels, 

First-Class Package Service, Priority Mail (except Critical Mail), and 
certain ground return parcels at Parcel Select Nonpresort prices 
Standard Post, and Package Services pieces. 

 
c. The permit holder must pay an annual permit fee and an account 

maintenance fee (for each advance deposit account) at each office 
receiving returns. The Return Services permit and account 
maintenance fees do not apply to mailers who use the Postal Service 
to mail non-returns (outbound) parcel-shaped mail using a permit 
account. 

 
 
 
1505.10.2 Prices 
 

 ($) 
Return Services Permit (per year) 225.00 

Return Services aAccount maintenance (per year) 700.00 

Per piece 0.00 
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1505.11 Parcel Airlift (PAL) 
 
1505.11.1 Description 

 
a. Parcel Airlift service provides for air transportation of Package 

Services and Parcel Select, on a space available basis to or from 
military Post Offices outside the contiguous 48 states. 

 
b. The minimum physical limitations for Package Services or Parcel 

Select mail apply to Parcel Airlift mail.  The parcel may not exceed 30 
pounds in weight, or 60 inches in length and girth combined. 

 
c. Conditions for forwarding and return are specified in the Domestic 

Mail Manual. 
 
 
1505.11.2 Prices 
 

 ($) 

For pieces weighing:  

     Not more than 2 pounds 0.75 

     Over 2 but not more than 3 pounds 1.40 

     Over 3 but not more than 4 pounds 1.95 

     Over 4 but not more than 30 pounds 2.55 
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1505.12 Registered Mail 
 
1505.12.1 Description 

 
a. Registered Mail service provides added protection to First-Class Mail, 

First-Class Package Service, and Priority Mail (except Critical Mail) 
pieces, and provides indemnity in case of loss, damage, or missing 
contents.  The amount of indemnity depends upon the actual value of 
the article at the time of mailing, up to a maximum of $50,000.00 
25,000.00.  Articles with a declared value of more than $50,000.00 
25,000.00 can be registered, but compensation for loss, damage, or 
missing contents is limited to $50,000.0025,000.00. 

 
b. Registered Mail service also provides the mailer with a mailing receipt 

and electronic confirmation of the location, date, and time of delivery 
or attempted delivery.  If the initial attempt to deliver the mailpiece is 
not successful, a notice of attempted delivery is provided to the 
addressee.  A notice of nondelivery is provided when a Registered 
Mail piece is undeliverable-as-addressed and cannot be forwarded. 

 
c. Registered Mail service also provides, as optional features at an 

additional fee: 
 

Registered Mail Restricted Delivery, which directs delivery only 
to the addressee or addressee’s agent.  The addressee must be 
an individual (a natural person) specified by name. 
 
Registered COD, which receives COD treatment for mail 
handled the same as other Registered Mail. The maximum 
amount collectible from the recipient on one article is $1,000.00. 
Indemnity is included up to the registry limit of $50,000 by 
paying the registry fee for the value declared. The total fees 
charged for registered COD service include the proper registry 
fee for the value declared plus the registered COD fee. The 
mailer must declare the full value of the article being mailed, 
regardless of the amount to be collected from the recipient.  

 
c. If the item is successfully delivered, the Postal Service maintains a 

record of delivery (including the recipient’s signature) for 2 years.  If 
the item is undeliverable-as-addressed or returned to the sender, the 
Postal Service does not retain the sender’s return signature as part of 
the record of delivery. 

 
d. Electronic confirmation notices may be obtained over the internet, by 

telephone, via mobile smartphone application, or by electronic file 
transfer for mailers who provide an electronic manifest. 

 
e. Registered Mail is forwarded and returned without an additional 

registry charge. 
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f. Restrictions on the availability of Registered Mail service may apply, 
and specific mail preparation requirements must be met. 

 
g. Indemnity claims for Registered Mail must be filed within a specified 

period of time from the date the article was mailed.  A claim 
concerning complete loss of registered articles may be filled by the 
mailer only.  A claim concerning damage to or partial loss of 
registered articles may be filed by either the mailer or addressee. 

 
h. Registered Mail service is only available at the time of mailing and 

may only be purchased by presenting the article at a Post Office, 
branch, station, or business mail entry unit. 

 
 
1505.12.2 Prices 
 

 ($)  ($) ($) 

Declared Value:  

 0.00   12.20 

 0.01 To 100.00 13.00 

 100.01 To 500.00 15.15 

 500.01 To 1,000.00 16.75 

 1,000.01 To 2,000.00 18.35 

 2,000.01 To 3,000.00 19.95 

 3,000.01 To 4,000.00 21.55 

 4,000.01 To 5,000.00 23.15 

 5,000.01 To 15,000,000.00 $23.15 plus 1.60 
for each 

1,000.00 or 
fraction thereof 
over 5,000.00 

 Greater than  15,000,000.00 $24,016.75 plus 
amount 

determined by 
the Postal 

Service based 
on weight, 
space, and 

value 
Additional Fees for Optional Features:  

  Registered Mail Restricted Delivery 5.15 
 

  Registered COD 5.90 
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1505.13 Return Receipt 
 
1505.13.1 Description 

 
a. A Return Receipt may be requested only at the time of mailing and  

provides a mailer with evidence that a mailpiece has been received at 
the delivery address, including an original (hardcopy) or electronic 
copy of the recipient’s signature. 

 
b. Return Receipt service is available with: 
 

• Priority Mail Express (hardcopy PS Form 3811 only); 
 

• First-Class Mail and First-Class Package Service (when purchased at the time of 
mailing with Adult Signature (hardcopy PS Form 3811 only), Certified Mail, COD, 
Registered Mail, or insurance Insured mail for more than $5200.00 (hardcopy PS 
Form 3811 only) or Registered Mail); 

 
• First-Class Package Service (when purchased at the time of mailing with 

Certified Mail, COD, Insured mail for more than $200.00 or Registered Mail); 
 

• Priority Mail (except Critical Mail) (hardcopy PS Form 3811) when purchased at 
the time of mailing with Adult Signature  or insurance for more than $500.00, or 
Priority Mail (except Critical Mail) with Certified Mail, COD, Insured mail for more 
than $200.00, or Registered Mail); 

 
• Standard Mail and Parcel Select lightweight (hardcopy PS Form 3811 only; when 

purchased at the time of mailing with bulk insurance for more than $5200.00 and 
prepared as parcels); 
 

• Parcel Select Lightweight (hardcopy PS Form 3811 only; when purchased at the 
time of mailing with Adult Signature or bulk insurance for more than $500.00); 

 
• Standard Post and Package Services (when purchased at the time of mailing 

with COD, or insurance Insured mail for more than $5200.00 (hardcopy PS Form 
3811 only); and 

 
• Package Services (when purchased at the time of mailing with COD, or  Insured 

mail for more than $200.00; and 
 

• Parcel Select, except Parcel Select Lightweight (when purchased at the time of 
mailing with COD, or (hardcopy PS Form 3811) with insurance Insured mail for 
more than $5200.00 or Adult Signature (Parcel Select Nonpresort only). 

 
c. Mailers requesting Return Receipt service at the time of mailing will 

be provided with an original or electronic copy of the signature of the 
recipient, the date delivered, and the address of delivery (if different 
from the address on the mailpiece). 
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d. Mailers requesting Return Receipt service after mailing will be 
provided a copy of the recipient’s signature, the date of delivery, and 
the name of the person who signed for the article. 

 
e. If the mailer does not receive a return receipt within a specified period 

of time after the date of mailing, the mailer may request evidence of 
delivery from the delivery record, at no additional fee. 

 
 
1505.13.2 Prices 
 

 ($) 

Original signature (hardcopy) 2.80 

Copy of signature (electronic) 1.40 

Requested after mailing 5.25 
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1505.14 Return Receipt for Merchandise 
 
1505.14.1 Description 

 
a. Return Receipt for Merchandise service provides mailers of Priority 

Mail (except Critical Mail), Standard Mail parcels, Standard Post, 
Package Services, Parcel Select, and Standard Post with a mailing 
receipt and a return receipt providing evidence that the mail has been 
received at the delivery address, including the recipient’s signature.  If 
the initial attempt to deliver the item is not successful, a notice of 
attempted delivery will be provided to the addressee. 

 
b. Return Receipt for Merchandise service also supplies the mailer with 

the delivery address if it is different from the address used by the 
sender. 

 
c. If the mailer does not receive a return receipt within a specified period 

of time from the date of mailing, the mailer may request evidence of 
delivery from the delivery record, at no additional charge. 

 
d. Return Receipt for Merchandise service must be requested at the time 

of mailing. 
 
 
1505.14.2 Prices 
 

 ($) 

Per Piece (Requested at time of mailing) 4.40 
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1505.15 ReservedRestricted Delivery 

 
1505.15.1 Description 

 
a. Restricted Delivery service permits a mailer to direct delivery only to 

the addressee or addressee’s authorized agent.  The addressee must 
be an individual (a natural person) specified by name. 

 
b. Restricted Delivery service is available with: 
 

• First-Class Mail (when purchased at the time of mailing with Certified Mail, COD, 
Insured mail for more than $2500.00, Registered Mail, or Signature Confirmation 
(Parcels Only)); 

 
• First-Class Package Service (when purchased at the time of mailing with 

Certified Mail, COD, Insured mail for more than $2500.00, Registered Mail, or 
Signature Confirmation); 

 
• Priority Mail (except Critical Mail) (when purchased at the time of mailing with 

Certified Mail, COD, Insured mail for more than $2500.00, Registered Mail, or 
Signature Confirmation); 

 
• Standard Mail and Parcel Select Lightweight (when purchased at the time of 

mailing with bulk insurance for more than $2500.00 and prepared as parcels); 
 

• Standard Post (when purchased at the time of mailing with COD, Insured mail for 
more than $2500.00, or Signature Confirmation); 

 
• Package Services (when purchased at the time of mailing with COD, Insured 

mail for more than $2500.00, or Signature Confirmation); and 
 

• Parcel Select, except Parcel Select Lightweight (when purchased at the time of 
mailing with COD, Insured mail for more than $2500.00, or Signature 
Confirmation). 

 
c. Restricted Delivery is available at the time of mailing or after mailing, 

as specified by the Postal Service. 
 
 
1505.15.2 Prices 
 

 ($) 

Restricted Delivery 5.05 
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1505.16 Shipper-Paid Forwarding/Return 
 
1505.16.1 Description 

 
a. Shipper-Paid Forwarding/Return service enables mailers to have 

undeliverable-as-addressed machinable parcels, initially mailed as 
Standard Mail (Commercial and Nonprofit) parcels, Package Services, 
or Parcel Select, or Standard Post, to be forwarded at applicable First-
Class Mail or Priority Mail prices for up to one year from the date that 
the addressee filed a change-of-address order. 

 
b. If Shipper-Paid Forwarding/Return service is elected for a parcel that 

is returned, the permit holder will pay the applicable First-Class Mail 
or Priority Mail price, or the Bulk Parcel Return Service price, if that 
service was elected. 

 
c. Shipper-Paid Forwarding/Return service is available only if automated 

Address Correction Service is used. 
 
d. Mailers must receive authorization from the Postal Service to use 

Shipper-Paid Forwarding/Return service and, if an advance deposit 
account is used, pay an advance deposit account maintenance fee. 

 
 
1505.16.2 Prices 
 

 ($) 
Account Maintenance Fee (per year) 700.00 
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1505.17 Signature Confirmation 
 
1505.17.1 Description 

 
a. Signature Confirmation service provides mailers of First-Class Mail 

parcels, First-Class Package Service, Package Services, Parcel 
Select (except Parcel Select Lightweight), Standard Post, and Priority 
Mail pieces with a record of delivery, an electronic copy of the 
recipient’s signature, and end-to-end tracking updates as the item 
travels to its destination.  If the initial attempt to deliver the item is not 
successful, a notice of attempted delivery will be provided to the 
addressee. 

 
b. If the item is successfully delivered, a delivery record (including the 

signature of the recipient) is maintained by the Postal Service for one 
year.  If the item is returned to the sender, the Postal Service does not 
includeretain the sender’s return signature as part of the delivery 
record.  An electronic copy of the delivery record is available upon 
request. 

 
c. Tracking updates may be obtained over the internet, by telephone, via 

mobile smartphone application, or by electronic file transfer for mailers 
who provide an electronic manifest.  Tracking updates include the 
location, date, and time of:  delivery or attempted delivery; the item’s 
arrival and departure from certain postal facilities; and if the item is 
forwarded or returned to the sender. 

 
d. Signature Confirmation service may only be obtained: online; by 

taking the item to a Post Office, branch, station, self-service kiosk, or 
business mail entry unit; or by giving the item to a rural carrier. 

 
e. Signature Confirmation service must be requested at the time of 

mailing. 
 
f. Signature Confirmation service also provides, as an optional feature 

at an additional fee: 
 

Restricted Delivery, which directs delivery only to the addressee 
or addressee’s agent.  The addressee must be an individual (a 
natural person) specified by name. 

 
1505.17.2 Prices 
 

 ($) 
Electronic 2.45 

Retail 3.00 

Additional Fee for Optional Feature:  

  Signature Confirmation Restricted Delivery 5.15 
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1505.18 Special Handling 
 
1505.18.1 Description 

 
a. Special Handling service may be requested at the time of mailing, 

based on the content and class of mail, and provides preferential 
handling of Priority Mail Express, First-Class Mail, First-Class 
Package Service, Priority Mail (except Critical Mail), Package 
Services, Standard Post, and Parcel Select (except Parcel Select 
Lightweight) pieces, to the extent practicable during dispatch and 
transportation. 

 
b. Special Handling service is mandatory for matter that requires special 

attention in handling, transportation, and delivery. 
 
c. If undeliverable-as-addressed, Special Handling mail that is forwarded 

to the addressee is given special handling without requiring payment 
of an additional handling fee.  However, additional postage at the 
applicable price is collected from the addressee on delivery. 

 
 
1505.18.2 Prices 
 

Weight ($) 
Not more than 10 poundsFragile 10.35 

More than 10 pounds 13.00 
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1505.19 Stamped Envelopes 
 
1505.19.1 Description 
 

Plain Stamped Envelopes and Personalized Stamped Envelopes are 
envelopes with imprinted or impressed First-Class Mail postage.  
Personalized Stamped Envelopes, including the premium options, may be 
obtained by special request. 

 
 
1505.19.2 Prices 
 

 ($) 

Plain stamped envelopes  

     Basic, size 6-3/4, each 0.13 

     Basic, size 6-3/4, 500 17.90 

     Basic, over size 6-3/4, each 0.13 

     Basic, over size 6-3/4, 500 20.40 

Personalized stamped envelopes  

     Basic, size 6-3/4, 50 5.90 

     Basic, size 6-3/4, 500 27.65 

     Basic, over size 6-3/4, 50 5.90 

     Basic, over size 6-3/4, 500 31.30 

Additional Charges for premium options, per 50 envelopes  

     Pressure-sensitive sealing 5.50 

     Font size, font style, and/or ink color 
     (for one, two, or all three) 1.10 

     Window 1.10 

Additional Charges for premium options, per 500 envelopes  

     Pressure-sensitive sealing 16.45 

     Font size, font style, and/or ink color 
     (for one, two, or all three) 2.35 

     Window 2.35 
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 ($) 

Shipping—Boxes of 50  

     1 box 5.50 

     2 boxes 6.75 

     3 boxes 8.00 

     4 boxes 9.10 

     5 boxes 11.15 

     6 boxes 12.00 

     7 boxes 13.25 

     8 boxes 14.60 

     9 or more boxes 16.40 

Shipping—Boxes of 500  

     1 box 9.90 

     2 or more boxes 16.40 
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1505.20 Stamped Cards 
 
1505.20.1 Description 
 

Stamped Cards are postcards with imprinted or impressed First-Class 
Mail postage.  Double Stamped Cards consist of two attached postcards, 
one of which may be detached by the receiver and returned by mail as a 
single Stamped Card.  The premium options allow customization of large 
orders for an additional charge. 

 
 
1505.20.2 Prices 
 

 ($) 

Single card 0.04 

Double reply-paid card 0.08 

Sheet of 40 cards (uncut) 1.60 

Pack of 10 sheets of 4 cards each 1.75 

Premium Options (Additional Charge) ($) 
Per order of 250 cards  

Printing of return address 20.85 

Font size, font style, and/or ink color (for one, two, or all 
three) 1.05 

Monogram 1.05 

4-Color logo – first 250 cards 83.45 

4-Color logo – additional 250 cards 5.20 

Per Order of 1,000 cards  

Printing of return address 52.15 

Font size, font style, and/or ink color (for one, two, or all 
three) 2.10 

Monogram 2.10 

4-Color logo – first 1,000 cards 88.65 

4-Color logo – additional 1,000 cards 10.45 
 
 
 
 
* * * * *
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1510  International Ancillary Services 
 
1510.1  International Certificate of Mailing 
 
1510.1.1 Description 
 

International Certificate of Mailing service furnishes evidence that mail 
has been presented to the Postal Service for mailing.  It is available for 
unregistered outbound First-Class Mail International items. 

 
 
1510.1.2 Prices 
 

Individual Piece Prices 
 

 ($) 

Original certificate of mailing for listed pieces of ordinary Single-
Piece First-Class Mail International items 1.35 

Three or more pieces individually listed in a firm mailing book or 
an approved customer provided manifest (per piece) 0.38 

Each additional copy of original certificate of mailing or firm 
mailing bills (each copy) 1.35 

 
 

Multiple Piece Prices 
 

 ($) 

Up to 1,000 identical-weight pieces (one certificate for total 
number) 7.95 

Each additional 1,000 identical-weight pieces or fraction thereof 0.99 

Duplicate copy 1.35 
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1510.2  International Registered Mail 
 
* * * * * 
 
1510.2.2 Prices 
 

Outbound International Registered Mail Prices 
 

 ($) 

Per Piece 13.95 
 
 

Inbound International Registered Mail Prices 
 

Payment is made in accordance with Part III of the Universal Postal 
Convention. This information is available in the Letter Post Manual at 
www.upu.int. 
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1510.3  Outbound International Return Receipt 
 
1510.3.1 Description 
 

Outbound International Return Receipt 
 

a. Outbound International Return Receipt service provides evidence to 
the mailer that an article has been received at the delivery address.  
The return receipt, which is attached to the article mailed, is signed at 
the point of delivery and is returned to the sender. 

 
b. Outbound International Return Receipt service is available for 

registered outbound First-Class Mail International items. 
 
c. Outbound International Return Receipt must be purchased at the time 

of mailing. 
 

Inbound International Return Receipt 
 

a. Inbound International Return Receipt service provides evidence to the 
mailer that an article has been received at the delivery address.  A 
return receipt is signed for at the point of delivery and is returned to 
the sender. 

 
b. International Return Receipt service is available for registered letter 

post items. 
 
 
1510.3.2 Prices 
 
 Outbound International Return Receipt Prices 
 

 ($) 

Per Piece 3.85 
 
 
  Inbound International Return Receipt Prices 
 

No additional payment. 
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1510.4  International Restricted Delivery 
 
1510.4.1 Description 
 

Inbound International Restricted Delivery 
 

a. Inbound International Restricted Delivery Service limits who may 
accept and sign for a registered letter post item. 

 
b. Restricted Delivery service is available for registered mail items sent 

with a return receipt. 
 
 
1510.4.2 Prices 
 

Inbound International Restricted Delivery Prices 
 

No additional payment. 
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1510.5  Insurance 
 
* * * * * 
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1510.64 Customs Clearance and Delivery Fee 
 
1510.64.1 Description 
 

The Postal Service collects a fee on each inbound package on which 
Customs duty or Internal Revenue tax is collected. 

 
 
1510.64.2 Prices 
 
 

 ($) 
Per Dutiable Item 6.00 
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1515  Address Management Services 
 
1515.1 Description 
 
* * * * * 
 

AIS (Address Information System) Viewer 
 

 The AIS Viewer is an interactive softwareCD-ROM that provides the 
ability to retrieve, view, and print accurate and current ZIP Code 
information for all 50 states on demand, eliminating hardcopy reports. 

 
* * * * * 
 

Postal Explorer CD-ROM 
 

 The Postal Explorer CD-ROM provides customers with select postal 
regulatory publications in convenient media. 

 
1515.2 Prices 
 

 ($) 
Address Sequencing  

Per correction (removal of each undeliverable address, or 
addition of each missing or new address) 0.43 

Insertion of blanks 0.00 

AEC II Service  

1-100 records resolved, minimum fee 32.00 

Additional records resolved, per record 0.32 

AIS (Address Information System) Viewer (per year, per site 
operating system)  

City State Delivery Type Retrieval 
     Annual Subscription 

68.00* 

County Name Retrieval 
     Annual Subscription 

68.00* 

Delivery Statistic Retrieval 
     Annual Subscription 

96.00* 

ZIP + 4 Retrieval 
     Annual Subscription 

68.00* 

CRIS  Route (per year)  

Per state (annual subscription) 40.00* 

All States (annual subscription) 990.00* 
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 ($) 
CASS  Certification  

Cycle Testing:  (for next cycle) August-January  210.00 

Cycle Testing:  February, March  520.00 

Cycle Testing:  April  625.00 

Cycle Testing:  May  730.00 

Cycle Testing:  June  835.00 

Cycle Testing:  July  940.00 

Cycle Testing:  (for current cycle) After July 31st 1,045.00 

Change-of-Address Information for Election Boards and 
Registration Commissions  

Per change of address 0.43 

Change-of-Address Customer Notification Letter Reprint 52.00 

City State (per year)  

All States (annual subscription) 410.00* 

CDS (per address, per year) 0.009 

Minimum (per year) 45.00 

Correction of Address Lists  

Per submitted address  0.43 

Minimum charge per list (30 items)  12.90 

Delivery Statistics (per year)  

All States (annual subscription) 410.00* 

DMM Labeling Lists  66.00 

DPV System (per year)3 11,750.00 

DSF2 Service (per year)4 117,000.00 

Each additional location per year  58,400.00 

Each additional platform per location per year  58,400.00 

eLOT Service (per year)  

Per state (annual subscription) 40.00* 

All States (annual subscription) 990.00* 
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 ($) 

Five-Digit ZIP (per year)  

All States (annual subscription) 590.00* 

LACSLink5  

Interface Developer (first year)  1,175.006 

Interface Developer (each one-year extension)  365.006 

Interface Distributor (per year)  1,380.007 

Data Distributor (per year)  365.00 

End User (per year)  365.008 

MASS Certification  

MASS Manufacturers (MLOCR)  

Cycle Testing:  (for next cycle) November – June  520.009 

Cycle Testing:  July  1,045.009 

Cycle Testing:  (for current cycle) After July 31st 1,565.0010 

MASS End-Users (MLOCR)  

Cycle Testing:  (for next cycle) March – June  520.009 

Cycle Testing:  July  1,045.009 

Cycle Testing:  (current cycle) After July 31st 1,565.0010 

MASS Manufacturers (Encoder)  

Cycle Testing:  (for next cycle) November – June  315.009 

Cycle Testing:  July  780.009 

Cycle Testing:  (for current cycle) After July 31st 1,045.0010 

MASS End-Users (Encoder)  

Cycle Testing:  (for next cycle) March – June  315.009 

Cycle Testing:  July  780.009 

Cycle Testing:  After July 31st 1,045.0010 

MASS IMb Quality Testing 315.00 
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 ($) 

NCOALink Service11  

Initial Interface Developer (first year fee) 6,175.00 

Interface Developer (per each one year extension) 1,200.00 

Interface Distributor (per year) 20,375.00 

Full Service Provider (per year) 207,250.00 

Full Service Provider Each Additional Site (per year) 103,125.00 

Limited Service Provider (per year) 18,050.00 

Limited Service Provider (per each one year extension)  

One Site only 18,050.00 

Each additional site 9,040.00 

ANKLink Service Option (per year) 
     First Site 
     Each Additional Site 

 
4,250.00 
1,925.00 

End User/MPE (first year) 9,040.00 

End User/MPE (each renewal year)  

One site (each site for MPE) 9,040.00 

Each additional site (End User only) 4,250.00 

ANKLink Service Option (per year) 935.00 

NCOALink Test, Audit (each) 1,200.00 

Official National Zone Charts (per year)  

Matrix 63.00 

Postal Explorer (CD-ROM) 21.00 

RDI Service (per year)1 365.00 

Z4 Change (per year)  

All States 3,545.00* 

ZIP + 4 Service  (per year)  

Per state (annual subscription) 40.00* 

All States (annual subscription) 990.00 
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 Special Services 
 Address Management Services 

 
 ($) 

ZIP Code Sortation of Address Lists  

Per 1,000 addresses, or fraction 140.00 

ZIP Move (per year)  

All States (annual subscription) 120.00* 

99 Percent Accurate Method (per 1,000 addresses per year) 1.20 

Minimum (per year) 120.00 
 
 
* * * * *
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 Special Services 
 Caller Service 

1520  Caller Service 
 
1520.1 Description 
 

a. Caller Service provides a means for receiving mail, and enables an 
eligible customer to have properly addressed mail delivered through a 
call window or loading dock. 

 
b. Caller Service is provided to customers at the discretion of the Postal 

Service, based on mail volume received and conditions at the 
location. 

 
c. Caller Service is not available to a customer whose sole purpose for 

using this service is to obtain free forwarding or transfer of mail by 
filing change-of-address orders. 

 
 
1520.2 Prices 
 

 ($) 

Groups based on Post Office location (Semi-Annual):  

     Group 1 798.00 

     Group 2 749.00 

     Group 3 666.00 

     Group 4 635.00 

     Group 5 612.00 

     Group 6 566.00 

     Group 7 517.00 

Call Number Reservation (Annual) 49.00 
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 Special Services 
 Credit Card Authentication 

1525  Credit Card Authentication 
 
1525.1 Description 
 

The Credit Card Authentication fee is charged when customers use a 
credit card to verify their identity to the Postal Service, and/or authenticate 
a credit card. 

 
 
1525.2 Prices 
 

 ($) 
Per credit card authentication 1.05 

 
 
* * * * *
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 Special Services 
 International Business Reply Mail Service 

1540  International Business Reply Mail Service 
 
* * * * * 
 
1540.3 Prices 
 

Outbound International Business Reply Mail Service Prices 
 

 ($) 

Card 1.35 

Envelope 1.85 
 
 

Inbound International Business Reply Mail Service Prices 
 
Payment is made in accordance with Universal Postal Convention Article 13.  This 
information is available in the Letter Post Manual at www.upu.int. 
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 Special Services 
 Money Orders 

 
1545  Money Orders 
 
1545.1 Description 
 

a. Money Order service provides the customer with an instrument for 
payment of a specified sum of money.  The maximum value for which 
a domestic postal money order may be purchased is $1,000.00.  
Other restrictions on the number or dollar value of postal money order 
sales, or both, may be imposed by law or as specified in the Domestic 
Mail Manual. 

 
b. A receipt for purchase is provided at no additional cost. 
 
c. On the date of original issue, the Postal Service will replace, without 

charge, money orders that are spoiled or incorrectly prepared.  After 
the date of original issue, the applicable money order fee is charged. 

 
d. Inquiries or claims may be filed by the purchaser, payee, or endorsee. 

 
 
1545.2 Prices 
 

 ($)  ($) ($) 

Domestic 0.01 to 500.00 1.25 

Domestic 500.01 to 1,000.00 1.65 

APO/FPO/DPO 0.01 to 1,000.00 0.40 

Inquiry, including a copy of paid money order 6.20 
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 Special Services 
 Post Office Box Service 

1550  Post Office Box Service 
 
* * * * * 
 
1550.4 Prices 
 

Regular and No Fee 
 

Box Size Semi-annual Fees (Groups based on Post Office location) ($) 
1 2 3 4 5 6 7 E1 

1 55.00 44.00 36.00 30.00 25.00 19.00 17.00 0.00 

2 83.00 68.00 55.00 44.00 34.00 27.00 23.00 0.00 

3 145.00 117.00 97.00 72.00 57.00 45.00 36.00 0.00 

4 287.00 221.00 178.00 137.00 103.00 75.00 57.00 0.00 

5 469.00 391.00 302.00 245.00 172.00 131.00 103.00 0.00 
 
 

Box Size 3-Month Fees (Groups based on Post Office location) ($) 
1 2 3 4 5 6 7  

1 32.00 25.00 21.00 18.00 15.00 10.00 9.00  

2 48.00 40.00 32.00 25.00 20.00 16.00 14.00  

3 84.00 68.00 55.00 42.00 33.00 26.00 21.00  

4 167.00 128.00 103.00 79.00 59.00 44.00 33.00  

5 272.00 226.00 174.00 140.00 99.00 76.00 59.00  
 

Notes 
 

1. When the Postal Service determines not to provide carrier delivery to a 
customer’s physical address or business location that constitutes a 
potential carrier delivery point, as defined by the Postal Service, that 
customer becomes eligible for one Post Office Box at the Group E fee. 

 
* * * * *  
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 Special Services 
 Post Office Box Service 

Ancillary Post Office Box Services 
 

 ($) 

Key duplication or replacement 6.00 

Lock replacement1 21.00 

Key deposit 3.00 
 

Notes 
 

1. The lock replacement fee may also be charged as a late payment fee, 
regardless of whether the lock is changed. 
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 Special Services 
 Customized Postage 

1555  Customized Postage 
 
1555.1 Description 
 

a. The Customized Postage program authorizes vendors to provide their 
customers with Postal Service-authorized postage consisting of 
customer-selected images aligned with Postal Service-approved 
indicia of postage payment.  As a condition of participation, a vendor 
must comply with all Postal Service requirements, including the 
content of submitted images and specifications for postage indicia 
printing.  The vendor must also allow Postal Service inspection to 
ensure compliance. 

 
b. A vendor’s annual participation fee allows the vendor to print at two 

facilities.  Additional print sites may be added at a reduced fee.  The 
Postal Service does not control the price that the vendor charges its 
customers, beyond the applicable price for postage.  The face amount 
of the postage is remitted to the Postal Service by the vendor. 

 
 
1555.2 Prices 
 
 

 ($) 

Annual Participation Fee (up to two printing facilities) 339,000.00 

Additional Printing Sites (3-50 sites, each site) 56,300.00 

Over 50 Printing Sites (each site) 5,630.00 
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 Special Services 
 Stamp Fulfillment Services 

1560  Stamp Fulfillment Services 
 
1560.1 Description 
 

Stamp Fulfillment Services provides the fulfillment of stamp orders placed 
by mail, phone, fax or online to the Stamp Fulfillment Services 
organization. 

 
 
1560.2 Prices 
 

Orders mailed to domestic United States destinations ($) 
 Orders up to $50.00 

 

1.301;  
add 2.102 for 

custom orders 
 Orders over $50.00 1.851;  

add 2.102 for 
custom orders 

Orders mailed to destinations outside of domestic United States ($) 

 Orders up to $50.00 
 

6.501;  
add 2.102 for 

custom orders 
 Orders over $50.00 7.051;  

add 2.102 for 
custom orders 

 
Notes 

 
1. Fee does not apply if the comparable fee from the Philatelic Sales pricing 

section is being charged for the shipment of a combined order of stamps 
and philatelic items.  Fee also does not apply for orders consisting solely 
of stamped cards with a printed return address, or stamps sent as part of 
a subscription, in which the customer agrees to purchase a series of 
items of a specified type, and establishes a means of payment in 
advance.  If a customer requests expedited shipping, then the order will 
be shipped using Priority Mail Express, with actual postage charged 
instead of the listed fees. 

 
2. A custom order is a stamp order in configurations other than those listed 

for each item in the USA Philatelic catalog. 
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 Nonpostal Services 
 Alliances with the Private Sector to Defray Cost of Key Postal Functions 
 
 
1602.3 Inbound Market Dominant Multi-Service Agreements with Foreign 

Postal Operators 
 
* * * * * 
 
1602.3.5 Products Included in Group (Agreements) 
 

Each product is followed by a list of agreements included within that 
product. 

 
• Inbound Market Dominant Multi-Service Agreements with Foreign 

Postal Operators 1 
Baseline Reference 

Docket Nos. MC2010-35, R2010-5 and R2010-6 
PRC Order No. 549, September 30, 2010 

Included Agreements 
 
China Post Group Agreement, R2014-7, expires June 30, 2015 
 
Hongkong Post–United States Postal Service Letter Post Bilateral 
Agreement, R2014-4, expires February 28, 2015 
 
Singapore Post Limited–United States Postal Service Bilateral 
Agreement, R2013-8 and R2014-5, expires March 31, 2015 
 
Australia Post Agreement, R2014-2, expires December 31, 2015 
 
Canada Post 2012 Agreement, R2014-3, expires December 31, 
2015 
 
Royal PostNL BV Agreement, R2013-4, expires December 31, 
2014 
 
Korea Post Agreement, R2013-9R2015-1, expires November 30, 
20142015 

 
 
* * * * * 
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PART C  GLOSSARY OF TERMS AND CONDITIONS 
 
3000 GLOSSARY OF TERMS AND CONDITIONS 
 
* * * * * 
 
3019 R 
 

Refund of Postage  
When postage and special service fees have been paid on mail for 
which no service is rendered for the postage or fees paid, or collected 
in excess of the lawful price, a refund may be made.  There shall be 
no refund for Registered Mail, COD, and general insurance, and 
Priority Mail Express Insurance fees when the article is withdrawn by 
the mailer after acceptance.  In cases involving returned articles 
improperly accepted because of excess size or weight, a refund may 
be made. 

 
* * * * * 
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PART D 
 
 

COUNTRY PRICE LISTS FOR INTERNATIONAL MAIL 
 
 
 
4000 COUNTRY PRICE LISTS FOR INTERNATIONAL MAIL 
 

 
 
 
 
 

Country 

Market 
Domi-
nant 

 
 

SPFCMI1 

Competitive 
 
 
 
 

FCPIS2 

International 
Expedited 
Services 

Interna-
tional 
Pack-
ages 

 
 
 

IPA & 
ISAL6 GXG3 PMEI4 PMI5 

 
 
* * * * * 
 
St. Christopher Kitts (St. 
Kitts Christopher) & Nevis 

9 9 7 9 9 17  

 
* * * * * 
 
Samoa 6 - - - - - 
 
* * * * * 
 
Western Samoa 6 6 - 6 6 18 
 
* * * * * 
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ATTACHMENT B 
(WORKSHARE DISCOUNT TABLES) 

 
 

Please see (AttachmentB).xls, filed concurrently with this Notice.   



 
 
 
 
 
 

ATTACHMENT C 
(PRICE CAP CALCULATION) 

 
 

Please see (AttachmentC).xls, filed concurrently with this Notice.   



 
 
 
 
 
 

ATTACHMENT D 
(PROPOSED 2015 PROMOTIONS CALENDAR) 

 
 
 



ATTACHMENT D 

PROPOSED 2015 PROMOTIONS CALENDAR 
 
Overview: 
Building upon the success of the 2013 and 2014 Promotions Calendars we have developed a 
Promotions Calendar for CY 2015.  Similar to the 2013 and 2014 promotions, the 2015 
promotions will build on the goals of past promotions and continue to build awareness of how 
mobile technology can be integrated in direct mail campaigns, as well as highlight new products 
and other mail techniques that we believe increase the value of mail.   Promotions should 
create excitement about mail, keep mail at the top of marketers’ minds, reward innovative 
customers, show customers we want their business, and encourage others in the mailing 
industry to provide similar sale initiatives for customers.  The 2015 Promotions are generally 3 - 
6 months in duration.  The general purpose of all promotions is to increase the value of direct 
mail and retain the volumes of transactional mail; thereby assuring long-term product growth.  
 

• Color/Transpromo Promotion 
• 2015 Earned Value Reply Mail Promotion 
• Advanced and Emerging Technology Promotion 
• Mail Drives Mobile Engagement Promotion 

 

Color Transpromo Promotion 
In 2014, the USPS introduced this promotion to encourage mailers of bills and statements to 
use color messaging in order to create a greater connection to and response from consumers. 
The USPS intends to continue this approach to grow the value of First-Class Mail and encourage 
mailers to invest in color print technology.  This promotion will provide an upfront postage 
discount to mailers who use dynamic/variable color print for marketing messages on their bills 
and statements.  The requirements will push mailers to find more advanced and dynamic ways 
to use color in transactional mail as a revenue opportunity. 
 
Registration Period April 15 – November 30, 2015 
Promotion Period June 1 – November 30, 2015 
Eligible Participants Mail Owners and Mail Service Providers 
Eligible Mail First-Class Mail® presort and automation letters (excludes all FCM single piece 

priced mail) 
Mailpiece Content 
Restrictions 

Bills and Statements only 

Discount 2 percent per eligible mailpiece.  Discount is applied at time of mailing. 
Enrollment Participants and/or Mail Service Providers (MSPs) must register on the Business 

Customer Gateway (BCG) via the Incentive Program Service (gateway.usps.com) 
at least 2 hours prior to presenting the first qualifying mailing.  Electronic 
documentation (eDoc) enrollment using Mail.dat or Mail.XML enables MSPs 
who have registered for the promotion to enroll their clients in real-time when 
eDocs claiming the promotion are submitted. 

Mail Preparation Letters must be prepared according to First-Class Mail standards 
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ATTACHMENT D 

Mailing Date Mail must have been accepted during the promotion period, June 1-Oct. 31, 
2015. 

Postage Payment Permit Imprint, Precanceled Stamp Permit and some Meter Mailings 
eDoc Mailings must be submitted electronically via Postal Wizard, Mail.dat or 

Mail.XML.  The eDoc must identify the mail owner and mail preparer in the 
By/For fields by Customer Registration ID (CRID) 

Commingled Mail First-Class Mail commingled, combined and co-mail mailings may only qualify 
for the promotion if all of the pieces commingled in the mailing meet program 
requirements, or; the mailings include multiple clients (or versions) but have 
separate postage statements generated for the mailpieces that meet 
promotion requirements. 

Pre-Approval/ 
Mailpiece Samples 

The mailer must provide a hard copy, unaddressed sample of the mailpiece that 
demonstrates the advertising content to the acceptance clerk.  If a mailing 
agent submits mailings from multiple mailers, a hard copy sample of each 
mailer’s mailpiece must be presented.  Alternately, mailers may mail all 
planned hardcopy samples to the Program Office for promotion compliance 
verification and if the samples meets all promotion requirements, the Program 
Office will provide a promotion specific preapproval letter.  This pre-approval 
letter would be tendered to the BMA in lieu of providing a promotion compliant 
sample with each mailing.  This letter is for promotion eligibility only and does 
not supersede any other requirement verifications. 

 
2015 Earned Value Reply Mail Promotion 

The 2015 Earned Value Promotion will build on the success of prior years and is intended to 
slow the volume decline of First-Class Mail as well as Business Reply Mail (BRM) and Courtesy 
Reply Mail (CRM) pieces. Mailers who register their MID information and use eligible Intelligent 
Mail® barcode (IMb) barcodes on their reply pieces will receive a postage credit for each 
mailpiece that is returned to the mailer during the promotion period. At the end of the 
promotion, the reply pieces will be totaled and the earned postage credit will be applied to 
customer Permit accounts and can be used for future mailings.  
 
 
Registration Period March 15 – April 30, 2015 
Promotion Period May 1 – July 31, 2015 
Eligible Participants Mail Owners and Mail Service Providers 
Eligible Mail Business Reply Mail and Courtesy Reply Mail 
Credit Amount $0.02 per BRM or CRM pieces counted for first time participants  

$0.03 per BRM and CRM pieces counted if the total number of CRM and BRM pieces 
exceed the total number of a mailer’s CRM and BRM pieces counted as part of the 
2014 Earned Value promotion  

Credit Expiration December 31, 2015 
Acceptance Period for 
Credits: 

Credits will be released when the mailer agrees to their volumes when the promotion 
ends.  Volumes must be accepted by September 15; otherwise the credits will be 
forfeited 
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ATTACHMENT D 

Credit 
Calculation/Application 

At the end of the promotion, the earned value assigned to BRM will be multiplied by 
total BRM pieces counted and the earned value assigned to CRM will be multiplied by 
the total CRM pieces counted. Once the mailer accepts their credits in the Business 
Customer Gateway (BCG), they will be applied to the Permit accounts 

Tracking The Intelligent Mail Visibility (IM-VIS) system will send scan data to the Alternate 
Postage system.  All mailpiece counts for BRM and CRM pieces containing the 
registered MID (s) that customers return to the registered mailer will be collected. 

Enrollment Mailers must register their permits and Mailer IDs (MIDs) and the Permit Imprint 
account to which future earned credits will be applied on the BCG to participate. 

BRM/CRM Requirements BRM/CRM mailpieces can be distributed in any outgoing mailing.  The Business Reply 
Mail and the Courtesy Reply Mailpieces must contain the Intelligent Mail barcode 
with the Mailer ID encoded to qualify.  Postcard and letter-size BRM must be 
barcoded with a valid and properly used ZIP+4 code on the mailpiece and the same 
ZIP+4 code must be encoded within the IMb.  The IMb on all BRM and CRM must 
contain the barcode ID, service type ID, and correct ZIP+4 routing code.  Permit 
holders must use the ZIP+4 codes and the IMb assigned by the USPS. 

Mail 
Requirements/Restrictions 

BRM and CRM pieces that customers return to the mailer must have a valid Intelligent 
Mail® barcode (IMb®) with a registered MID 

 
Advanced and Emerging Technology Promotion 

This promotion will build upon previous promotions and continue our strategy of 
encouraging mailers to integrate direct mail with mobile technology or new advances in 
print.  To participate in this promotion, the mailpiece must incorporate advanced print 
technology such as innovations in paper and ink, the use of standard NFC technology or an 
“advanced” or “enhanced’ augmented reality experience allowing the recipient to engage in 
an interactive experience.  An advanced augmented reality experience uses elements such 
as 3D animation and gamification.  Other advanced technologies with similar functionalities 
and platforms to NFC and augmented reality may be considered on a case-by-case basis.  

 

 
Registration 
Period 

March 15 – October 31, 2015 

Promotion Period May 1 – October 31, 2015 
Eligible 
Participants 

Mail owners and mail service providers 

Eligible Mail Standard Mail® and First-Class Mail presort and automation letters cards and 
flats 

Mailpiece Content 
Restrictions 

 The mailpiece must contain one of the following:  
• Advanced print technology 
• Near Field Communication technology 
• Advanced Augmented Reality  
• Other advanced technologies 

 Mobile experience must be mobile-optimized 
 Directional copy must be printed on mailpiece providing direction to the 

recipient on how to use his/her mobile device to interact with the mailpiece 
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Discount 2 percent off of eligible mailpieces.  Discount is applied at the time of mailing. 
Enrollment Participants and/or Mail Service Providers (MSPs) must register on the Business 

Customer Gateway (BCG) via the Incentive Program Service (gateway.usps.com) 
at least 2 hours prior to presenting the first qualifying mailing.  Electronic 
documentation (eDoc) enrollment using Mail.dat or Mail.XML enables MSPs who 
have registered for the promotion to enroll their clients in real-time when eDocs 
claiming the promotion are submitted. 

Mail Preparation Mail must have been accepted during the promotion period, May 1- October 31, 
2015.  Plant-Verified Drop Shipment (PVDS) mailings that are verified and paid for 
during the promotion period and that qualify for the promotion, will be accepted 
at destination entry postal facilities through November 15 , when presented with 
appropriate verification and payment documentation (PS Form 8125) 

Mailing Date Mail must have been accepted during the promotion period, May 1-October 31 
Postage Payment Postage must be paid using a Permit Imprint or Precanceled Stamp Permit.  Some 

meter permit mailings may qualify. Every Door Direct Mail (EDDM) deposited at a 
Business Mail Entry Unit may qualify, but EDDM Retail mailings taken to local 
Post Office retail units are ineligible to participate. 

eDoc Mailings must be submitted electronically via Postal Wizard, Mail.dat or 
Mail.XML.  The eDoc must identify the mail owner and mail preparer in the 
By/For fields by Customer Registration ID (CRID) 

Commingled Mail First-Class & Standard Mail commingled, combined and co-mail mailings may only 
qualify for the promotion if all of the pieces commingled in the mailing meet 
program requirements, or; the mailings include multiple clients (or versions) but 
have separate postage statements generated for the mailpieces that meet 
promotion requirements. 

Pre-Verification & 
Mailpiece 
Samples 

All mailers must be pre-verified to participate in the promotion.  (details TBD).  If 
the samples meet all promotion requirements, the Program Office will provide a 
promotion specific preapproval letter.  This pre-approval letter would be 
tendered to the BMA at the time of mailing.  This letter is for promotion eligibility 
only and does not supersede any other requirement verifications.   If a mailing 
agent submits mailings from multiple mailers, a hard copy sample of each 
mailer’s mailpiece must be presented.   

 
Mail Drives Mobile Engagement Promotion 

Previous promotions, such as the Holiday Mobile Shopping promotion, the Mobile Buy it Now 
promotion and the Mail Drives Mobile Commerce promotion have increased interest and use of 
mobile technologies in direct mail.  The 2015 promotion will build on those and demonstrate 
how direct mail, combined with mobile technology, continues to be a convenient method for 
consumers to engage and interact with their printed mailpieces.  
 
Registration 
Period 

May 15 – December 31, 2015 

Promotion Period July 1 – December 31, 2015 
Eligible 
Participants 

Mail owners and mail service providers 
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Eligible Mail Standard Mail® letters and flats  
Mailpiece Content 
Restrictions 

 Must contain mobile-print technology 
 Print technology must allow the recipient to purchase a product or 

alternatively allows the recipient to engage /interact with the printed 
mailpiece via their mobile device.  

 Mobile experience must be mobile-optimized 
 Directional copy must be printed near the mobile-print technology 

Discount 2 percent off of eligible mailpieces.  Discount is applied at the time of mailing. 
Enrollment Participants and/or Mail Service Providers (MSPs) must register on the Business 

Customer Gateway (BCG) via the Incentive Program Service (gateway.usps.com) 
at least 2 hours prior to presenting the first qualifying mailing.  Electronic 
documentation (eDoc) enrollment using Mail.dat or Mail.XML enables MSPs who 
have registered for the promotion to enroll their clients in real-time when eDocs 
claiming the promotion are submitted. 
 

Mail Preparation Mail must have been accepted during the promotion period, July 1 – December 
31, 2015.  Plant-Verified Drop Shipment (PVDS) mailings that are verified and 
paid for during the promotion period and that qualify for the promotion, will be 
accepted at destination entry postal facilities through January 15, 2016 , when 
presented with appropriate verification and payment documentation (PS Form 
8125) 

Mailing Date Mail must have been accepted during the promotion period, July 1-Dec. 31, 2015  
Postage Payment Permit Imprint, Precanceled Stamp, and some Meter Permit mailings 
eDoc Mailings must be submitted electronically via Postal Wizard, Mail.dat or 

Mail.XML.  The eDoc must identify the mail owner and mail preparer in the 
By/For fields by Customer Registration ID (CRID) 

Commingled Mail Standard Mail  commingled, combined and co-mail mailings may only qualify for 
the promotion if all of the pieces commingled in the mailing meet program 
requirements, or; the mailings include multiple clients (or versions) but have 
separate postage statements generated for the mailpieces that meet promotion 
requirements. 

Pre-Verification & 
Mailpiece 
Samples 

All mailers must be pre-verified to participate in the promotion.  (details TBD).  If 
the samples meets all promotion requirements, the Program Office will provide a 
promotion specific preapproval letter.  This pre-approval letter would be 
tendered to the BMA at the time of mailing.  This letter is for promotion eligibility 
only and does not supersede any other requirement verifications.   If a mailing 
agent submits mailings from multiple mailers, a hard copy sample of each 
mailer’s mailpiece must be presented.   
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PERIODICALS OUTSIDE COUNTY

Surcharge

Piece Rates
FSS Automation Machinable $0.009 *
FSS Nonautomation Machinable $0.015 **

Bundle Rates
Carrier Route bundle $0.007 Same as CR/5-Digit, which applies to CR bundles prior to proposal 
Firm Bundle $0.004 Same as CR/5-Digit, which applies to Firm bundles prior to proposal 

Sack Rates
DFSS Facility $0.037 Same as DSCF, which applies to DFSS Facility sacks prior to proposal
DFSS Scheme $0.370 Same as DSCF, which applies to DFSS Scheme sacks prior to proposal

Pallet Rates
Carrier Route Pallet

OSCF Entry $2.331 Same as 5D pallets, which applies to CR pallets prior to proposal
OADC Entry $2.331 Same as 5D pallets, which applies to CR pallets prior to proposal
OBMC Entry $2.331 Same as 5D pallets, which applies to CR pallets prior to proposal
DBMC Entry $1.475 Same as 5D pallets, which applies to CR pallets prior to proposal
DADC Entry $1.396 Same as 5D pallets, which applies to CR pallets prior to proposal
DSCF Entry $0.943 Same as 5D pallets, which applies to CR pallets prior to proposal

**FSS Non Automation Machinable surcharge is calculated based on the weighted surcharge of 
0.015 (3-Digit Non Auto) and 0.015 (5-Digit Non Auto).  All weights are calculated from the 
Mail Characteristic Study for Periodicals FY11-FY14.

Rate Element

* FSS Auto Machinable surcharge is calculated based on the weighted surcharge of 0.014 (3-Digit 
Auto), 0.013 (5-Digit Auto), and 0.008 (CR Basic).  All weights are calculated from the Mail 
Characteristic Study for Periodicals FY11-FY14.
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STANDARD MAIL

Flats Automation

FSS Scheme Other Container Commerical Non-Profit
Origin Piece $0.016 $0.011
DNDC Piece $0.015 $0.010
DSCF Piece $0.012 $0.011
Origin Pound/Piece Piece $0.012 $0.008
DNDC Pound/Piece Piece $0.011 $0.008
DSCF Pound/Piece Piece $0.008 $0.008
Origin Pound/Piece Pound $0.027 $0.023
DNDC Pound/Piece Pound $0.021 $0.018
DSCF Pound/Piece Pound $0.021 $0.016

FSS Scheme Pallets
Origin Piece $0.012 $0.009
DNDC Piece $0.011 $0.008
DSCF Piece $0.011 $0.007
DFSS Piece $0.011 $0.019
Origin Pound/Piece Piece $0.005 $0.004
DNDC Pound/Piece Piece $0.005 $0.005
DSCF Pound/Piece Piece $0.006 $0.005
DFSS Pound/Piece Piece $0.005 $0.013
Origin Pound/Piece Pound $0.031 $0.023
DNDC Pound/Piece Pound $0.024 $0.016
DSCF Pound/Piece Pound $0.022 $0.014
DFSS Pound/Piece Pound $0.022 $0.015

Flats Nonautomation (Presorted)

FSS Scheme Other Container Commerical Non-Profit
Origin Piece $0.017 $0.011
DNDC Piece $0.014 $0.010
DSCF Piece $0.013 $0.010
Origin Pound/Piece Piece $0.008 $0.024
DNDC Pound/Piece Piece $0.007 $0.022
DSCF Pound/Piece Piece $0.007 $0.021
Origin Pound/Piece Pound $0.026 $0.023
DNDC Pound/Piece Pound $0.021 $0.018

DSCF Pound/Piece Poun $0.019 $0.016

FSS Scheme Pallets
Origin Piece $0.015 $0.009
DNDC Piece $0.015 $0.009
DSCF Piece $0.013 $0.009
DFSS Piece $0.017 $0.012
Origin Pound/Piece Piece $0.006 $0.006
DNDC Pound/Piece Piece $0.008 $0.007
DSCF Pound/Piece Piece $0.007 $0.007
DFSS Pound/Piece Piece $0.011 $0.010
Origin Pound/Piece Pound $0.026 $0.023
DNDC Pound/Piece Pound $0.021 $0.018
DSCF Pound/Piece Pound $0.019 $0.016
DFSS Pound/Piece Pound $0.020 $0.017

NOTE: All exigent surcharges for the new Standard Mail FSS cells were calculated from existing exigent surcharges 
using the weighted average of the piece origins.  For example, the newly created FSS price cell for 
Commercial Automation Flats FSS Scheme Pallet pieces entered at the DNDC had a total of 3,343,718 
pieces in Hybrid Year Q1FY2014-Q4FY2014.  15, 983 pieces were previously Automated 3-Digit Flats, 
150,207 pieces were previously Automated 5-Digit Flats, and 3,177,528 pieces were previously Carrier Route 
Flats.  The exigent surcharges for these pieces were $0.011 (3-Digits), $0.017 (5-Digit), and $0.011 
(Carrier Route).  Thus, the weighted average formula is:
((15,983*$0.011)+(150,207*$0.017)+(3,177,528*$0.011))/3,343,718 = $0.011

SurchargeRate Element
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SPECIAL SERVICES

Current 
Surcharge 

Proposed 
Surcharge

USPS Tracking
First-Class Mail Parcels
     Retail $0.05 $0.00
Package Services
     Electronic $0.01 $0.00
     Retail $0.05 $0.00

Certified Mail Restricted Delivery
and/or Adult Signature N/A $0.35 *

Special Handling
10 pounds and under $0.40 $0.40 **
Over 10 pounds $0.50 $0.40 **

Rate Element

**Special Handling is changing to a single price regardless of weight, due to the very small 
percentage (0.7%) of Special Handling volume in the over 10 pound price point the weighted 
average surcharge still rounded down to $0.40.  Thus, the proposed surcharge is the same as the 
under 10 pound surcharge of $0.40. 0.993*0.40 + 0.007*0.50 = 0.40

*The proposed Exigent surcharge is equal to the Certified Mail surcharge ($0.15) plus the 
Restricted Delivery surcharge ($0.20).


	ATTACHMENT A (FINAL)
	ATTACHMENT A - Part I (Cover Page)
	Attachment A Part I - MCS CPI
	1100 First-Class Mail
	* * * * *
	* * * * *
	Notes
	Notes
	Notes
	Notes
	* * * * *
	Add $0.000 for each presorted letter bearing a Repositionable Note.
	1115.4 Optional Features
	Notes
	Add $0.000 for each piece bearing a Repositionable Note.
	* * * * *
	1120.4 Optional Features
	1120.5 Prices
	Notes
	Notes
	1130.5 Optional Features
	1200 Standard Mail (Commercial and Nonprofit)
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	Add $0.000 for each letter bearing a Repositionable Note.
	* * * * *
	1210.4 Price Categories
	1210.5 Optional Features
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Handling Fees for DNDC/DSCF Entry
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	Add $0.0354 for each piece addressed using a Detached Address Label with no advertising, and $0.0354 for each piece using a Detached Address Label containing advertising (Detached Marketing Label).
	Add $0.000 for each flat bearing a Repositionable Note.
	* * * * *
	1215.5 Optional Features
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Handling Fees for DNDC/DSCF Entry
	Add $0.000 for each letter or flat bearing a Repositionable Note.
	* * * * *
	a. Per Piece
	b. Per Pound
	Add $0.000 for each letter bearing a Repositionable Note.
	1225.5 Optional Features
	a. Per Piece
	a. Per Piece
	b. Per Pound
	Add $0.000 for each flat bearing a Repositionable Note.
	1230.6 Prices
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	* * * * *
	1235.6 Prices
	1300 Periodicals
	a. Pound Prices (per pound or fraction thereof)
	b. Piece Prices (per addressed piece)
	a. Pound Prices (per pound or fraction thereof)
	b. Piece Prices (per addressed piece)
	Each DDU entered piece receives a discount of $0.008.
	Add $0.000 for each piece bearing a Repositionable Note.
	* * * * *
	a. Pallet Container Price
	b. Sack and Tray Container Price
	a. Carrier Route Letters, Flats, and Parcels
	c. Machinable Flats and Nonbarcoded Letters
	d. Nonmachinable Flats and Parcels
	e. Editorial Adjustment
	f. Firm Bundle Piece Price
	Firm bundles are charged a single-piece price of $0.1959.
	a. Pallet Container
	Add $0.000 for each piece bearing a Repositionable Note.
	1400 Package Services
	* * * * *
	1415.4 Price Categories
	2. Other Than Destination Entry
	a. Flats Sequencing System (FSS)
	1. Destination Entry1
	b. Non-FSS
	1. Destination Entry1
	Notes
	b. Other Than Destination Entry
	a. Destination Entry
	b. Other Than Destination Entry
	1500 Special Services
	1500.1 Class Description
	1505.11.2 Prices
	1505.19.1 Description
	1505.19.2 Prices
	1505.20.1 Description
	1505.20.2 Prices
	1510.1.1 Description
	1510.1.2 Prices
	1510.3.1 Description
	Inbound International Return Receipt
	1510.3.2 Prices
	Outbound International Return Receipt Prices
	No additional payment.
	1510.4.1 Description
	Inbound International Restricted Delivery
	1510.4.2 Prices
	No additional payment.
	1510.5  Insurance
	1510.64.1 Description
	1510.64.2 Prices
	1515.1 Description
	AIS (Address Information System) Viewer
	Postal Explorer CD-ROM
	1520.1 Description
	1525.1 Description
	1545.1 Description
	Notes
	Ancillary Post Office Box Services
	Notes
	1555.1 Description
	1560.1 Description
	Notes
	* * * * *
	* * * * *

	ATTACHMENT A - Part II (Cover Page)
	Attachment A Part II - MCS Exigent
	1100 First-Class Mail
	* * * * *
	* * * * *
	Notes
	Notes
	Notes
	Notes
	* * * * *
	Add $0.000 for each presorted letter bearing a Repositionable Note.
	1115.4 Optional Features
	Notes
	Add $0.000 for each piece bearing a Repositionable Note.
	* * * * *
	1120.4 Optional Features
	1120.5 Prices
	Notes
	Notes
	1130.5 Optional Features
	1200 Standard Mail (Commercial and Nonprofit)
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	Add $0.000 for each letter bearing a Repositionable Note.
	* * * * *
	1210.4 Price Categories
	1210.5 Optional Features
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Handling Fees for DNDC/DSCF Entry
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	Add $0.0364 for each piece addressed using a Detached Address Label with no advertising, and $0.0364 for each piece using a Detached Address Label containing advertising (Detached Marketing Label).
	Add $0.000 for each flat bearing a Repositionable Note.
	* * * * *
	1215.5 Optional Features
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Handling Fees for DNDC/DSCF Entry
	Add $0.000 for each letter or flat bearing a Repositionable Note.
	* * * * *
	a. Per Piece
	b. Per Pound
	Add $0.000 for each letter bearing a Repositionable Note.
	1225.5 Optional Features
	a. Per Piece
	a. Per Piece
	b. Per Pound
	Add $0.000 for each flat bearing a Repositionable Note.
	1230.6 Prices
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	a. Per Piece
	b. Per Pound
	* * * * *
	1235.6 Prices
	1300 Periodicals
	a. Pound Prices (per pound or fraction thereof)
	b. Piece Prices (per addressed piece)
	a. Pound Prices (per pound or fraction thereof)
	b. Piece Prices (per addressed piece)
	Each DDU entered piece receives a discount of $0.008.
	Add $0.000 for each piece bearing a Repositionable Note.
	* * * * *
	a. Pallet Container Price
	b. Sack and Tray Container Price
	a. Carrier Route Letters, Flats, and Parcels
	c. Machinable Flats and Nonbarcoded Letters
	d. Nonmachinable Flats and Parcels
	e. Editorial Adjustment
	f. Firm Bundle Piece Price
	Firm bundles are charged a single-piece price of $0.202199.
	a. Pallet Container
	Add $0.000 for each piece bearing a Repositionable Note.
	1400 Package Services
	* * * * *
	1415.4 Price Categories
	2. Other Than Destination Entry
	a. Flats Sequencing System (FSS)
	1. Destination Entry1
	b. Non-FSS
	1. Destination Entry1
	Notes
	b. Other Than Destination Entry
	a. Destination Entry
	b. Other Than Destination Entry
	1500 Special Services
	1500.1 Class Description
	1505.11.2 Prices
	1505.19.1 Description
	1505.19.2 Prices
	1505.20.1 Description
	1505.20.2 Prices
	1510.1.1 Description
	1510.1.2 Prices
	1510.3.1 Description
	Inbound International Return Receipt
	1510.3.2 Prices
	Outbound International Return Receipt Prices
	No additional payment.
	1510.4.1 Description
	Inbound International Restricted Delivery
	1510.4.2 Prices
	No additional payment.
	1510.5  Insurance
	1510.64.1 Description
	1510.64.2 Prices
	1515.1 Description
	AIS (Address Information System) Viewer
	Postal Explorer CD-ROM
	1520.1 Description
	1525.1 Description
	1545.1 Description
	Notes
	Ancillary Post Office Box Services
	Notes
	1555.1 Description
	1560.1 Description
	Notes
	* * * * *
	* * * * *


	Attachment B (Place Holder)
	Attachment C (Place Holder) FINAL
	Attachment D (Place Holder)
	Attachment D (FINAL)
	Attachment E (Place Holder)
	Attachment E (FINAL)
	New Cell Surcharge


